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MILLER  PRINTING  MACHINERY  CO,  PinSBURGH,  PA.  f 

'  *  ^  matte  cyltnder  presses. 


A  GOOD  product  makes  a  good 
customer  —  and  keeps  him. 
Miller  Automatics  have  unique  ad¬ 
vantages  which  help  pressmen  to 
step  up  production  —  a  new  efl5- 
ciency  of  man  and  machine  that 


strides  ahead  of  other  competition 
and  keeps  customers  satisfied. 

Information  on  any  one  or  more 
Miller  Automatics,  in  sheet  sizes 
from  1 3x20  to  40x52,  gladly  given 
to  reputable  firms,  on  request. 
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. . .  that  a  Miller  Major  pressman  is  saved  a 
mile  or  two  of  walking  every  ten  days,  because 
of  compact  Miller  unit'construction.  All  parts 
of  the  press  are  closer  to  him.  He  can  watch 
his  work  more  closely.  Mental  alertness  re- 
places  physical  fatigue. 

. . .  that  exclusive  Miller  Automatic  oiling 
with  “safety'Stop”  eliminates  the  drudgery  of 
manual  oiling  —  releases  an  extra  half'hour  of 
production  time  daily  —  saves  shutdowns  due 
to  “forgetful”  hand  oiling. 

• . .  that  the  patented  2  to  1  Harmonic  bed  mO' 


tion  provides  up  to  50%  higher  press  running 
speeds  with  no  greater  exertion  for  press  and 
pressman. 

. . .  that  dependability,  for  high  speed  autO' 
matic  operation,  results  from  130  differeirt 
materials  (33  different  steels,  alone)  each  scien- 
tifically  selected  to  fill  a  specific  need. 

Ck)mpactness,  automatic  simplicity,  unhuT' 
ried  speed  and  dependability  are  some  of  many 
modern  Miller  advantages  which  save  trouble 
and  expense. 


When  there  were  no  printing  ink  manufacturers  as  we 
know  them  today,  Huber  specialized  in  the  manufacture 
of  dry  colors  for  printers  who  mulled  their  own  inks  by 
hand.  Today,  more  than  a  century  and  a  half  later, 
Huber  still  manufactures  its  own  dry  colors,  carbon 
black  and  other  raw  materials,  controlling  every  step  in 
the  production  of  its  inks  from  the  ground  up. 


Jade  Green  D-40i  is  our  most  popular 
green.  It  prints  with  little  or  none  of  the 
mottle  common  to  most  greens.  Ask  your 
Huber  Representative. 
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HUBER  DISTRIBETOM 


R  '  C.  H.  Robinson  Company  .  Portland 
PNiW  HAMPSHIRE 
li  C.  H.  Robinson  Company  Manchester 
|jf^  YORK 

'^1  J.  &  F.  6.  Garrett  Company  .  Syracuse 

1^10 

f  The  Ohio  &  Michigan  Paper  Co.  Toledo 
PENNSYLVANIA 

Donaldson  Paper  Co.  .  .  Harrisburg 

H.A.  Whiteman  &Co.,  Inc.  Wilkes-Barre 
H.A.Whiteman&Co.,  Inc. Williamsport 

MIDDLE  WEST  and  WEST 

COLORADO 

A.  E.  Heinsohn . Denver 

ILLINOIS 

Economy  Printers  Products  Co.  Chicago 
Newhouse  Paper  Co.  .  .  .  Moline 
INDIANA 


i^qper  Co.^^'^  Green  Bay 

'  SOUTH  and  SOUTHWEST 

ALABAMA 

Strickland  Paper  Co.  .  Birmingham 
Strickland  Paper  Co.  .  .  .  Mobile 

ARKANSAS 

Arkansas  Paper  Co.  .  .  Little  Rock 
GEORGIA 

Vulcan  Paper  Corp.  •  •  .  Atlanta 
KENTUCKY 

Bush-Krebs  Co . Louisville 

LOUISIANA 

Louisiana  Paper  Co.  .  .  Shreveport 
MISSISSIPPI 

Mississippi  Engraving  Co.  .  Jackson 
NORTH  CAROLINA 
Dillard  Paper  Co.  .  .  .  Charlotte 
Dillard  Paper  Co. .  .  .  Greensboro 

OKLAHOMA 


Butler  Paper  Co.  .  .  .  Fort  Wayne 

Century  Paper  Co.  .  .  Indianapolis 

IOWA 

Newhouse  Paper  Co.  .  .  Des  Moines 
Newhouse  Paper  Co.  .  .  Dubuque 
MICHIGAN 

Central  Trade  Plant  .  Grand  Rapids 
Universal  Sales  Co . Flint 


Butler  Paper  Co . Tulsa 

SOUTH  CAROLINA 
Dillard  Paper  Co.  .  .  .  Greenville 
TENNESSEE 

S.  M.  Kieth  Paper  Co.  .  Chattanooga 
Southern  Paper  Co.  .  .  .  Knoxville 

T.  David  Tomlinson  .  .  .  Memphis 


MINNESOTA 

John  Boshart  Paper  Co.  .  .  Duluth 

The  Paper  Supply  Co.  Minneapolis 
MISSOURI 


TEXAS 

Natho-Ross  Paper  Co.  .  San  Antonio 
Southwestern  Paper  Co.  .  .  Dallas 
Southwestern  Paper  Co.  .  Fort  Worth 
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Butler  Paper  Co.  .  .  .  Kansas  City  VIRGINIA 

Butler  Paper  Co . St.  Louis  Roanoke  Paper  Co.  .  •  •  Roanoko 


J.  M.  HUBEH,  INC. 


NEW  YORK  •  CHICAGO  •  ST.  LOUIS  •  BOSTON 


MAIL  TRANSPORT  IN  THE  WORLD  OF  TODAY 


The  development  of  text  papers  in  the  Beckett  mill  has  kept  pace 
with  the  modem  world.  In  these  papers  we  have  succeeded  in 
catching  and  retaining  the  charm  of  fine  old  papers  and  moulding  it 
in  happy  combination  with  the  style  and  color  of  the  present  day. 

Like  all  Beckett  produas  the  prestige  of  our  text  papers  is  built  upon 
the  policy  of  a  superior  produa  at  moderate  cost.  You  can  pay  much 
more  for  text  papers,  but  you  cannot  get  finer  appearance,  or  better 
value.  When  you  wish  to"produce  something  finer  than  usual  it  will  pay 
to  remember  these  names. 

BUCKEYE  TEXT  BECKETT  TEXT  TWEED  TEXT 

There  is  a  distributor  of  Buckeye  and  Beckett  papers  in  your  city  or 
vicinity.  Ask  him  for  sample  books  of  these  papers  and  form  your  own 
conclusion  if  they  will  help  you  to  produce  finer  work  at  lower  cost. 

THE  BECKETT  PAPER  COMPANY,  HamUton,  Ohio 

Makers  of  Good  Paper  Since  1848 
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SAVE 

26  IVIOtlOIMS 
AIVID  49  SECONDS 


#  In  an  actual  test  by  a  competent  motion 
engineer,  it  was  proved  that  Challenge  Hi> 
Speed  Quoins  can  eliminate  26  motions 
on  a  foundry  lock>up — 

As  a  result,  it  required  only  46.7  seconds 
to  lock  up  the  form  with  Hi-Speed  Quoins 
as  against  95.7  seconds  with  the  ordinary 
quoins  —  a  difference  of  49  seconds  or  a 
time  saving  of  51.2%. 


f  It's  a  proven  fact !  Y ou  can  ac- 

ally  save  more  than  50  %  with 

thallenge  Hi-Speed  Quoins, 
it 

he  reasons  are  obvious  when 

DU  consider  that  only  two  Hi- 

)n  j 

^  peed  Quoins  are  needed  in 
:ef  |ace  of  four  to  eight  ordinary 
•ay  lioins . . .  that  you  handle  two 

I 

ieces,  instead  of  8  to  16  .  .  . 
CT  jat  there  are  no  reglets  to  in- 
Qf  lit . . .  and  that  the  form  can 
gvn  locked  absolutely  tight  with 
)st.  ily  two  to  four  turns  of  the 
.  >y,  instead  of  24  to  48. 


No  wonder  Challenge  Hi-Speed 
Quoins  save  at  least  26  motions 
per  minute  of  actual  quoin 
operation!  (The  above  time  in 
both  tests  represent  the  total 
elapsed  time  for  the  complete 
lock-up,  including  planing, 
inspection,  and  testing). 

Challenge  Hi-Speed  Quoins 
are  made  in  six  lengths:  4V2,  6, 
7^2,  9,  IOV2  and  12  inches,  rust¬ 
proof  plated.  Investigate  their 
economies.  Write  for  complete 
details  and  prices  today  1 


ME  CHAUENGE  MACHINERY  COMPANY 


.  A^in  Office  and  Factory: 

^^and  Haven,  Mich. 


Eastern  Sales  Office: 

50  Church  Street,  New  York 


HELPFUL  BOOKS 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

by  J,  S,  Mertle  and  Harry  Keusch 

The  Encyclopedia  of  Ideas _ Price  $20.00 

Size  Selection  Simplified _ Price  $12.75 

by  W,  /.  Blackburn 

Modern  Typography  and  Layout _ Price  $  7.50 

by  Douglas  C,  McMurtrie 

Photography  and  Platemaking  for  Photo- 

Lithography  _ Price  $  5.00 

by  I,  H,  Sayre 

Advertising  and  Publishing  Production  Year 

Book _ Price  $  5.00 

The  Practice  of  Presswork _ Price  $  4.00 

by  Craig  R,  Spicher 

The  Uniy.  of  Chicago  Manual  of  Style _ Price  $  3.00 

Handbook  for  Pressmen _ Price  $  3.00 

by  Fred  W,  Hoch 

Printing  Papers _ Price  $  2.50 

by  William  Bond  Wheelwright 

A  Practical  Touch  System _ Price  $  2.27 

by  E,  B,  Harding 

Printing  and  the  Allied  Trades _ Price  $  1.50  i 

by  R.  Randolph  Karch  I 

Tips  on  Presswork _ Price  $  1.50 

by  G,  C,  Cooper 

Pressman's  Pocket  Manual _ Price  $  1.00 

by  J,  N,  Harrison 

Direct  Advertising  and  the  Printer _ Price  $  1.00 

by  Albert  Highton 
PLEASE  SEND  MONEY  WITH  ORDER 
Orders  from  foreign  countries  must  include  10%  additional 
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Fifty-six  Seybold  machines  are  now  in  oper¬ 
ation  or  are  on  order  at  the  new  Government 
Printing  Office — installed  and  serviced  by 
our  Eastern  representatives,  the  E.  P.  Lawson 
Company,  Incorporated. 

Years  of  testing,  subjecting  each  type  of 
machine  to  the  strenuous  service  character¬ 
istic  of  the  world’s  largest  print  shop,  stand 
back  of  the  G.  P.  O.  decision  to  "go  Seybold” 
— to  standardize  on  Seybold  paper  cutting 
equipment,  particularly  on  the  Seybold 
Elearic  Auto  Spacer,  Seybold  Continuous 
Feed  Trimmer,  Seybold  Knife  Grinder,  Sey¬ 
bold- Wright  Multiple  Drill,  and  Morrison 
Wre  Stitcher. 

No  matter  where  you  are  or  what  your 
paper  cutting  needs  may  be,  our  representa¬ 
tives  can  give  you  prompt  and  expert  service. 

SEYBOLD  DIVISION,  Harris  •  Seybold  •  Potter  Co. 

831  Washington  Street  •  •  Dayton,  Ohio 


Seybold  Paper  Cutting 
Equipment  at  the  Government 
Printing  Office  Includes: 

Seybold  Electric  Auto  Spacer 
Cutters— 20  machines  now 
installed. 

Seybold  Continuous  Feed 
Book  Trimmers  —  five  ma¬ 
chines  in  operation. 

Seybold  Precision  Automatic 
Knife  Grinder— one  ma¬ 
chine  installed. 

Seybold  Round  Corner  Cutters 
—six  machines  installed. 

Seybold-Wright  Multiple 
Drills— ten  machines  in 
operation. 

Morrison  Wire  Stitchers— four 
machines  installed. 


SEYBOLD  SALES  AND  SERVICE  AGENTS:  li § J  ll  D 


NEW  YORK  CITY:  E.  P. 

Lawson  Co.,  Inc.,  426-438 
Watt  33rd  Street 

ATLANTA:  Harris -Seybold 
Sales  Corn.,  120  Spring 
Street,  N.W. 

SAN  FRANCISCO,  LOS 
ANGELES,  SEATTLE:  Harry 
W.  Brintnall  Co. 


CHICAGO:  Chas.  H.  Stevens 
Co.,  Inc..  110-116  West 
Harrison  Street 

TORONTO.  MONTREAL: 

Harris  -  Seybold-Potter 
(Canada)  Ltd. 

LATIN  AMERICA:  National 

Paper  and  Type  Co.,  Inc., 
Now  York  CHy 


Volume  13 
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Number  2 


Publication  office 
608  So.  Dearborn  Street,  Chicago 
Telephone  Harrison  0486 


Eastern  sales  office 
17  East  42nd  Street,  New  York 
Telephone  Murray  Hill  2-6770 


The  ONLY  graphic  arts  publication 
sent  every  issue  into  every  known 
graphic  arts  plant  in  North,  Central 
and  South  America,  and  to  thousands 
of  executives  at  their  homes. 

Subscription  to  individuals,  not  exec¬ 
utives,  $1.00  per  year  in  the  V,  S. 
and  Canada;  $2.00  per  year  outside  of 
the  V.  S.  and  Canada. 
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Monthly  Circulation:  Close  to  68,000  Copies 


Here  is  the  NEWEST  and  LOWEST 
PRICED  Vandercook  Proof  Press  — 
streamlined  for  easy  operation  and 
sturdily  built  for  hard  use. 

It  will  print  a  galley  of  type  as 
it  comes  from  the  machines,  fine 
screen  halftones,  job  work,  catalog 
or  book  pages.  It  can  be  used  wher* 
ever  hand  inking  is  practical.  It 
takes  a  form  123/^2"*  21" 


The  No.  0  Vandercook  is  a  general 
purpose  proof  press  for  smaller  i 
printers.  It  is  excellent  auxiliary- 
equipment  for  the  larger  printer. 
It  is  a  good  press  for  first  galley 
proofs  of  type  matter.  •  s 

Complete  information  on  the 
NEW  No.  0  Vandercook  Proof  Preee . 
will  be  sent  at  your  request  —  and  ' 
without  obligation.  Write  now. 


V  A  N  D  E  R  C  O  O  K  &  SON 

Main  Oific*  and  Factory  Ea.8t#rn  Branch 

ibrick .  Aye.,  ..C|h|<f  ,  21 8. 
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(Part  II) 


in  the  Printing  Industry 

J.  W.  Rockefeller,  Jr, 

Consulting  Printing  Engineer 


★  The  application  of  engineering  prin¬ 
ciples  to  production,  as  contrasted  to 
what  we  may  call  conventional  meth¬ 
ods,  takes  nothing  for  granted.  A 
printing  plant  is  in  business  for  the 
purpose  of  converting  paper  and  ink 
into  a  commodity  having  a  higher  value 
than  the  combined  values  of  both.  This 
added  increment  which  is  superimposed 
upon  the  value  of  the  raw  material  is 
the  result  of  the  efforts  of  men  and 
machines,  paid  for  generally  upon  an 
hourly  basis.  A  man’s  wages  are  usu¬ 
ally  based  upon  the  number  of  hours 
that  he  spends  in  the  shop  whether 
productive  or  not.  Money  paid  for  ma¬ 
chines  in  depreciation  and  rent  is  also 
calculated  upon  an  hourly  basis.  De¬ 
preciation  and  rent  go  on  whether  or 
not  the  machine  is  actually  turning  out 
saleable  goods. 

For  a  printing  plant  to  operate  profit¬ 
ably,  it  is  clear  that  it  is  necessary  to 
keep  the  men  and  machines  turning  out 
saleable  goods  for  as  great  a  part  of  the 
day  as  possible.  Any  chargeable  time 
which  is  lost  has  the  same  effect  upon 
the  profits  of  a  plant  aa  a  loss  or  spoil¬ 
age  of  material.  This  fact  may  appear 
self-evident.  It  is,  however,  one  which 
is  frequently  lost  sight  of  not  only  by 
the  men  who  operate  machines  but  by 
the  management  as  well.  The  average 
operative  and  frequently  management, 
is  more  concerned  with  the  spoilage  of 
150  worth  of  paper  stock  than  with  the 


waste  of  $500  worth  of  press  time.  It 
is  true  that  in  most  cases,  spoiled  mate¬ 
rial  is  easier  to  detect  than  is  time 
wasted  and  often  efforts  are  made  to 
guard  against  the  spoilage  of  materiid 
which  actually  cost  more  than  they  are 
worth. 


Con 

mi" 

she 
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In  the  case  of  one  printing  plant,  i 
study  was  made  of  the  analysis  of 
chargeable  and  idle  time  of  presses.  It 
was  found  that  even  during  busy  s 
sons  of  the  year,  there  was  considers! 
idle  time  charged  against  the  presi 
due  to  waiting  for  final  0.  K.  Pn 
ous  0.  K’s  of  the  form  had  been  mai 
and  the  only  reason  for  a  final  0. 
after  being  put  on  the  press  was  di 
to  the  possibility  that  some  type  mi 
have  fallen  out  of  the  form  during 
time  it  was  moved  from  the  stone.  For 
a  period  of  one  week,  an  accurate  check 
was  made  upon  proofread  press  sheets 
being  returned  to  pressmen.  It  was 
found,  while  there  were  a  number  of 
errors  to  be  corrected,  that  these  errors 
had  also  occurred  on  previous  proofs 
which  had  been  carelessly  read  because 
the  proofreader  knew  he  was  going  to 
have  another  chance  at  them  before  the 
press  was  put  into  operation.  When  it 
was  calculated  that  the  press  time  saved 
would  more  than  pay  for  any  reason¬ 
able  spoilage  of  material,  this  method 
of  holding  the  press  standing  for  dou¬ 
ble  checking  was  discontinued.  When 
the  proofreaders  were  told  that  the  final 
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Caslon  Uond  stays  cl  ,  ^,es. 
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The  lAumsmg  rui^ 

A  sturdy  onc-piece 

container  holdm* 

10  Caslon  Utility 

Boxes  (50M  plus 

sheets  of  Caslon 
Bond). 

♦  for  make -ready 


du,t-proof  (•“'■ 
wWea  your 


Fmm 

BOND 

The  AAA  value  in  Watermarked  Bond 


Packaged  at  tha  roguett  of  9317  griatort 
dwriog  the  Moniilng  Swrvoy 

A  self-contained  merchandising 
unit  designed  to  help  you  jet 
orders  and  re-orders 

SMALL  UNITS: 

Ready  for  rush  jobs...  eliminates  the 
waste  caused  by  buying  for  small  runs. 

MILL  TRIMMED: 

Accurately  cut  and  packaged  at  the  mill 
..  .the  sheets  are  clean  and  crisp  and 

READY  TO  PRINT: 

No  waste  motion . . .  500  or  5000  cut 
sheets  are  instantly  available  .  .  . 
after  the  job  is  run,  there  is 

NO  WRAPPING: 

Deliver  the  job  in  this  attractive, 
compact  one-piece  box. 

EASY  TO  INVENTORY: 

At  a  glance  you  will  know  how  much 
stock  yon  have  on  hand,  and  the  Pak 
and  Box  are  both 

EASY  TO  STORE: 

Keeping  the  paper  clean,  flat,  free 
from  dust ...  no  loss . . .  yon  can  use 
every  sheet. 

CARRIES  YOUR  LABEL: 

Put  your  name  on  label  {furnished 
with  each  box),  insert  it  in  the  patented 
slot  and  it’s  still  there  at  re-order  time. 

SELL  SMALL  ORDERS: 

Yon  can  handle  500,  1000,  2000  im¬ 
pressions  quickly  and  profitably.  On 
a  5000  order  deliver  the  entire  Pak. 
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proofreading  of  the  press  sheet  was  to 
be  made  while  the  press  was  running, 
initial  proofreading  was  more  carefully 
performed. 

It  was  found  during  the  first  six 
months  of  operation  under  the  new 
plan,  that  thousands  of  dollars  worth  of 
press  time  was  saved  without  any  in* 
crease  whatever  in  the  spoilage  of  mate¬ 
rial.  In  addition,  the  pressroom  capac¬ 
ity  had  been  increased  by  more  than 
ten  per  cent. 

A  Matter  of  Imprinting 

In  one  concern  which  is  doing  an  un¬ 
usually  large  amount  of  work  in  which 
changes  in  the  form  occurred,  a  study 
was  made  to  determine  whether  the 
method  in  use  could  be  improved.  A 
recorder  was  placed  on  the  press  which 
automatically  recorded  the  number  of 
running  hours.  Observations  were  also 
made  of  the  operation  gone  through  for 
each  form  change.  It  was  found  on  the 
average  that  only  25%  of  the  time  was 
actuaUy  spent  in  running  the  job  and 
the  other  75%  was  required  for 
changes.  In  order  to  make  use  of  the 
press,  several  other  methods  were  de¬ 
vised;  1.  The  entire  printing  job  was 
run  through  without  interruption  and 
the  changes  imprinted  later  on  the  same 
press.  In  order  to  do  the  imprinting, 
two  forms  were  made  up  which  were 
interchangeable  in  the  press.  While 
one  of  these  forms  was  running,  the 
imprint  was  changed  on  the  other  one. 
This  method  proved  to  be  more  eco¬ 
nomical  than  the  original.  2.  After  some 
experimentation  with  pre-makeready,  it 
was  found  that  if  metal  mounted  elec¬ 
tros  were  used  and  the  job  was  set  up 
in  duplicate,  the  two  complete  forms 
could  be  made  interchangeable  with  a 
single  cylinder  packing  so  that  one 
form  together  with  imprint  could  be 
run  while  the  imprint  was  being 
changed  in  the  other.  This  eliminated 
the  necessity  of  a  separate  run  for  im¬ 
printing  and  reduced  still  further  the 
cost  of  running  the  job.  3.  It  was  found 


that  in  some  cases,  11  point  electros 
could  be  used,  the  imprints  electro- 
typed,  sawed  apart  and  bevelled  to  fit 
a  dovetailed  recess  in  the  electrotype 
used  for  printing  the  form.  This,  when 
it  could  be  used,  proved  to  be  the  cheap¬ 
est  method  of  all. 

It  is  interesting  to  note  in  this  case 
that  the  conventional  method  of  mak¬ 
ing  changes  in  the  form  was  found  to 
be  the  most  expensive  of  any  tried. 
The  other  methods  required  more  plan¬ 
ning  and  a  greater  expense  for  the 
original  set  up,  although  in  some  cases, 
this  was  slight.  An  actual  saving  of 
50%  in  press  cost  was  effected  by  the 
use  of  some  of  the  newer  methods. 

Some  years  ago,  a  survey  was  made 
in  a  plant  which  consisted  largely  of 
large-size  cylinder  presses.  A  few  small 
and  intermediate  size  automatic  presses 
had  been  purchased  and  installed  and 
these  presses  were  used  for  small  forms 
and  for  long  runs.  Upon  analyzing  the 
cost  of  press  work  it  was  found  that 
much  of  the  work  being  produced  on  I 
the  larger  cylinders  could  be  produced 
more  profitably  upon  the  smaller  auto¬ 
matics.  The  hitch  here  was  the  fact 
that  the  smaller  automatics  were  busy 
a  full  eight  hours  of  every  day  and  that  , 
the  company  did  not  feel  in  a  position  | 
to  purchase  and  install  any  more  | 
presses  of  this  type.  At  this  point,  many  5 
companies  would  have  stopped.  In  tWs  i 
particular  case,  however,  the  possihil-  | 
ity  of  operating  a  night  shift  on  the 
smaller  automatics  was  looked  into.  On 
the  face  of  it,  such  a  plan  appeared  i 
absurd  because  while  the  smaller  auto¬ 
matics  were  busy,  some  of  the  larger 
cylinder  presses  were  completely  idle. 
However,  when  all  costs  of  operating 
an  additional  shift  were  taken  into  con¬ 
sideration,  it  was  found  that  it  would 
pay  to  chut  down  more  of  the  large 
cylinder  presses  and  operate  a  double 
shift  on  the  smaller  automatics. 

At  this  point,  another  objection 
arose.  The  pressmen  who  had  operated 
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Miraculously  Lincoln’s  scribblings  came 
of  age,  and  took  their  rightful  place  in 
halls  of  marble.  Compelling  advertising 
on  Champion  paper  likewise  inscribes 
that  all  important  favorable  impression 
upon  the  minds  of  buyers,  as  good  printers  give 
faithful  reproduction  of  an  advertiser’s  product 
and  his  message.  Whether  the  job  you  sell  is  one 
for  coated  or  uncoated  book,  offset,  cardboard,  en¬ 
velope,  or  postcard.  Champion  can  supply  a  grade 
that  will  please  and  profit  you  and  your  customer. 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturers  of  Advertisers*  and  Publishers’  Coated  and  Uncoated  Papers,  Cardboards 
Bonds,  Envelope  and  Tablet  Writing  .  .  .  Over  1,500,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI,  ATLANTA 


the  larger  presses  were  not  familiar 
with  the  operation  of  the  smaller  high¬ 
speed  presses.  These  pressmen  were 
informed  that  if  they  were  willing,  they 
would  be  given  free  instruction  after 
hours  in  the  operation  of  the  smaller 
automatics.  Practically  every  cylinder 
pressman  in  the  plant  expressed  a  de¬ 
sire  to  learn  the  operation  of  these 
presses  on  his  own  time.  After  receiv¬ 
ing  two  weeks  instruction,  some  of 
these  pressmen  were  transferred  to  the 
smaller  automatics  operating  on  the 
day  shift.  Some  of  the  day  shift  op¬ 
erators  were  transferred  to  the  night 
shift  and  the  automatics  were  run  16 
hours  a  day. 

All  the  expected  advantages  of  op¬ 
erating  these  presses  on  two  shifts  ac¬ 
tually  accrued.  In  addition,  it  was 
found  that  the  plant  had  put  itself  in  a 
better  position  to  handle  rush  work. 
In  this  case,  the  printer  increased  his 
profits  materially  through  his  ability 
to  view  the  operation  of  his  plant  from 
an  entirely  new  angle.  Instead  of  ac¬ 
cepting  things  as  they  were,  he  asked 
himself,  “Why  do  we  do  it  this  way? 
Is  there  a  better  way?”  This  plant  has 
now  acquired  more  high  speed  auto¬ 
matic  presses  and  every  cylinder  press¬ 
man  in  the  plant  is  capable  of  operat¬ 
ing  a  press  of  this  type. 

The  Case  of  the  Standing  Press 

It  happens  quite  frequently  in  this 
country  of  ours  that  a  town  is  built 
largely  around  a  single  industry.  In 
that  town  there  may  be  located  a 
printer,  more  than  50%  of  whose  work 
is  derived  from  a  single  customer.  This 
customer,  of  course,  receives  special  at¬ 
tention.  Frequently,  he  is  willing  to 
pay  for  any  inconvenience  to  which  he 
may  put  the  plant  providing  his  jobs 
are  delivered  on  time  and  in  the  shape 
he  wants  them.  In  one  such  case,  it 
was  found  upon  making  an  analysis  of 
press  time,  that  a  very  high  percentage 
turned  out  to  be  “press  standing-wait¬ 


ing  for  customer’s  0.  K.”  Frequently, V 
these  periods  of  standing  time  ran  inton 
hours  and  it  was  not  unusual  to  seejl 
two  or  three  presses  standing  idle,f| 
while  orders  backed  up.  'fl 

When  this  condition  was  called  ton 
the  attention  of  the  management,  the! 
reaction  was  that  since  the  customer 
was  willing  to  pay  for  this  time,  it 
made  little  difference  whether  the 
presses  stood  for  two  hours  or  two 
days.  Even  though  the  customer  was 
willing  to  pay  for  the  idle  time  of 
presses,  it  happened  occasionally  that  ' 
other  customers  were  seriously  incon-  j 
venienced  because  their  work  wUch 
had  been  scheduled  for  a  Tuesday  did 
not  get  on  the  press  until  Wednesday. 
In  still  other  cases,  the  customer  re-  , 
sponsible  for  holding  the  presses  idle  j 
paid  for  this  time  at  straight  day  rates  i 
and  forced  the  printer  to  run  overtime 
to  produce  jobs  which  should  have  been 
put  through  at  straight  time.  After  a 
thorough  check  up  had  been  made 
upon  the  press  time  lost  and  the  over¬ 
time  required  through  this  policy  of 
holding  presses,  a  change  was  made. 
As  soon  as  a  few  press  sheets  had  been 
produced  the  form  was  lifted  from  the 
press.  The  cylinder  packing  was  also 
removed  and  carefully  preserved.  The 
press  was  then  made  ready  for  the 
next  job  at  hand.  Sometimes,  this  job 
could  be  madeready  and  run  before  an 
0.  K.  was  received  on  the  job  lifted. 
Sometimes,  two  or  three  jobs  could  be 
put  through  while  waiting  for  a  cus¬ 
tomer’s  0.  K.  It  was  found  that  the 
job  lifted  could  be  put  back  and  started 
running  with  the  same  press  packing 
in  a  short  time.  Whatever  jobs  had 
been  produced  in  the  meanwhile  put 
the  printer  that  much  ahead. 

The  question  then  arose  as  to  how 
this  gain  was  going  to  be  divided. 
Eventually  part  of  it  accrued  to  the 
company  whose  job  had  been  lifted  and 
part  to  the  printer.  Due  to  the  fact  that 
the  lifted  job  always  had  first  call  on 
( Continued  on  page  76) 
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CONOMY  Rouse  Band  Saw^ai 
'Equipment. 


lloq  of  othei  fvoase 


i  Address. 


(Pleaae  attach  to  your  letterhead) 


LOW  PRicev 


Smaller  printers  can  now  use 
the  same  method  of  sawing 
slugs  for  run  arpunds  as  the 
largest  plants— WITH  LITTLE 
INVESTMENT. 

The  ECONOMY  Rouse  BAND 
SAW  costs  no  more  than  a  good 
circular  saw— .yet  it  ^does  the 
work  of  hours  in  minutes.  In  a 
few  seconds  it  cuts  a  galley  of 
slugs  to  variable  measures  — or 


BAND  SAW 


the  output  of  SEVERAL  typeset¬ 
ting  machines  in  a  few  minutes. 

The  ECONOMY  Rouse  BAND 
^AW  has  the  same  accuracy  of 
cut  as  the  larger  models.  It  has 
automatic  slug  length  selec¬ 
tion.  At  the  very  LOW  PRICE 
it  will  save  its  cost  in  the  small¬ 
est  plant  — yet  give  the  neces¬ 
sary  capacity  for  larger  printers. 
Write  for  details. 


H.B.  ROUSE  &  COMPANY 

2214  NORTH  WAYNE  AVE.,  CHICAGO,  ILLINOIS 
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A  Survey  of  the 
Silk  Screen  Printing  Process 

^  J.  l.  Biegeleisen 

Author:  The  Silk  Screen  Printing  Process 

(Part  II) 


Stencil-Making  Methods 

'Ar  There  are  five  practical  ways  of  mak¬ 
ing  stencils  for  the  silk  screen  printing 
process.  Not  all  of  them  produce  the 
same  results,  but  all  of  them  are  based 
on  the  principle  of  masking  out  part  of 
the  open  silk  of  the  screen,  thus  mak¬ 
ing  that  part  impervious  to  paint. 

Paper  Stencil 

Perhaps  the  simplest  and  cheapest 
way  of  making  a  stencil  is  to  use  trans- 
parept  bond  or  any  other  thin  paper. 
The  design  of  the  original  art  work  is 
cut  out  of  the  paper  in  the  manner  of  a 
frisket.  The  frisket  is  not  stripped; 
that  is,  every  cut  part  is  allowed  to  re¬ 
main  in  place.  The  art  work,  with  the 
paper  stencil  still  attached  to  it,  is  set 
into  registry  guides  on  the  base  of  the 
printing  unit.  The  screen  is  lowered  so 
that  the  silk  is  in  perfect  contact  with 
the  paper.  Paint  is  poured  into  the 
screen  as  for  printing,  and  the  squeege 
is  drawn  across  the  screen.  The  nat¬ 
ural  viscosity  of  the  paint  acts  as  an 
adhesive.  When  the  screen  is  raised, 
it  is  found  that  the  entire  paper  sten¬ 
cil  has  disattached  itself  from  the  art 
original,  and  has  automatically  been 
adhered  to  the  silk.  The  natural  ^‘tack- 
iness**  of  the  paint  holds  the  paper  in 
place  on  the  silk.  With  a  utility  knife, 
the  “centers”  or  cut  areas  of  the  de¬ 


sign  are  now  stripped  out,  and  the 
stencil  is  ready  for  printing.  This 
unique  method  will  produce  a  very 
sharp  print  at  a  negligible  cost.  It  may 
be  surprising,  but  contrary  to  expscta- 
tions,  the  paint  will  not  seep  through 
the  paper  during  printing. 

The  paper  stencil  is  fine  for  repro¬ 
ducing  large  masses  of  designs  or  let¬ 
tering  for  runs  not  exceeding  500  or 
so  prints.  Naturally  this  is  an  excellent 
method  for  imprinting  names  of  local 
dealers,  and  seasonal  copy  for  24-sheet 
posters,  large  designs  and  lettering  for 
jumbo  displays  and  certain  types  of 
banners  and  signs.  When  the  printing 
is  completed,  the  paint  is  removed  from 
the  screen  as  usual,  and  the  silk  is 
washed  clean.  This  leaves  the  screen 
none  the  worse  for  wear,  and  ready  for 
a  new  stencil.  The  paper  type  of  sten¬ 
cil  cannot  be  stored  for  a  possible  r^  | 
run  in  the  future. 


Lacqner  Block  Out  Stencil 

Where  a  permanent  stencil  is  ro 
quired  for  large  area  reproduction,  the 
block  out  stencil  will  answer  the  pur¬ 
pose.  A  pencil  tracing  of  the  original 
art  work  is  made  directly  on  the  silk 
screen.  Lacquer  is  then  brushed  on 
the  silk  all  around  the  desired  pattern. 
As  the  lacquer  dries,  it  clogs  the  fine 
mesh  of  the  silk,  and  creates  a  mask 
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Add  SILK  SCREEN  PRINTING  to 


These  NAZ-DAR  KITS 

are  practical  and  LOW  PRICED 

Are  you  overlooking  the  op¬ 
portunities  for  extra  profit  in 
your  shop  with  silk  screen 
printing?  Ideal  for  short  run 
jobs,  inexpensive  color  work, 
gold  and  silver  printing,  light 
colors  over  dark,  etc.  Print 
as  many  as  you  need  in  any 
number  of  colors — on  paper, 
cardboard,  cellophane,  b^k 
binders,  fabrics,  metal,  glass 
or  wood.  GA  2-41 

NAZ-DAR  CO./  4014  No.  Rockwell  St./  Chicago/  III 


KIT  A — Printing  Unit  30x40  in.,  $30.00 
KIT  B — Printing  Unit  20x30  in.,  $25.00 
KIT  C— Printing  Unit  11x14  in.,  $10.00 


For  Extra  Profits 


General  ENVELOPE  PRINTING 


BRISTOLS 

BOOKLETS 

TAGS 

FOLDERS 

LABELS 


Plus 

imprinting 


Speed  6500  per  hour  .  .  .  Contin¬ 
uous  Feeder  .  .  .  Flat  Bed  and 
Cylinder  Construction  .  .  .  Prints 
from  Standard  Type,  Machine 
Composition  or  Flat  Plates  .  .  . 
Eliminates  Curved  Plates  and 
Turtles  .  .  .  Screw  Adjustment 
Impression  . . .  Little  or  no  Make- 
ready  . . .  Quick  Change  of  Forms 
.  .  .  Handm  all  Envelope  Styles. 


B.  VERNER  &  COMPANY 

298  Broadway  New  York  City 


The  Graphic  Arts  Monthly — February^  1941 


which  will  prevent  the  flow  of  paint  in 
those  areas.  When  the  squeegee  is 
scraped  across  the  lacquer  stencil,  the 
paint  will  flow  easily  only  through  the 
open  mesh  of  the  silk,  not  through  the 
blocked-out  parts. 

The  print  of  such  a  stencil  shows  the 
mesh  of  the  silk  and  consequently  is 
not  expedient  for  reproductions  where 
sharpness  of  line  is  essential.  It  is  how¬ 
ever  a  permanent  stencil  which  will 
last  for  thousands  of  prints  and  which 
can  be  stored  away  for  re-printing  in 
the  future.  To  dissolve  the  lacquer 
image  on  the  silk,  the  screen  is  rubbed 
with  a  rag  well  saturated  with  acetate 
or  lacquer  thinner.  This  will  dissolve 
the  lacquer  and  open  the  entire  mesh 
of  the  silk,  leaving  the  screen  service¬ 
able  for  other  work. 

Tusche  Stencil 

Here  is  how  the  tusche  method 
works :  The  original  art  work  is  traced 
onto  the  silk  in  the  form  of  a  key  draw¬ 
ing,  and  Kom*s  Liquid  Tusche  is 
brushed  in  over  this  traced  area.  In 
other  words,  the  design  is  duplicated 
with  tusche  on  the  screen  exactly  as  it 
appears  on  the  original  drawing.  When 
the  tusche  is  dry,  a  mixture  of  Le- 
Page*s  glue  and  some  water  is  spread 
evenly  on  the  entire  silk  including  the 


Reproduction  of  a  titk-tcreen  painting. 
Courteay  of  Naa-Dar  Co.,  Chicago. 


tusched-in  design.  This  glue  coating 
will  dry  with  a  hard  crust  in  about  an 
hour,  at  which  time  the  screen  is  satu¬ 
rated  on  both  sides  with  plenty  of 
kerosene.  The  kerosene  is  rubbed  into 
the  screen  and  it  dissolves  the  tusche 
wherever  it  appears  on  the  silk.  TTiis 
means  that  the  design  area  is  opened 
up,  and  the  surrounding  area  is  masked 
out  with  glue.  The  stencil  is  ready  for 
printing. 

Since  making  a  tusche  stencil  is  Uke 
painting  with  a  brush,  the  printed  re¬ 
sults  show  freedom  and  character.  It 
is  best  used  for  bold  work  which  is 
not  limited  by  fineness  of  detail. 

Photo  Stencil 

For  small  work  of  unusually  fine  d^ 
tail,  which  is  impractical  or  next  to  im¬ 
possible  to  duplicate  by  other  silk 
screen  methods,  the  principles  of  pho¬ 
tography  are  harnessed  to  produce  a 
stencil,  mechanically.  It  is  relatively 
simple  to  produce  intricate  line  cut^ 
or  even  hsdftones  ranging  from  45  to 
110  lines.  I 

There  are  two  photographic  meth-  I 
ods,  the  Direct  and  the  Transfer  t 
Method.  In  the  direct  method,  the  silk  | 
of  the  screen  is  coated  with  a  sensitized  ! 
gelatinous  substance,  and  exposed  so  | 
that  the  light  will  pass  through  a  trans¬ 
parent  positive  of  the  design.  Hot  vra-  | 
ter  is  used  to  wash  away  the  area  j 
through  which  light  did  not  pass.  This  i 
develops  the  image.  Cold  water  is  then 
applied  to  “fix”  the  stencil  and  to  stop 
further  development. 

In  the  transfer  method,  instead  of 
sensitizing  the  screen,  a  film  known  as 
Photox  is  coated  with  a  special  sensi¬ 
tizing  solution.  Photox  is  a  gelatinous 
film  sold  in  30''x40''  sheets,  and  cost¬ 
ing  about  three  dollars  with  the  sen¬ 
sitizer.  Using  a  soft  camels  hair  brush, 
the  Photox  fim  is  coated  with  the  sen¬ 
sitizer.  This  can  take  place  in  daylight 
or  under  average  artificial  light.  When 
the  sensitizer  dries  in  about  half  an 
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Make  1941  a  more  profitable  year  1  Cut  time- 
and-labor  costs  on  line-up  and  register  work  I 
Eliminate  those  costly  press-waits  and  press- 
shifts  due  to  line-up  errors!  Get  more  profit  out 
of  better  work  at  lower  costs,  through  the  hair-line 
accuracy  and  precision  of  a 

CRAFTSMAN  LINE-UP  AND  REGISTER  TABLE 

Put  the  famous  Craftsman  Table  and  the  never-failing 
Craftsman  strike-sheet  method  to  work  for  you  this 
week — and  see  the  profit  balance  grow  I  A  Craftsman 
pays  for  itself  quickly — it  is  NOT  an  expense — it’s  an 
investment  in  sound,  common-sense,  accuracy  1  Lasts  a 
life-time.  Send  coupon  below  for  particulars. 

Craftsman  Line-Up  Table  Corporation 

49  River  Street  Waltham,  Mass. 

CRAFTSMAN  LINE-UP  TABLE  CORPORATION  G-2 

49  River  Street,  Waltham,  Mass. 

Send  me  full  details  about  the  Craftsman  Geared  Line-up  Table. 
Firm  Name _ ^ - 

City - ^tate _ 

Executive _ 
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CRAFTSMAN  LINE-UP 
and  REGISTER  TABLE 


Up-to-date  silk  screen 
methods 

Improve  your  results  with  the  many  tips  on 
latest  methods.  eQuipment  and  materials 
Riven  in  this  New  2nd  Edition  of 

Biegeleisen  and  Bu»enbark*» 

SILK  SCREEN 
PRINTING  PROCESS 

206  pages,  83  illus.,  $2.75 
SEE  IT  ON  APPROVAL 


McGRAW-HILIi  BOOK  CO.,  Inc. 

330  W.  42nd  St..  N.  Y.  O. 

Send  me  Bieseleisen  and  Busenbarks’  Silk 
Screen  Printimt  Process  for  10  days'  exam¬ 
ination.  In  10  days  I  will  send  $2.75,  plM 
few  cents  postase,  or  return  book  ixwtpaid. 
(Postage  paid  on  orders  accompanied  by 
remittance. ) 

Name . 

Address . 

City  and  State . 

Position . 

Company . GA  2-41 

(Books  sent  on  approTsl  in  U.  S.  and 
Canada  only) 


hour,  a  positive  transparency  of  the  de.  i 
sign  to  be  reproduced  is  laid  on  top  o{ 
the  film  and  held  in  good  contact, 
weighted  down  by  a  heavy  plate  glaii. 
This  set-up  is  then  exposed  to  a  No.  2  I 
Photoflood  bulb  for  between  six  to  i 
twelve  minutes.  The  Photox  film  ii 
then  immersed  in  a  glass  basin  of  hot 
water.  In  a  few  minutes  the  image ' 
appears.  A  cold  water  bath  following 
this,  fixes  and  chills  the  film.  As  the 
film  is  removed  from  the  cold  water  ! 
bath,  it  is  placed  (gelatin  side  up),  on 
a  smooth  padding  of  felt.  The  silk 
screen  is  then  placed  on  top  of  the  i 
film  so  that  the  silk  comes  in  perfect' 
contact  with  the  wet  film.  Newspape^j 
sheets  or  blotters  are  placed  on  the] 
screen  to  absorb  the  moisture  of  the' 
film.  The  padding  transfers  or  adherei^ 
the  film  to  the  silk  screen.  The  tran^ 
parent  backing  sheet  of  the  Photox  filnfl 
is  peeled  off,  opening  the  stencil  (df 
the  design — all  ready  for  printing. 

Film  Stencil 


By  far  the  most  popular  method  em¬ 
ployed  today  is  the  film  method  of  pr^ 
paring  stencils.  NuFilm,  which  is  used 
in  this  process,  is  transparent  and  con¬ 
sists  of  a  layer  of  lacquer  on  a  backing 
sheet  of  glassine  paper.  A  piece  of 
film  is  placed  over  the  art  work  to  be 
reproduced.  The  design  or  lettering  is 
lightly  trace-cut  with  a  small  frisket 
knife,  and  the  cut  parts  removed  or 
stripped  out. 

This  film  is  then  placed  on  the  print¬ 
ing  base,  and  the  screen  is  lowered  over 
it.  A  rag  dampened  with  lacquer  thin¬ 
ner  is  applied  on  the  silk.  The  lacquer 
thinner  seeps  through  the  mesh,  and 
adheres  the  lacquer  film  to  the  silk 
screen.  A  dry  rag  wiped  over  the  same 
area  makes  the  adhesion  complete.  The 
screen  is  now  raised  and  the  glassine 
backing  sheet  of  the  film  paper  is 
peeled  off,  exposing  the  stencil. 

This  screen  will  last  for  50,000  or, 
more  impressions,  each  one  just  as - 
sharp  as  the  last.  ; 

( Continued  on  page  73) 
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Show-through  is  a  disappointment 
on  jobs  to  be  mailed,  too! 


SHOW-THROUGH  ISN'T  FUNNY  — on  a 
^  .  direct-mail  job.  It  can  blur  the  illustra- 
sket  muddy  the  text,  kill  the  effective- 
[  ness  of  the  best-planned  piece. 

Print  your  to-be-mailed  Jobs  on  Ham- 
:int-  mermill  Opaque.  This  paper  is  light  in 
jver  weight,  but  it  has  the  opacity  of  much 
heavier  stock.  Linework,  halftones  or 
solids  — you  get  the  greatest  possible 
freedom  from  “show-through.” 

^nd  because  it  is  light  in  weight,  Ham- 
mermill  Opaque  cuts  mailing  costs  for 
sine  your  customer.  Show  him  that  he  can 
”  iise  these  savings  to  get  better  artwork. 


an  extra  color  ...  at  no  extra  cost.  And 
ring  up  a  bigger  profit  from  the  ad^- 
tional  work  you  run. 

You  can  depend  on  Hammermill 
Opaque  for  fast,  trouble-free  shop  per¬ 
formance.  It  prints  well  by  letterpress 
or  offset.  Its  brilliant  white  gives  a  lift 
and  sparkle  to  halftone  and  color  work. 
Type  is  sharp,  clean,  inviting  to  read. 

See  for  yourself  that  Hammermill 
Opaque  is  whiter,  brighter,  more 
opaque.  Send  for  collection  of  Commer¬ 
cial  Specimens  and  sample  book  with 
full  complete  stock  information. 


HammermUl  Paper  Oo. 

Erie.  Pa.  cait.ra 

Please  send  me  Oommerdal 
Specimens  and  Sample  Book 
of  Hammensiill  OpaensL 

Name. . 

Poeitkm. . . . . 

(Please  attach  to  yonr  bushiees  letterhead) 


)  or 
:  as 
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lAMMERMILL 

OPAQUE 

THE  MAKERS  OF  HAMMERMILL  BOND 


Send 


The  Problem  of 

Underruns  and  Overruns 

^  George  M.  Dodson 


^In  an  impartial  editorial  some  plans.  In  addition  to  writing  up  the 

months  ago,  GAM  discussed  the  suh-  order  for  the  quantity  the  customer 

ject  of  tolerance  limits  in  delivering  specifies,  the  printer  must  know  the 

printed  material  in  units  more  or  less  absolute  minimum  and  maximum  quan- 

than  the  original  order  called  for.  As  titles  for  the  purpose  the  customer  hai 

it  left  the  way  open  for  additional  con-  in  mind.  If  he  cannot  see  his  way 

sideration,  the  printer  may  he  helped  clear  to  promise  a  tolerance  within 

hy  the  following  suggestions  in  decid-  those  limits,  then  is  the  time  to  in- 

ing  on  methods  fair  to  himself  and  to  crease  the  order  accordingly.  The  ro 

his  customers.  sponsibility  for  this  point  rests  wi^ 

The  whole  subject  of  quantity  varia-  printer,  especially  when  dealing 

tions  appears  to  be  another  of  those  with  experienced  buyers  to  whom  the 

things  which  should  be  threshed  out  whole  idea  of  any  allowance  at  all  may 

before  the  order  is  placed  rather  than  ®  surprise. 

after  the  bill  has  been  rendered.  The  overrun  is  never  of  any  value 
Though  the  printer  cannot  tell  how  to  the  printer.  But  how  often  does  the 

much  the  underrun  or  overrun  may  printer  take  into  consideration  that  ex- 

be,  he  should  warn  the  buyer  that  some  tra  pieces  of  printed  material  may  be 

adjustment  may  be  necessary  upon  needless  expense  to  the  customer  also, 

completion  of  the  work.  From  his  ex-  when  the  original  quantity  amply  filk  | 

perience  and  his  opinion  of  the  difficul-  his  requirements?  Or  the  customer  I 

ties  likely  to  be  met  on  the  job,  he  may  may  have  to  use  the  surplus  in  some  | 

be  able  to  lower  the  tolerance  below  manner  less  profitable  than  the  main 

10%,  or  he  may  find  it  necessary  to  order,  as  when  he  lacks  enough  first  i 

request  even  more  leeway.  Accepting  class  prospects  to  mail  out  extra  adver-  I 

10%  for  an  average  for  everything  will  tising  matter  beyond  the  number  called  | 

likely  be  less  satisfactory  than  figuring  for  on  his  order.  In  some  instances  at  | 

as  accurately  (and  as  low)  as  possible  least,  it  seems  only  fair  to  bill  the  over-  , 

for  each  job.  run  at  a  price  more  in  keeping  with  its 

The  customer,  when  giving  the  order,  worth  to  the  customer,  making  the  ar- 
should  be  urged  to  give  his  ideas  on  rangements  about  the  charge  a  part  of 
whether  an  overrun  or  an  underrun  understanding  when  the  order  ii 

is  more  serious.  Depending  on  his  accepted. 

plans,  an  excess  of  10%  or  more  may  It  has  been  suggested  that  a  proper 
matter  little  to  him,  wl^e  a  shortage  addition  should  be  made  to  estimstei 
of  relatively  few  units  may  upset  his  ( Continued  on  page  76) ; 
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INK  ECONOMY  and 
GOOD  PRINTING... 

A  magazine  called  “Keeping  In  Step/*  issued  by  a  prominent 
Ink  Manufacturer,  gives  a  Diagnosis  of  Printing  Troubles. 
Among  the  fifteen  troubles  listed,  eight  allude  to  rollers,  and 
each  of  the  troubles  listed,  which  can  be  eliminated  or  mini¬ 
mized  by  the  use  of  GOOD  ROLLERS,  causes  more  ink  to 
be  used  than  should  be  necessary  and  the  extra  expense  of 
using  that  ink  because  of  artificial  drying,  offset,  slip-sheet¬ 
ing,  and  slow  speed  of  presses,  and  frequently  the  condemna¬ 
tion  of  the  INK. 

Few  single  color  presses  require  more  than  eleven  rollers 
for  a  set.  They  cost  so  little  that  no  cost  accountant  has  ever 
correctly  figured  the  cost  of  rollers  per  impression  or  per 
thousand  impressions. 

Use  the  number  of  rollers  for  which  your  press  was  de¬ 
signed.  See  that  they  are  made  for  the  season  in  which  they 
are  being  used.  Give  a  thought  to  the  value  of  the  printing 
they  have  ALREADY  produced,  and  for  the  sake  of  economy, 
good  printing,  time  saving,  output,  and  satisfied  customers. 

USE  ROLLERS 

They  are  an  economy  and  an  asset,  not  an  expense.  They 
save  their  cost  in  ink  saved,  over  and  over  again.  The  present 
economic  conditions  demand  that  you  try  it.  Your  successful 
competitor  practices  this  economy. 


SAMI  BINGHAM'S  SON  MFG.  CO. 


Sixteen  Factories : 


CHICAGO 
636-720  Shefman  St. 

CLEVELAND 
1432  Hamilton  Ave. 


ATLANTA 


274-6  Trinity  Ave.,  8.W. 


DALLAS 

1310  Patterson  Ave. 

DES  MOINES 
1023  West  Fifth  St. 
DETROIT 
4391  Apple  SL 
INDIANAPOLIS 
429  So.  Alabama  St. 


KALAMAZOO 
223  West  Ransom  SL 


KANSAS  CITY 
706-708  Baltimore  Ave. 

MINNEAPOLIS 
900  South  Third  St. 
NASHVILLE 
91 1  Berryhill  SL 
PITTSBURGH 
88-90  South  13th  SL 
ST.  LOUIS 
514-516  Clark  Ave. 
SPRINGFIELD.  OHIO 
Cor.  East  and  Hstrrison  St. 

OKLAHOMA  CITY 
310  North  Lee  SL 

HOUSTON 
2702  West  Dallas  Ave. 


Offset  (Litho-Print) 
Rollers 

Cloth  Covered  Rollers 
Rubber  Rollers 
All  Rollers 


FOR  NINETY-FOUR  YEARS 
BINGHAM'S  RELIABLE 
PRINTERS'  ROLLERS 


The  Graphic  Arts  Monthly — February,  1941 


23 


HOWS  yo44A.  AoysniisiHo 


PRINTERS  WHO  ADVERTISE 

should  send  specimens  for  re> 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


★  I  have  two  peeves  I  want  to  get  off  my  chest.  First,  many  of  you  men 
do  a  lot  of  thinking  and  planning  about  your  advertising,  get  out  a  job 
that  looks  pretty  hot,  then  proceed  to  forget  all  about  your  mailing  list. 
Use  your  head  when  you  compile  your  list,  and  use  it  again  when  you 
address  from  it.  And  remember  when  you’re  writing  to  a  person,  it’s 
either  “Mr.,”  “Mrs.,”  or  “Miss.”  Let’s  stop  that  careless,  sexless  ano¬ 
nymity  that  so  many  addressers  get  away  with!  Then,  there’s  this  busi¬ 
ness  of  advocating  a  controversial  cause.  Gus  Horack,  of  Weissport,  Pa., 
has  just  sent  me  a  little  editorial  entitled  “America — Awake.”  It  deals 
with  defense,  aid  to  other  countries,  etc.  Sure,  have  your  opinions,  men, 
but  why  stick  your  neck  out.  Signing  your  firm  name  to  something  like 
that  is  the  same  as  telling  your  customers:  “Okay,  if  you  don’t  agree 
with  me,  take  your  printing  to  some  other  shop.”  See  what  I  mean?  It’s 
not  good  advertising,  and  it’s  definitely  not  good  business! 


PARKERSON  WHITE,  Front  &  Spark 
Streets,  Philadelphia,  Pennsylvania.  Mr. 
White  has  a  problem.  Mr.  White’s  prob¬ 
lem  will  probably  sound  familiar  to  many 
job  printers — the  need  to  advertise — on  two 
or  three  dollars  monthly  out-of-pocket  ex¬ 
pense,  including  postage.  Mr.  White  says 
he  has  lots  of  time  which  he’s  happy  to  in¬ 
vest  in  typesetting  and  presswork,  but  what 
can  he  do,  asks  he,  with  such  a  limited 
budget?  First,  be  sure  to  make  use  of  any 
and  all  scrap  stock.  Second,  it  seems  to  me, 
Mr.  White,  that  you’ve  got  to  go  out  and 
do  some  personal  hustling  after  business. 
Printed  advertising  can  help  you,  sure,  but 
unless  you’re  running  a  strictly  mail-order 
shop  (and  I  don’t  think  you  are),  you  can’t 
expect  too  much  of  advertising.  Let  it  do 
a  good  will  job  for  you,  so  that  when  you 
call  on  a  feller,  he’s  sure  to  have  heard  of 
your  name. 

INDUSTRIAL  LETTER  SERVICE,  633 
N.  Water  St.,  Milwaukee,  Wisconsin.  Your 
sales  letter,  inviting  customers  and  pros¬ 
pects  to  share  your  “bigger  year  in  1941“ 


is  timely  and  well  written.  Including  your 
price  list,  and  a  business-reply  card  was  s 
good  idea,  too.  Ad  Rating:  B. 

THE  THORNBER  PRESS,  1543  Fifth 
Avenue,  San  Diego,  California.  Thomber 
does  a  very  complete  job  of  soliciting  wed¬ 
ding  announcement  business  from  the  pros¬ 
pective  brides  in  his  vicinity.  First,  a  good- 
looking  ad  is  sent,  simulating  an  actual  in¬ 
vitation  ;  then,  all  prospects  are  followed 
up  by  telephone.  Ad  Rating:  B. 

THE  BRUSON  PRESS,  2547  Waverly 
Avenue,  Detroit,  Michigan.  Your  letter¬ 
head,  and  advertising  pieces,  Gerald,  indi¬ 
cate  that  you  have  nice  typographical  in¬ 
stincts,  and  good  promotional  ideas.  I  like 
your  “Money  in  your  pocket  1’’  circular, 
and  the  very  real  looking  check.  What  are 
the  “extra  free  services”  you  offer?  Ad 
Rating:  A. 

THE  TRANSCRIPT  PRINTING  COM¬ 
PANY,  Peterborough,  New  Hampshire. 
I’d  like  to  bet  that  the  air  up  around  Peter¬ 
borough  is  clear,  and  crisp  and  invigorating. 
I’ve  never  been  up  there,  but  that’s  the  im- 
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200  ELMORA  AVENUE,  ELIZABETH,  NEW  JERSEY .  Branches  in  Principal  aties 


pression  I  get  from  this  progressive  shop’s 
clean  and  fresh-looking  little  house  organ 
“Transcript  Prints.”  They  vary  the  size 
and  format  each  month,  and  keep  the  con¬ 
tents  topical  and  interesting.  Ad  Rating :  A. 


FREEMAN  PRINTING  CO.,  412  Church 
Street,  Indiana,  Pennsylvania.  This  new 
shop  made  its  bow  to  prospective  customers 
by  offering  a  business  card  special,  via  a 
clever  little  double  postcard  into  which  an 
actual  card  was  inserted.  Ad  Rating:  A. 


THE  VINING  PRESS,  74  Middle  Street, 
New  Bedford,  Massachusetts.  Ken  Vining 
gets  out  a  variety  of  printed  matter  to  keep 
his  name  known;  if  whist  is  an  important 
by-product  of  your  town,  you  will  prob¬ 
ably  be  interested  in  the  little  whist  score 
card  Ken  has  put  out.  Ad  Rating:  B. 


THE  PARAGON  PRESS,  88  Main  Street, 
Batavia,  New  York.  The  layout  of  your 
little  calendar-blotter  seems  to  be  in  need 
of  improvement;  you  haven’t  made  very 
good  use  of  the  second  color.  The  whole 
set-up  seems  loose  and  disconnected.  Ad 
Rating:  C. 


BEAUX  ART  PROCESS  COMPANY, 
37  West  19th  Street,  New  York,  New  York. 
This  shop  specializes  in  doing  the  unusual, 
such  as  printing  on  wood,  glass,  metal, 
etc.,  but  its  own  advertising  pieces  have 
always  disappointed  me.  Its  latest  one,  a 
blotter,  is  no  exception.  Ad  Rating :  D. 

STERLING  STATIONERS  &  PRINT¬ 
ERS,  2034  Van  Buren  Street,  Chicago, 
Illinois.  The  only  way  to  beat  price  cutters, 
Adolph,  is  to  be  more  creative  than  the 
next  fellow.  Your  little  diatribe  won’t  im¬ 
press  a  man  who  knows  he  can  save  money 
by  doing  business  with  your  lower-priced 
competitor. 


HAAG  THE  PRINTER,  311  Bellinger 
Street,  Elan  Claire,  Wisconsin.  Your  new 
calendar  blotter  is  vigorous-looking  and 
attractive.  Ad  Rating:  B. 


PRODUCTION  PRESS,  Inc.,  Jackson¬ 
ville,  Illinois.  This  plant  has  issued  the 
ninth  in  its  interesting  series  of  historical 
brochures.  The  latest  eulogizes  the  founder 
of  one  of  the  town’s  important  business 
houses — ^and  a  good  customer  of  the  plant. 
Ad  Rating:  A. 

LOUIS  P.  KRETSCHMAN,  220  North 
15th  Street,  Philadelphia,  Pennsylvania. 
Louis  uses  a  blotter  to  tell  folks  “We’re 
Sleeping  on  the  Presses  These  Nights.” 
Twenty-four-hour  service  is  always  some¬ 
thing  to  talk  about.  Ad  Rating:  B. 


SPAULDING  -  MOSS  COMPANY,  42 
Franklin  Street,  Boston,  Massachusetts. 
This  house  doesn’t  do  things  by  halves. 
I’ve  just  seen  its  big  broadside  “Your  rla^ 
is  Making  History,”  and  it  certainly  does 
a' 100%  job  of  selling  year-book  printing 
Not  a  trick  is  missed.  Ad  Rating:  A. 
MERRILL  L.  CLIFFORD,  29  Worthing¬ 
ton  Street,  Springfield,  Massachusetts. 
Merrill  went  one  better  than  the  usual 
calendar  blotter,  by  putting  a  full  three- 
year  calendar  on  it.  Good  layout,  attrac¬ 
tively  printed.  Ad  Rating:  A. 
PHOTO-LITH,  Inc.,  257  Market  Street, 
Newark,  New  Jersey.  Your  broadside  does 
an  exceptionally  fine  job,  especially  since 
it’s  printed  in  only  one  color.  Ad  Rating :  B. 
BUFFALO  LAW  JOURNAL,  66  Oak 
Street,  Buffalo,  New  York.  This  publica¬ 
tion  issued  a  calendar  for  the  year  which 
offers  a  great  deal  of  valuable  information 
for  attorneys.  Ad  Rating:  A. 

THE  WINDSOR  PRESS,  Wellesley  Hills, 
Mass.  One  of  the  best  ideas  of  this  mod¬ 
em  shop  calls  for  the  very  extensive  use  of 
business  reply  envelopes;  not  the  ordinary 
variety,  these  envelopes  have  especially  long 
flaps,  which  enable  senders  to  write  all 
manner  of  messages.  They  are  slipped  into 
shipments  of  printed  matter,  so  that  re¬ 
ordering  can  be  focilitated  when  the  supply 
is  running  low.  Helpful  little  scrap  pa(k 
are  also  handed  out  to  advertise  the  shop. 
Ad  Rating:  B. 

THE  CHRONICLE  PRESS,  14  Church 
Street,  North  Attlebmro,  Mass.  Your  let¬ 
ter  indicates  a  strong  belief  in  advertising; 
strengthen  that  belief  by  doing  a  better  job 
yourself.  Next  time  you  print  a  blotter,  or 
other  promotional  piece,  give  the  layout  and 
typography  more  bought. 

THE  WALLACE  PRESS,  Inc.,  730  West 
Monroe  Street,  Chicago,  Illinois.  Your 
broadside  promoting  “Typeless  Printing” 
(photo-offset)  is  handled  in  a  very  con¬ 
vincing  and  dramatic  manner.  But  what 
will  your  customers  think  if  you  make 
mistakes  in  your  own  address  I  Ad  Rat¬ 
ing:  B. 

GEORGE  BOSCH  AND  COMPANY, 
Inc.,  305  East  46th  St.,  New  York,  N.  Y. 
Whoever  is  handling  this  house’s  sales 
promotion  is  very  much  aware  of  a  potent 
advertising  truth :  nothing  attracts  quite 
so  much  attention  as  a  cute  baby’s  picture. 
Their  huge  broadside  dramatically  presents 
a  logical  and  convincing  story.  The  second 
in  the  series  also  uses  baby  photographs 
to  equally  good  advantage.  Ad  Rating:  A 
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We  can’t  rest  on  them.  We  have  to  keep  continually  on  the  jump 
in  order  to  prepare  rollers  to  meet  your  immediate  requirements, 

TOOL-UP  FOR  TOMORROW!  1 

You  have  to  hold  your  own  in  the  competitive  market  of  printing 
and  lithography.  The  new  thin^  demanded  of  you  in  1941  will 
tax  your  ingenuity  and  your  plant  equipment. 

New  inks,  new  presses,  new  processes — you’ll  need  to  know  about 
the  new  roller  materials,  improvements  in  old  materials,  rollei 
developments  soon  to  be  released  —  all  designed  to  equip  yout 
plant  properly  for  trouble-free  and  uniform  presswork. 

You  will  be  looking  over  your  rollers  to  see  if  they  will  meet 
your  needs.  If  you  are  wondering  whether  you  have  the  best  rollei 
equipment  possible — check  with  Ideal! 

Have  you  heard  about  the  Ideal  Durotype  distributor  roller?  It’s 
made  of  vulcanized  oils.  Four  times  as  strong  as  the  original  ideait. 
distributing  rollers.  Accurately  lathe-ground,  it  remains  the  sam(^ 
diameter  throuj^hout  its  life.  Not  affected  by  weather  in  any  way| 
An  all-year  distributing,  roller  that  has  a  special  affinity  for  inksi 
Why  not  ^ive  it  a  trial?  \ 


EAL  ROLLER  &  MANUFACTURING  CO 


Spocebonds  75c 

New.  improved  deein  mcebands 
made  of  highest  quafity  nnely_tem- 
pered  steel  by  American  workmen 
im  precision  machines.  Several  hun¬ 
dred  thonsand  of  these  bands  have 
been  bought  by  American  pnblish- 
ers  in  past  few  years. 

Made  in  following  styles:  Thin. 
Thick  (or  Regular).  SpM^  Taper. 
Wide  Range.  Jnmbc. 

As  a  special  indneement  to  new 
purchasers  we  also  wiU 

ALLOW  5c  FOR  OLD  BANDS 

traded  in  on  new  bands  in  equal 
numbers.  Old  bands  are  junked,  so 
need  not  be  complete  —  an  old 
broken  wedge  will  snflloe. 


Liners  at  $1;  distribators  box 
bars  at  S4.50;  and  many  other  bar¬ 
gains  listed  in  our  fm  catalog. 
Free  type  gauges  to  those  who  re¬ 
quest  them  when  ordering. 

MONTGOMERY  &  BACON 
Towanda  Pennsylvania 


BLACK  &  WHITE 
MATRIX  CONTRAST 

greatly  reduces  errors  in  machine  compo¬ 
sition,  prevents  eyestrain,  and  effects 
substantial  savings  of  time  and  money. 

For  large  plants  in  all  parts  of  the  East  and 
Middle  West,  and  for  all  plants  in  the  prin¬ 
cipal  printing  centers,  Matrix  Contrast 
Service  offers  substantial  savings.  When 
writing,  please  state  how  many  line  com¬ 
posing  machines  you  are  using. 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

His  Pot  Crucibles  Have 
Cracked — Quick  Drop? 

QIn  our  plant  there  are  two  Model 
m  8  Linotype  machines^  44,000  se¬ 
ries;  and  one  Model  26  machine,  46,000 
series. 

About  a  year  ago  we  put  quick  drop 
equipment  on  the  casting  mechanisms 
on  all  machines  to  give  us  better  and 
sharper  faces  on  the  slugs.  Two  of  the 
machines  have  had  cracked  crucibles 
lately  within  a  month  or  so  of  each 
other. 

The  problem  in  our  mind  is — did  the 
added  force  of  the  quick  drop  attach¬ 
ment  cause  these  crucibles  to  crack,  or 
was  this  fust  a  coincidence  at  this  par¬ 
ticular  time,  caused,  possibly,  by  ex¬ 
pansion  and  contraction  due  to  turn¬ 
ing  machines  off  nights  and  on  again 
mornings? 

W e  have  all  electrical  equipment  on 
the  machines,  including  the  Electric 
pot  made  by  Mergenthaler  Linotype 
Company,  with  the  mercury  bulb  ther¬ 
mostat.  Another  point  we  want  to  make 
clear  is  that  we  have  been  using  the 
quick  drop  equipment  on  all  sizes  ex¬ 
cept  possibly  when  on  8  point  solid, 
12  to  20  ems,  when  slug  is  too  light. 

We  use  all  recessed  slugs  from  10 
point  up,  also  the  quick  drop  was  used 
on  all  6  point. 

We  have  read  your  column  in  the 
Graphic  Arts  Monthly  Magazine  and 
have  found  many  helpful  suggestions; 
this  is  a  practical  service  to  the  in¬ 
dustry. 

L.  R.  M.,  Portland,  Maine. 


Matrix  Contrast  Corporation  A  We  present  the  following  sug* 

Empire  State  Bnlldlng  New  York  City  f\m  gestionsi 
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MONOMELT 

Simplifies 
Metal  Handling 


pm\  i#  i.sccT 


From  slug  to  killout  to  slug  in  but  a 
few,  simple  operations!  That's  how  the 
Monomelt  system  works!  Melts  metal 
directly,  controls  temperatures,  elim* 
inates  pigging.  Users  amazed  at  how 
much  cleaner  it 

i.y  _  keeps  metal!  Get  the 

facts.  Mail  coupon! 

6^.S!iiWg|  MONOMELT  CO. 

1611  Polk  street  N.  E. 
Minneapolis,  Minn. 


FREE  FOLDERS 

Monomelt  Company 
mPimPH  1611  Polk  Street  N.  E. 

Minneapolis,  Minn. 
Please  send  folders  checked: 

□  Monomelt  for  large  plants. 

S  Monomelt  for  small  plants. 
Metal-handling  equh>ment. 


Address. 
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‘Jncftea^  umMl  .  .  . 

rubber  plates 


M  &  W  JOB  LOCKS 


The  great  time-savers  in  your  compos¬ 
ing  room.  They  fill  the  space  and  pro¬ 
vide  a  safe  lockup  at  the  same  time. 
Write  for  description  and  prices. 

MORGANS  &  WILCOX  MFG.  CO. 

Middletown,  New  York 


SAVE  T1»0 


•THIRDS 


ON  YOUR  RULED  FORM 

COMPOSITION  costs: 


UNIVERSAL 

MONO-TABULAR 

BROACH 


ACCURATE! 


Most  Outstinding 
ard  Versatile 
Method  p  f 
RULED  FORM 
PRODUCTION 


WRITE  FOR  FULL 
PARTICULAR  S 


PATENT  NoT 
/,  1^.860 


UNIVERSAL  MONO-TABULAR  CORP. 


1908  BRYAN  ST. 


DALLAS.  tfXAS 


often  is  common  to  old,  well-used  cyl¬ 
inder  presses. 

3.  Improper  packing,  due  or  not  due 
to  the  “dishing”  of  the  bed  of  the  press. 

4.  Cylinder  of  the  press  not  riding 
the  bearers  correctly.  (Platen  of  the 
Cordon  not  seating  squarely  with  the 
the  bed.) 

5.  Wood  furniture  may  be  warped, 
undersized,  or  scored  by  quoins ;  wash¬ 
ing  with  lye  or  with  some  non-oil  so¬ 
lutions  will  result  in  the  wood  warping. 
Or  an  excessive  quantity  of  wood  may 
be  used  in  the  lockup  instead  of  labor- 
saving  iron  furniture  or  quoins. 

6.  Lead  furniture  may  be  nicked,  or 
undersized;  iron  furniture  may  be  dis¬ 
torted. 

7.  Stone  lock-up  may  be  incorrect; 
or  not  square. 

8.  Press  lock-up  may  be  insecure; 
chase  may  be  sprung;  or  not  square. 

9.  Chase  (or  crossbars  of  chase) 
may  not  be  square. 

10.  Chase  may  be  too  large  for  the 
form,  necessitating  excessive  amounts 
of  furniture. 

11.  Linotype  slugs  may  be  wider  at 
the  top  than  at  the  bottom ;  the  normal 
way  that  a  slug  is  cast.  Correctional 
methods  on  this  subject  may  have  been 
discussed  by  Mr.  Rockwell,  and  addi¬ 
tional  discussion  is  respectfully  re¬ 
ferred  to  our  friend  who  handles  Lino¬ 
type  and  Intertype  questions. 

12.  Leads,  slugs  and  rule,  inserted 
by  the  hand  compositor  may  not  have 
been  cut  or  trimmed  to  the  required 
measure.  It  would  be  a  good  idea  occa¬ 
sionally  to  check  all  your  sticks,  saw 
gauges,  lead  cutters,  etc.,  to  see  whether 
type  lines  set  in  two  different  sticks,  or 
product  of  the  cutters  are  correct  in  all 
pica  lengths. 

13.  Leads  or  low  slugs  may  have  been 
inserted  on  a  “bias”  (not  pushed  down 
at  both  ends). 

You  see,  there  are  many  factors  be¬ 
sides  those  listed)  contributing  to 
pressroom  difficulties  that  are  not  un- 
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From  coast  to  coast — printers,  with  an  eye  Glider  can  do  things  faster,  easier>  safer 

to  economy  and  efficiency,  look  up  to  the  and  more  accurately.  Actual  savings  in 

Hammond  Glider  TrimOsaw  as  the  finest  composing-room  and  press-room  costs  have 
saw-trimmer  ever  created!  gained  unanimous  admiration  and  respect 

1600  installations  have  proven  that  the  for  the  Glider  TrimOsaw. 


Many  Sizes  and  Models — From  $320,00 


KALAMAZOO,  MICHIGAN,  U.S.A. 


1612  DOUGLAS  AVENUE 

South  American  Repreeenfatives:  Eastern  Branch: 

Natienal  Paper  and  Type  71  West  2Srd  St.,  New  York  Qty 


der  the  control  of  Monotype  operators. 
And  there  are  almost  as  many  factors 
right  in  their  department  that  can  and 
do  cause  work-ups;  causes  which  the 
Monotype  operator  can  correct. 

Those  factors  not  coming  within  the 
purview  of  this  column  will  he  left  to 
other  authors  to  dkcuss  (though  we 
might  say  in  passing  that  old-timers 
found  “stale  beer”  a  great  help  in  over¬ 
coming  some  causes  of  workups.  And 
there  was  a  guaranteed  “No- Work-up” 
liquid  offered  in  GAM  recently  which 
it  might  pay  you  to  try). 

And  there  are  one  or  two  other  meth¬ 
ods  (including  your  own  method  for 
overcoming  linotype  workups)  which 
may  do  the  trick.  May  1  suggest,  Mr. 
Bancroft,  that  you  have  a  very  good 
“non-work-up”  idea,  and  that  you 
should  broadcast  your  idea  to  all  print¬ 
ers. 

A  few  difficulties  which  Monotype 
operators  may  experience  are: 

Wrong  keyboard  scale  (or  wrong 
key  bars)  may  have  been  used. 

Keyboard  may  have  been  set  to  the 
wrong  measure.  The  author  suggests 
that  before  a  “take”  is  started  that  the 
full  number  of  quads  and  units  be  set, 
the  figures  written  on  the  ribbon  ticket, 
and  then  checked  back  with  the  pica 
measure  being  set.  At  the  same  time 
we  glance  down  to  see  if  we  have  the 
correct  keybars,  check  the  set  factor 
of  the  scale,  and  look  at  our  stopbar. 
At  the  end  of  the  first  ribbon  (after  the 
usual  sorts),  a  full  line  of  quads  and 
spaces  (according  to  the  measure)  is 
set  for  the  caster  operator  to  check  his 
galley  measure.  Differences,  if  any 
between  the  keyboard  measure  and  the 


\ 

of  the  actual  quads  and  spaces  in  that 
trial  line. 

Poor  keyboard  justification,  resulting 
in  wavy  or  long  and  short  lines,  con¬ 
tributes  to  work-ups. 

Keyboard  scale  “aligning”  holes 
may  be  worn  elongated,  rendering  to 
the  keyboard  operator  wrong  readings 
on  alternate  lines.  Most  elongations 
can  be  “cured”  by  the  machinist.  A 
long  blunt  punch  inserted  down  the 
inside  of  the  scale,  and  tapped  against 
the  abrasions  or  protruding  metal 
suiting  from  the  elongations,  will  re¬ 
duce  the  diameter  of  the  elongated 
aligning  holes.  It  would  be  advisable 
to  lock  a  block  in  the  vise  and  set  the 
scale  on  the  block  to  perform  this 
operation. 

Where  the  elongations  are  unduly 
large  and  cannot  be  corrected  with  a 
punch,  the  author  suggests  that  a  Chi¬ 
cago  “machinist”  manufactures  and 
sells  a  “repair  plate”  which  can  be 
soldered  to  offending  scales;  or  you  can 
make  your  own  repair  plates. 

There  has  been  invented  a  Justify¬ 
ing  Scale  Pinion  Pin  “Plate”  on  whidi 
are  mounted  “spring  type”  pins  which 
expand  to  fit  the  holes  of  all  scales. 
The  writer  believes  that  this  spring 
type  scale  plate  is  a  fine  feature  and 
more  operators  should  know  about  it 
The  very  feature  which  makes  this 
spring  type  pin  valuable  where  scales 


with  elongated  holes  are  used,  might 


make  it  undesirable  for  use  with  new 


or  good  scales.  Ontinued  use  of  these 
spring  type  pins  (the  writer  believes) 
would  increase  the  rate  of  wear  on  new 


scales.  The  decision  as  to  which  type 
of  scale  repair  should  be  used  belongs 
to  you,  Mr.  Operator. 


caster  measure  is  determined  by  a  count 


(To  he  continued) 


Writs  for  oar 
foldor 

(as  fine  a  type  metal  as  is  made) 

TYPE  METAL 

UNITED  AMERICAN  TYPE  METAL 

HELPS 

United  American  Metals  Corp'n.  2246  West  Hubbard  Street,  Chicago,  Illinois 
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•  Once  through  the  press 
completes  the  job  .  .  .  with 

printing  on  one  or  both  sides  '£j/j^ii^^BGgopH3S|p6|jK 
and  in  any  number  of  colors 

Write  for  Bulletin  11  J  ^ 

NEW  ERA  MFG.  CO.,  371  Eleventh  Ave.,  Paterson,  N.  J 


SURE  WAY  TO  GET  THE 
BEST  IN  STRIP  MATERIAl 


^ COMPOS 

RULES,  LEADS,  SLUGS 


•  The  experience  of  hundreds  of  printers  and 
typographers  that  Compo’s  Handflnithed  Rnles 
and  other  Strip  Material  has  saved  money  in 
labor  costs  and  has  speeded  np  production  in 
lockup,  makeup  and  in  makeready  (n>erations. 

COMPO  HANDFINISHED  RULE 
ONLY  15V^C  PER  LB. 

LEADS  11c  SLUGS 

All  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and  spac¬ 
ing  materials.  Immediate  shipment.  These  low 
prices  compel  us  to  request  check  with  order  to 
diminate  bookkeeping.  Wall  chart  sent  on  request. 


COMPO  RULE  CO. 

55  E.  Wacker  Drive  ChicagO/lll. 


The  BOLTON  KNIFE 


It  is  tlia  Knife  that  does  the  cutting 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


Composing 

Questions 


answered  by 
HAYWOOD  H.  HUNT 

Rules  for  Letterspacing 

QI  am  an  instructor  of  printing 
m  in  a  junior  high  school.  My  stur 
dents  frequently  ask  me  if  there  art 
any  rules  applying  to  letterspacing. 
Franklyt  they  usually  have  me  stumpU 
when  they  try  to  pin  me  down  to  a 
definite  answer ,  for  /  am  not  aware  of 
any  clearly-defined  rules  governing 
letterspacing.  Can  you  throw  any  ligh 
on  the  question  which  might  help  me 
and  others  who  may  be  similarly  situ- 
ated?  To  make  the  question  a  UttU 
clearer,  what  would  be  normal  letter- 
spacing  for  ordinary  roman  capitals— 
say  light  Garamond  capitals?  What 
would  be  considered  a  normal  amount 
of  letterspacing  for  such  type  as  con¬ 
densed  gothic?  And  how  about  italic 
lower  case? 

M.  T.,  Denver,  Colo. 

A  We  can  readily  understand  your 
predicament  when  the  matter  of 
“normal”  letterspacing  comes  up.  It 
is  so  much  a  question  of  personal 
preference  that  it  is  hard  to  lay  down 
any  set  of  rules  which  would  be  bind¬ 
ing— on  anyone  but  yourself.  How¬ 
ever,  there  should  be  some  sort  of  a 
middle  course  charted,  even  if  it  is 
impofisible  to  get  anyone  else  to  follow 
the  suggestions  put  forward.  First,  it 
should  be  understood  that  such 
“normal”  letterspacing  should  apply  to 
lines  which  are  not  being  spaced  to 
fit  some  particular  design,  or  to  square 
up  some  type  shape.  We  think  that 
letterspacing,  generally  speaking,  is 
constantly  being  carried  too  far— 
especially  with  types  like  too  condensed 
gothics,  and  other  condensed  types. 
Even  with  roman  types  we  are  in- 
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A  NEW 

Zephyr  triumph! 


•  Big,  easy-to-read 
letters. 

•  Crystal  clear  win- 
do¥fs  —  unbreak¬ 
able,  sealed  against 
dust. 


This 

PERPETUAL  CALENDAR 


•  Beautiful,  sculp¬ 
tured,  streamlined 
design. 

•  Smooth,  lustrous 
Bakelite. 

•  Contrasting  -  color 
knobs  .  .  .  set 
month,  day  or 
date  in  jiffy. 

•  Scientific  tested 
angle  for  perfect 
vision. 


is  another  great  opportunity  for  you.  If  you 
give  it  as  a  gift  for  "good  will"  you  can  , be 
sure  it  will  be  deeply  appreciated  because"  it 
is  so  extraordinarily  handsome  and  so  per¬ 
fectly  designed  for  a  useful  life.  'You  can 
have  your  name,  emblem  or  message  ea^rayed 
or  Zephyr- krafted  on  the  face  if  you  wish. 
.Or,  if  you  have  a  store,  it  is  a  unique  s^bs 
opportunity — a  desk  accMSOiy  so  distinctive, 
different  and  colorful  >i|  will  eeH  iteeif  tight  * 
on  the  counter. 


Be  among  the  first . write  today  to  . 

ZEPHYR  AMERICAN  CORPORATION  ^ 

,31  West  47th  Street  New  York  City  i 
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Press  Static 


STATIC 


Speeds  up  productioii  end 
increeses  your  profit 

Inexpensive  •  Dependeble 

10  DAY  FREE  TRIAL 

Writm  for  IUu»trmtod  FoUer 

A  Complete  Line  of  Printer's  Brushes 


Western  Brush  Co.,  Inc. 
29  South  M.irkct  Street 
Chicago,  Illinois 


dined  to  think  that  it  is  often  better 
to  get  visual  uniformity  through  cut* 
ting  in  of  some  letters  which  do  not 
come  properly  together  rather  thi^ 
letterspace  whole  lines  of  type.  With 
bold  types  a  very  little  letterspacing 


VERY  LITTLE  LETTERSPACII 
SETTER  THAN  WIDE  | 

A  LITTLE.  GOOD;  A  LOT,  APT  TO  I 
RUIN  EASY  READIN  * 

WATAY  TAVERN  | 

Letterspaced  in  three  places  AAA  | 

for  even  tone  i  i  i  | 

WATAY  TAVERN 

Six  letters  cut  in;  letter-  ^  g 

spaced  at  two  places  '  '  § 

Telephone  Yard  Won  ? 

Line  above  letterspaced  to  relieve  awkward  open  | 
spaces  after  three  caps;  below,  caps  have  been 
cut  for  closer,  uniform  spacing- better  in  italics 

TelephoneYard  Won 


will  go  a  long  way,  since  separating  the 
individual  letters  too  widely  makes  I 
them  appear  "jumpy**  instead  of  " 
streamlined  and  easy-flowing.  The 
same  is  true  of  the  ordinary  italic 
lower  case.  Italic  is  so  closely  akin  to 
script  that  any  abnormal  letterspadng 
—except  in  exceptional  cases  of  dis- 
I  tinct  display — breaks  up  the  continuity 
!  of  the  word,  making  it  hard  for  the 
eye  to  group  the  letters  into  a  word, 
and  necessitating  the  slow  spelling  out 
of  the  word  instead  of  getting  the 
shape  of  the  word  as  a  whole.  Granted, 
that  in  display  composition  some  let¬ 
terspacing  is  necessary  and  desirable, 
we  feel  that  it  is  greatly  overdone— 
not  only  by  running  up  the  time  on 
work,  but  actually  making  the  finished 
work  less  appealing  to  the  eye.  The 
examples  above  speak  for  themselves. 
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ROLLERS  & 


BLANKETS 


APID  ROLLER  CO., 
makers  of  Mercury 
Products,  operate  the 
largest  plant  devoted  exclusively  to 
the  production  of  Rollers  and  Blankets 
for  the  Graphic  Arts.  Here,  quality 
reigns  supreme.  Every  product  is  tested 
to  ossure  outstanding  performance. 
Mercury  Rollers  are  durable^  ’  eco> 
nomical.  concentric  and  of  proper 
consistency  for  long  life  and  better  ink 
distribution.  Mercury  Blankets  are  oil 
resistant,  have  great  tensile  strength 
and  safe  minimum  stretch. 


RRPID  ROLLER  CO 


Federal  or26th 
Chicago,  Illinois 


D.  M.  Rapport 
President 


Presswork 

Questions 


THE  PRINTING  MACHINERY-  CO 


answered  by 
MAGNUS  A.  ARNOLD 

Slur  Caused  by  Rollers 

QCan  you  suggest  the  cause  for 
■  slur  on  each  of  the  outside  ver* 
deal  rule  on  the  enclosed  job?  This 
job  was  run  on  a  handjed  8x12  C  &  P 
with  a  general  job  black  ink.  We  used 
the  usual  type  oj  packing  and  make- 
ready  as  on  dl  jobs.  This  job  was  with 
lead  strip  rule,  but  we  have  this  trou¬ 
ble  frequently  even  when  using  brass 
rule. 

A  single  impression  by  turning  the 
press  over  slowly  seems  to  produce  a 
much  clearer  copy,  but  the  job  was  fed 
at  about  2000  per  hour  or  better. 

Wooden  furniture  was  used  in  the 
lock-up.  The  press  always  gives  good 
results  on  jobs  where  no  rule  is  used 
and  generally  rule  work  turns  out  satis¬ 
factory. 

I  would  like  to  offer  the  following 
suggestion  for  the  running  of  duplicate 
or  triplicate  jobs  on  handfed  presses: 
Use  three  ply  or  some  thin  strong  mate¬ 
rial  and  construct  extra  shelves  for  the 
feed  board.  I  have  a  very  simple  device 
using  three  pieces  of  three  ply  fastened 
securely  at  the  back  and  spaced  about 
two  inches  one  above  the  other,  thus 
leaving  the  ends  open  to  allow  for 
movement  of  stock.  The  shelves  are  for 
the  different  colors  (as  duplicate  jobs 
generally  are)  and  then  I  feed  from 
alternate  shelves  and  the  job  is  deliv¬ 
ered  from  the  press  already  gathered 
in  duplicate  or  triplicate  order  as  may 
be  desired.  Each  shelf  is  a  bit  nar¬ 
rower  than  the  one  below  it  thus  allow¬ 
ing  easier  access  when  feeding.  I  find 
that  I  can  feed  practically  as  fast  and 
save  the  time  usually  allowed  for  as¬ 
sembling  a  job.  It  is  of  course  not  use- 


il^  Is  the  metal  base  I'm  con* 
sidering  made  of  either 
malleable  iron  or  semi- 
steel  7 

Can  it  be  equipped  with 
sheet  register  gauges  for 
pre-registering  process 
and  multi-color  printing 
plates  7 

Can  it  be  equipped  with 
sheet  register  marks  to 
HIR  check  the  register  of  pro- 
cess  and  multi-color  print- 
ing7 

Can  it  be  equipped  with 
identification  markers  to 
identify  the  work  of  indi- 
vidual  pressmen  or  press 
'  crews  or  to  serve  as  a 
guide-edge  or  gripper- 
edge  marker  on  sheets  of 
color  printing  7 


cmdl 

UJflRnOCK*,giSil*ST€RLI  no 
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There’s  real  POWER  in  every  drop  of  Phenoid  Type 
Cleaner.  That’s  why  thousands  of  printers  use  Phenoid 
for  their  toughest  jobs.  For  instance,  to  clean  hard-caked 
ink  from  a  roller  ...  to  make  thick-encrusted  halftones 
like  new  in  a  jiffy  ...  to  chase  red  process  inks,  high  gloss 
inks,  non-scratch  inks,  etc.  Economical  —  a  little  goes  a 

l.n,w„.  T^|J 

Order  from  your  dealer  ■  I 

Write  for  information 


Used  by  thousanda  of 
printera  tutd  netoapaper 
preaarooma 


CHALMERS  CHEMICAL  COMPANY 
123  Chestnut  St.  Newark,  N.  J. 


Type  Cleaner 


DID  YOU  KNOW? 


The  PRESSMAN’S  POCKET  MANUAL  is  the  answer  to  many 
pressroom  problems. 

This  valuable  little  concise  book  can  be  carried  in  the  pocket  for 
immediate  reference. 

The  sixteen  pages  of  Organization  Aids  to  Printing  Instructors 
has  been  meeting  the  needs  of  many  in  this  vocation. 

Lowest  price  book  in  its  field  today  selling  for  only  $1.00. 

.  Please  Send  Money  with  Order 


GRAPHIC  ARTS  PUBLISHING  CO 

608  South  Dearborn  St. 


Chicago,  Illinois 
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ITS  GOT 


PRINTERS 

TALKINe 


-^345 


Scores  of  printers 
are  replacinc  their 
old  eonnters  with 
modern  Redingtoos 
.  .  .  and  no  wonderl 
The  new  Knob  Reset 
Counter  is  at 
set  as  a  oloel 
twist  the  knob.  Other 
features:  beautiful 
crackle  finish  .  .  . 
plastic  whe^  with 
white.  easy*to«read 
numerals  on  black 
that  won't  rub  off 
.  . .  almost  wsar-ewer 
construction.  Mod 
emise  now  with 


New  Redington 

KNOB-RESET 

COUNTERS 


For  Chandler  &  Price  and  Kluge 
presses — Model  DR,  $8.25  ...  for 
other  machines.  Model  AR,.$7.75 
Write  right  now. 


F  F.  B.  REDINGTON  CO.  J 


1 1 0  S.  Sangamon  St.  Chicago,  III. 


able  where  the  forms  have  to  vary  n 
for  numbered  fobs. 

L.  C.f  Sanitarium,  Calif. 

A  The  slur  Ls  caused  by  the  rollers, 
/%•  which  are  digging  into  the  rule 
and  leave  a  spreading  deposit  of  ink. 
A  stiffer  ink  and  fu'mer  rollers  set 
lightly  to  form  will  remedy  this.  Be 
sure  to  remove  all  dried  ink  from  rule 
edge.  Wooden  furniture  lockup  is  all 
right  if  new  and  free  from  spring,  but 
metal  would  of  course  be  much  better 
on  that  kind  of  form.  Use  all  hard 
packing,  consisting  of  manilas  and 
S.  &  S.  C. 


T 


Lack  of  Ink  Distribution 


Q  Enclosed  you  will  find  three 
•  proofs  of  a  fob  we  have  printed 


proofs  of  a  fob  we  have  printed 
on  a  pony  Miehle.  Please  note  the  light 
and  dark  streaks.  We  have  used  sent- 
eral  different  kinds  of  inks,  changed 
our  rollers,  remounted  cuts,  but  this 
doesn*t  help. 

E.  D.  H.,  Willard,  Ohio 


A  Your  difficulty  is  due  to  lack  of 
/\m  even  distribution  of  ink.  The  size 
sheet  submitted  even  though  a  solid,  is 
easily  within  the  capacity  of  a  pony 
Miehle  to  cover  evenly. 

Suggested  remedy:  Use  a  heavi 
bodied  ink  with  more  color  pigment  in 
order  to  have  the  needed  color  strength! 
with  the  least  amount  of  ink  feed.  Uu 
medium  ^ft  rollers  and  add  extra  dis* 
tributor  roller  to  form  roller  vibrator.' 
Add  an  extra  manila  to  the  imprcM 
sion;  this  to  go  under  the  plate.  Usa 
all  hard  packing.  Test  plate  for  “rock"^ 
as  it  is  essential  that  the  plate  lie  per¬ 
fectly  level  on  the  press  bed.  Set  foun¬ 
tain  very  even  and  with  a  thin  film  com¬ 
ing  out  of  fountain  in  order  to  take  a 
swing  of  at  least  eight  notches. 

The  white  specks  on  the  surface  are 
caused  by  small  paper  particles.  This 
can  largely  be  avoided  by  brushing  the 
edges  of  the  trimmed  stock  with  a  wire 
brush. 
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DRAMATIZE  YOUR  FRINTinO 


IT  MEANS  MUCH  TODAY- 

•  Like  th(;  ciclor  who  gives  liis  hcist  mid 
in  return  r(ieeiv(is  epplmisci  —  you  Mr.  ^ 
l^rint(jr  of  todey  must  Ikj  ahU)  to  drmiici- 
_  tize  your  customers  printing  —  mid  in 
return  you  will  recMiive  your  dividcmds 
in  greater  profits  and  recognition. 

Consult  the  Acme  Dealer  in  your  city  or  write  direct. 

RCITIE  n>i  niimiin 

161  WtSt  HARRISON  SlRFtl^'  ★  CHICAGO,  ILLINOIS 


W\  L-4r 

. 

k^r'^  k  4 

{  k><r  ^  k  ^r"»  kir'^ 
k^r^  k4r'^  k^r 
JL.  k'^r’  k 

i..^r  .-a* 

\^4r  '^  k^ 

.  k  Jr  "^ 

P4r^  A 

k^rT  k 


PRINTING  ESTIMATING 

Learn  HOW  by  mail  in  25  lessons 

Printins  Mtlm«tinc  coane  inelades  indi* 
Tidnaliaml  coaching,  three  bound  booke, 
actual  production  records  on  composition, 
lock-up,  makeready,  ink,  running,  and  bind¬ 
ery  operations.  Benefits  you  get  may  lead 
to  better  Job.  Write  today  for  complete  de¬ 
tails  and  easy  method  of  paying  as  you  go. 

Jack  Tarrant  School  of  Estimating 

Department  Q 

105  W.  Monroe  St.  Chicago,  III. 


TRAOE-O-PILM  eliminates  one  or  more  op¬ 
erations  in  color  separations,  rererse  negatives, 
transfers,  titling,  backgronndi^  etc.  Also  saves 
time  and  trouUe  in  light  diffusing,  highlight¬ 
ing,  toning,  enlarging,  printing  wet  negatives, 
etc.  Tou  simply  draw,  trace  or  print  designs 
directly  onto  the  TRACE-O-FILM.  Step  up 
production  and  raise  the  standard  of  quality 
with  this  revolutionary  product. 

Send  for  free  catalog  and  samples 

THE  LUSTRO  COMPANY 

IIS  East  ISth  Street  Chicago,  Illinois 


FOR  QUALITY  SERVICE 


..TRY 

THEM 


ROLLERS 
PASTES 
and  GLUES 


AMERICAN  ROLLER  CO. 

1342  N.  HAUTED  ST.,  CHICA60,  ILL. 
22S  N.  New  dersey  St.,  Indianapolis,  Ind. 


Covcrwell 
Priniind  Ink^/- 

manufactured  by 
^^artin  ^Driscoll  &  Co. 


CHICAGO 


Photomechanical 

Questions 


answered  by 
J.  S.  MERTLE.  AJU>.S. 

Glue  Enamel  Process 

A  Continuing  our  study  of  the  glue 
enamel  process  of  photoengraving 
(this  Journal  12,  December,  W'W,  46), 
it  will  be  our  present  purpose  to  di^ 
cuss  various  past  modifications  of  the 
process,  not  only  as  to  procedure  but 
also  as  to  materials  employed. 

Before  going  further,  this  is  a  pro¬ 
pitious  moment  to  correct  an  errM 
appearing  in  our  previous  paper  (iUi, 
54),  in  which  we  stated  that  photo¬ 
engraving  glue  had  lately  been  made 
from  ocean  perch  and  the  leavings  of 
fisheries,  a  statement  based  on  mis¬ 
comprehension.  Our  attention  to  the 
situation  was  called  by  Addison  G. 
Brooks  (Le  Page's,  Inc.),  who  states 
that  the  only  raw  materials  considered 
good  enough  tor  the  manufacture  of 
process  glue  are  the  skins  stripped 
from  dried  salt  cod  and  cusk  in  the 
preparation  of  **honeless"  salt  fish. 
An  interesting  paper  on  the  charac¬ 
teristics  of  photoengraving  glue  was 
given  by  Brooks  in  Penrose's  Annual, 
38,  1936,  127. 

Previous  consideration  of  the  sub¬ 
ject  has  taught  us  that  the  glue  enamel 
process  was  publicly  introduced  in 

1892  by  W.  H.  Hislop,  who  employed 
Le  Page's  fish  glue  as  the  main  col¬ 
loid.  The  fish  glue  of  that  time  was 
not  the  purified  product  now  offered 
to  photoengravers:  the  first  effort  to 
clarify  fish  glue  for  photoengraving 
seems  to  have  been  made  in  Novemba, 

1893  by  Charles  W.  Gamble,  followed 
shortly  after  (Photogram,  1,  Febru¬ 
ary,  1894,  37)  by  his  proposal  to  boil 
the  glue  then  available  with  egg  albu- 
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ouujc^  inucA  ••••••  A* 


TON  TOUGH 

TYMPAN 

U  really 
tough! 


8o  touch  that  • 

IS  X  St  ihcct  will 
inpport  •  dead 
wdcfat  it  1450  lbs  I 
TON  TOUGH 

TTMPANii  ^  ^ 

noted  also  for  nniform  aarface.  freedom  from 
Inmpa  and  abaence  of  brittle  apota.  Doean’t 
warp,  cockle  or  aac.  Aak  jovr  paper  merchant 
or  write  ua  for  preaa-aiae  aample.  atoo  for  aam- 
plea  of  onr  water  repellent  aiid  white  aicn>  die 
wipe  and  manifold. 


men.  Gamble’s  formula  for  the  pur. 
poee  was: 

Fish  glue _ 8  ounces 

Water  - 8  ounces 

White  of  egg - 8  ounces 

The  whole  mixture  was  placed  in  a 

pan  and  heated  to  the  boiling  point, 
this  treatment  causing  the  albumen  to 
coagulate  and  entrap  the  bulk  of  the 
impurities.  By  filtering  the  solution 
through  several  thicknesses  of  fine 
musliu,  the  coagulated  albumen  and 
the  impurities  it  had  gathered  were 
removed  from  the  glue  mixture. 

The  enamel  formula  recommended 
with  a  glue  so  clarified  was: 

Fish  glue _ 4  ounces 

Albumen _  2  ounces 

Water  -  2  ounces 


Central  Paper  Co.«  Inc.  •  Muskegon,  Mich. 


ilA  M  ^ 


UPRIGHTGRAIN  BASE 

A  Self-contained  Tacking  Base. 
Made  any  size. 

Used  where  speed  in  mounting 
plates  is  required. 

The  economy  base  for  Folding  Box 
and  Label  Printers. 

Write  for  Information  and  Prices 

J.  W.  Pitt,  Inc.,  Bath,  N.  Y. 


Takes  the  “work” 

^ut  of 

PRESSWORK  / 

w 

THE  GUMMED  PRODUCTS  COMPANY 

1  ^  otfice^  Troy,  Ohio 

Mills 

Ammonium  bichromate  120  grains 

It  is  amusing  to  note  the  taste  of 
some  people:  the  fish  glue  obtained  by 
Gamble’s  clarification  process  so  ap¬ 
pealed  to  one  individual  that  he  came 
forth  with  the  very  appetizing  (?) 
suggestion — ^’’a  slight  quantity  spread 
on  bread  and  butter  makes  a  pleasant 
relish,  and  very  good  eating”  (Proceu 
Photogranif  1895,  129) ! 

It  is  to  the  credit  of  the  Le  Page 
concern  that  they  were  quick  to  take 
up  the  suggestion  of  Gamble  in  an 
effort  to  provide  photoengravers  with 
a  special  glue  for  enamel  purposes 
(Process  Photogram,  1894,  1^;  ibid, 
1895,  128).  The  skins  of  the  cod  had 
formerly  been  considered  so  useless 
that  fisheries  producing  food  products 
had  paid  to  have  skins  carted  off  their 
premises,  but  the  attention  given  to 
fish  glue  by  Le  Page  caused  (1895)  a 
heretofore  worthless  waste  matter  to 
demand  a  price  of  twenty  dollars  a 
ton. 

Rather  than  devote  further  attention 
to  fish  glue  and  the  high  state  of 
quality  modem  research  has  imparted 
to  the  product,  it  will  be  of  more 
general  interest  to  review  some  of  the 
materials  suggested  as  substitutes  for 


The  Graphic  Arts  Monthly— February,  1941 


46 


Production  economies  are  not 
linked  solely  to  the  printing 
operations  of  a  job.  To  an 
even  greater  degree,  econom* 
ical  production  is  determined 
by  whether  each  job  is  pro¬ 
duced  by  the  method  to  which 
it  is  best  suited.  •  With  the 
advantages  of  Harris  Offset 
Presses  added  to  your  letter- 
press  equipment,  you  command 
ALL  jobs,  including  those  that 
are  by  reason  of  their  charac¬ 
ter,  a  challenge  to  production. 


Through  research,  Harris  has  developed  and  standard¬ 
ized  new  chemicals  for  both  deep  etch  and  surface 
plate  making  processes.  Full  details  upon  request. 
Write  us  with  reference  to  your  lithographic  problems. 


fsMt  COSTS 


STOP  O^W^Ot 

With  This  Syslei" 

of  Skid,  Jhipme;;* 


Cut  your  handling 
time  and  costs,  and  reduce  your  dam¬ 
aged  sheets  to  a  negligible  quantity, 
by  adopting  Signode  Steel  Strapping 
for  skid  packing.  Printers  have  paid 
the  entire  cost  of  a  Signode  installa¬ 
tion  by  selling  the  containers  received 
from  mills.  Without  obligation,  let  a 
Signode  man  explain  how  to  cut  costs 
with  this  System.  Phone  your  local 
Signode  man  today! 

A  Guide  to 
Savings 

In  time  saving^  ^ara> 
graphs  this  Signode 
Guide  sutnmarizes 
money  saving^  pack¬ 
ing  and  shipping 
methods.  Reading 
time— 2  MINUTES. 
Write  for  your  copy 
today  I 

SIGNODE 

STEEL  STRAPPING  CO. 

Chicago,  III.:  2642  N.  Western  Ave. 
Brooklyn,  N.  Y.:  380  Furman  St. 

San  Francisco,  Calif.:  466  Bryant  St. 


fish  glue  in  the  provision  of  a  photo¬ 
mechanical  acid  resist. 

Although  gum  arable  was  used  be¬ 
fore  glue  in  enamel  solutions,  few  are 
aware  of  an  early  (1894)  suggestion 
to  aid  solution  of  the  gum  in  water: 
it  was  proposed  to  grind  the  gum  par- 
tides  in  a  mortar  containing  a  small 
quantity  of  alcohol,  causing  the  gum 
to  absorb  a  small  percentage  of  dco- 
hol  and  tending  to  prevent  it  from 
clumping  together  in  a  difficulty-solu¬ 
ble  mass  when  immersed  in  water  as 
the  initial  step  in  preparing  the  enamel 
solution  (Atelier  des  Photographen, 
October,  1894). 

Being  a  familiar  colloid  in  photog¬ 
raphy,  it  is  not  surprising  that  gelatin 
was  one  of  the  first  substitutes  for 
glue  in  the  enamel  process.  Sturmer 
(Photography  Annual,  1894,  228)  rec¬ 
ommended  the  use  of  Coignet  gelatin 
according  to  this  formula: 

Water  -  20  ounces 

Coignet  gelatin,  beet _  2  ounces 

Potassium  bichromate _ 120  grains 

Obviously,  the  gelatin  was  dissolved 
in  the  water  by  the  aid  of  heat,  the 
bichromate  added  to  the  mixture,  and 
the  metal  plate  coated  with  the  warm 
gelatin  solution. 

Metagelatin,  or  that  form  of  gelatin 
which  remains  fluid  and  has  lost  its 
normal  setting  property,  was  preferred 
by  E.  Vallot  (Moniteur  de  la  Photo- 
graphic,  1895,  67),  who  first  produced 
the  metagelatin  by  heating  the  follow¬ 
ing  mixture: 

Gelatin _ 500  grams 

Water  _ 800  cubic  centimeters 

Ammonia  -125  cubic  centimeters 
for  one  hour,  or  until  the  gelatin  had 
lost  its  setting  property.  Two  formulas 
were  recommend^  for  enamel  solu¬ 
tions  : 

Water _ 100  cubic  centimeters 

Metagelatin . . 10  grams 

Ammonium  bichromate-  3  grams 
or 

Water _ 50  cubic  centimeters 
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Three  ATF-Webendotfer 
Offset  Presses  building 
business  in  the  modern 
"combination”  plant  of 
the  Rite  Printing  Service, 
Inc.,  New  York  City. 


11, 


rr 


'OFFSET  gives  us  the  Oexibility 
necessary  for  a  profitable  business 

. . .  says  another  prosperous  letterpress  printer 

^**0nly  with  the  flexibility  of  modem  letterpress  plus  modem  offset 
equipment  C2Si  a  printer  hope  to  serve  his  customers  better,  and  on 
a  more  profitable  basis  today,”  says  Mr.  Leo  Bennett,  President  of 
Rite  Printing  Service,  Inc.,  well  known  printers  of  quality  offset 
and  letterpress.  Mr.  Bennett  speaks  from  experience,  because  he 
has  just  added  a  third  ATF-Webendorfer  Offset  Press  to  his  bat¬ 
tery  of  modern  Kellys.  •  Here  is  another  instance  of  a  letterpress 
printer  who  is  taking  advantage  of  offset’s  profit  opportunities. 

Because  of  its  simplicity  and  broad  flexibil-  , 

1  1  .  *  1  not  take  advantage 

ity, offset  has  created  an  entirely  new  market  of  this  opportunity  to  get  more 

for  printing  among  letterpress  buyers.  The  and  increase  profiB  m 

^  ®  .  your  plant?  Your  nearest  AT F 

'’combination”  shop  gets  this  extra  business  branch  office  or  dealer  will  be 

glad  to  give  full  details,  with¬ 
out  obligation,  of  course.  Visit 
your  nearest  ATF  branch  today! 


OFFSET  DIVISION*  200  ELMORA  AVENUE.  ELIZABETH,  NEW  JERSEY 


Metagelatin _ 5  grams 

Egg  albumen  50  cubic  centimeters 

Ammonium  bichromate _ 3  grams 

When  used  on  copper,  the  image  pro¬ 
duced  with  the  first  solution  could 
not  be  bumt-in  at  a  temperature  ex¬ 
ceeding  334®  C.  (633®  F.),  to  safe¬ 
guard  which  it  was  suggested  to  have 
a  piece  of  lead  on  the  copper  plate 
during  buming-in,  the  lead  melting  at 
this  temperature.  Because  of  its  albu¬ 
men  content,  the  image  produced  with 
the  second  mixture  could  be  bumt-in 
to  a  darker  color. 

To  increase  the  acid-resisting  pro¬ 
perties  of  a  gelatin  film  (carbon  tis¬ 
sue)  in  gravure  etching,  Eugene  Albert 
patented  (D.  R.  P.  43,098;  September 
28,  1887)  the  idea  of  incorporating 
resinous  substances  instead  of  pig¬ 
ments  into  the  gelatin  mixture  used 
for  carbon  tissue.  This  was  the  parent 
of  later  photographic  resinopigment 
processes,  and  the  principle  tdso  was 
employed  in  the  enamel  process,  fre¬ 
quently  in  conjunction  with  gum 
arabic.  Fleck’s  formula  (Process  Pho- 
togram,  1SK)0, 191)  is  representative: 

A 

(Colophony _ 15  grains 

Absolute  alcohol _ 85  minims 

Ammonia _ 85  minims 

B 

Potassium  bichromate _ 15  grains 

Distilled  water - 1  ounce 

Gum  arabic _ 123  grains 

Ammonia _ 17  minims 

The  two  solutions  were  mixed  to¬ 
gether  and  the  whole  passed  through 
filtering  paper  before  use.  The  image 
was  developed  with  hot  water;  after 
drying,  the  plate  was  heated  to  the 
melting  point  of  colophony,  whereupon 
the  image  was  ready  for  etching. 

It  is  apparent  that  one  of  the  aims 
of  the  resino-colloid  processes  as  ap¬ 
plied  in  photoengraving  was  to  either 
eliminate  huming-in  or  to  reduce  the 
degree  of  heat  required  for  the  oper¬ 


ation.  This  was  especially  the  case  I 
with  zinc  plates,  which  would  buckle  I 
and  melt  if  the  image  was  burnt-in  to  I 
a  heavy  color.  In  an  effort  to  dr-  I 
cumvent  healing  of  fish  glue  images  I 
on  zinc,  Ilelheim  (Photographist^  I 
Chroniky  1896,  376)  suggested  treat-  I 
ing  the  glue  image,  after  development,  ; 
with  a  40%  solution  of  formaldehyde,  ’ 
which  tanned  the  image  to  such  an 
extent  that  etching  could  be  com¬ 
menced  without  burning-in,  especially 
if  a  small  quantity  of  formaldehyde  t 
also  was  added  to  the  nitric  acid  etch¬ 
ing  bath. 

In  searching  for  an  enamel  suitable 
for  work  on  zinc,  Colin  Campbdl 
(British  Journal  Photographic  Al¬ 
manac,  1895,  716)  suggested  as  a  sub 
stitute  for  fish  glue,  emulsions  made 
from  mosses,  aquatic  plants  and  sea-  ^ 
weeds,  notably  Iceland  moss  and  dulse  i 
(Rhodymenia  palmata),  the  latter  a 
form  of  seaweed  used  as  an  article  of 
food  in  New  England,  Scotland  and 
Iceland.  Campbell  contended  that 
emulsions  from  such  materials,  when 
impregnated  with  chromic  salts  and 
exposed  to  the  action  of  light,  became 
insoluble  and  retained  the  finest  d^ 
tails  of  the  image;  the  film  so  pro-  | 
duced  was  said  to  vitrify  into  a  hard, 
acid-resisting  enamel  at  a  temperature 
that  would  not  harm  the  softest  zinc. 

The  Zurich  experimentalist,  Otto 
Muller  ( Photo graphische  Korrespon- 
denZy  1895,  387 )  mentioned  some  prac¬ 
tical  results  obtained  with  zinc  enamel 
made  with  Irish  moss  (carragheen), 
the  principle  constituent  of  which  is 
a  mucilaginous  body,  which  forms  a 
jelly  on  boiling  with  from  20  to  30  I 
times  its  weight  of  water. 

None  of  these  materials  exerted  any 
real  influence  on  the  popularity  of 
fish  glue  in  process  enamel:  William 
Gamble  ( Process  Photogram,  1900,  9) 
was  of  the  opinion  that  substances 
such  as  Iceland  or  Irish  moss  corrected 
over-solubility  of  the  glue  in  water, 
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•  •  •  stands  for  Knowledge 
The  fruit  of  hard  work 
It’s  built  into  KIMBLES 
Where  troubles  could  lurk. 


Motors  by  K I M  B  L  E 

Distributed  by  AMERICAN  TYPE  FOUNDERS 

Branches  and  Safes  Agents  in  25  Cities 
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BALDWIN  OFFSET 
PRODUCTS 

now  include  a  Slitter  and  Perfo¬ 
rator  in  addition  to  the  already 
known  Press  Washer,  Vibrator  and 
Ink  Fountain  Agitator. 

WM.  GEGENHEIMER 
78-80  Roebling  Street,  Brooklyn,  N.  Y. 


rORNERDOUNDED 

%■  SH«A«-ACTiOM  l\  Sat.»>SHAeeaMIM«|% 


No.  20  Desk  Model. 


.$  15.00 


Cabinet  Floor  Models: 

No.  50  FOOT  (light) _ $  37.50 

No.  90  FOOT  (heavy) _ $  90.00 

No.  90E  ELECTRIC _ $140.00 

A$k  for  Dealer**  Name 

LASSCO  PRODUCTS,  INC. 
485-495  Hague  Street 
Rochester,  New  York  I 

_ y 


VER-E-GOOD 

Ink  Softener  and  Drier 

Saves  Time  and  Labor 

If  used  in  makinc-mdy  it  prerents  the 
ink  from  drying  on  plates  or  rollers — 
eliminates  freqnent  washnpsl  In  cutting 
non-nrodnotive  time  it  increases  net 
profits.  Write  for  a  sample. 

DEVERE  COMPANY 

1 357  -  20th  St.  Racine,  Wis. 


MAKE  YOUR  OWN  ENGRAVINGS 


New  Book  HALFTONE 
PROCESSES”  tells  how  any 
one  can  make  copper,  zinc,  halftone  cuts, 
also  line  cuts,  offset,  litho,  silkscreen  lialf- 
tones  with  simple,  inexpensive  photographic 
equipment.  HALFTONE  SCREENS,  $2.50 
to  $18  (5  X  7 — 85  line,  $5).  Sample  of 
screen  and  catalogue  SILKSCREEN  and 
engraving  supplies  25c  or  FREE  with  book, 
$1.00. 

J.  J.  TEPPER  CORP. 

Department  GA-2 

30  Rockefeller  Plaza,  New  York,  N.  Y. 


exerting  an  effect  similar  to  that  in¬ 
duced  by  the  addition  of  albumen  to 
the  enamel  solution. 

Reverting  for  a  moment  to  the  use 
of  gelatin  as  a  colloid  for  photo¬ 
mechanical  acid  resists,  an  odd  modi¬ 
fication  of  the  enamel  process  was 
suggested  by  Sillain  ( Photographische 
Chroniky  1896,  24),  the  process  in¬ 
tended  especially  for  the  creation  of 
acid-resisting  images  on  cylinders  and 
other  surfaces  difficult  of  direct  sensi¬ 
tization.  The  procedure  involved 
really  was  a  combination  of  photo- 
litho  transfer-enamel  principle,  in  that 
a  sheet  of  paper  was  thickly  coated 
with  a  2%  gelatin  solution  (photolitho 
transfer  paper  could  be  usedK  and  the 
dry  coating  sensitized  by  immersing 
the  paper  in: 

Water _ 60  cubic  centimeters 

Egg  albumen  40  cubic  centimeters 

Ammonium  bichromate _ 3  grams 

Ammonia _ quan.  suff. 

The  sensitized  paper  was  ferrotyped 
on  a  glass  plate  (for  high  gloss) ;  when 
dry,  it  was  exposed  under  a  negative 
or  positive,  and  the  image  developed 
in  cold  water,  to  which  some  anilin 
dye  was  finally  added  to  impart  color 
to  the  image  and  to  determine  accuracy 
of  exposure.  At  this  stage,  the  print 
was  placed  in  hot  water  to  remove 
all  soluble  gelatin,  after  which  the 
image  was  squeegeed  into  intimate 
contact  with  a  copper  cylinder  or  plate 
and  permitted  to  dry. 

The  cylinder  or  plate  was  next  heated 
to  about  400®  C.  (752®  F.),  or  to  a 
point  at  which  the  paper  support  began 
to  char,  which  completed  the  operation 
of  buming-in.  On  cooling  of  the  sur¬ 
face,  the  charred  paper  could  be 
sponged  off  with  a  wad  of  wet  absorb¬ 
ent  cotton,  followed  by  etching  of  the 
image  in  the  usual  manner  with  a  ferric 
chlorid  solution. 

(To  he  Continued) 
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PRINTERS' 
ROLLER  MAKING 
EQUIPMENT 

MOLDS— GUNS— FITTINGS. 

OPEN  AND  VACUUM 
COMPOSITION  KETTLES. 

FORCING  KETTLES. 

REPAIRS  AND  SUPPLIES. 

ROLLER  CASTING  MACHINES 
REBUILT  AND  REPAIRED. 

MOLDS  REFINISHED. 

SPECIAL  MACHINERY  BUILT 
TO  SPECIFICATIONS. 

JAMES  ROWE,  INC. 

1058  WEST  HARRISON  STREET 
CHICAGO,  ILLINOIS 
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HOW  MANY  OUT? 

Find  the  answer  —  FAST! 

with  th« 

ZALE  PAPER 
ESTIMATOR  S 

Quick  —  Accurate  —  Easy 

Figures  number  of  pieces  out;  and 
waste  in  any  standard  sheet — 
bond,  enamel,  bristol,  offset,  etc. 

Saves  time — eliminates  costly  er¬ 
rors.  No  printer  should  be  with¬ 
out  it! 

Price  reduced  to 

Only  $2.50 

if  you  order  NOW  .  . .  from 

The  Graphic  Arts  Publishing  Co. 
608  South  Dearborn  St.  Chicago,  III. 


LORING  COES  COMPANY 


Worcester  •  Massachusetts 


Paper  Questions 


answered  by 
ARNOLD  J.  McANENY 

Paper  Not  at  Fault 

I  would  like  to  determine  if  tht 
m  paper  stock  used  has  caused  tlu 
trouble  which  we  have  encountered. 
The  sample  marked  shows  a  dear, 
sharp  image  at  the  start  of  the  run;  and 
the  sample  marked  **B**  shows  a  fadin§ 
out  after  six  reams  of  stock  had  been 
run.  Will  you  kindly  make  a  frank 
criticism  of  this  problem^  both  from 
the  standpoint  of  the  paper  stock  and 
the  offset  process? 

E.  B.  L.y  Aberdeen,  Wash. 

Laboratory  tests  indicate  that  the 
•  paper  which  you  enclosed  is  by 
no  means  responsible  for  the  printed 
results  obtained  after  running  six  reams 
of  stock. 

As  you  will  recall.  Sample  “A”  rep¬ 
resents  the  6tart  of  the  run,  printed  in 
satisfactory  manner;  while  sample  **6” 
shows  evidence  of  fading.  Without 
knowing  what  went  on  in  your  pre»- 
room,  what  probably  happened  is  this: 
You  will  notice,  of  course,  that  the  seal 
is  a  very  fine  piece  of  work;  the  lines, 
however,  have  a  tendency  to  ran 
together  as  evidenced  from  sample 
marked  “A.”  In  an  effort  to  overcome 
this,  and  to  obtain  a  cleaner  impression 
either  the  fountain  etch  was  strength¬ 
ened  or  more  water  was  run. 

The  general  appearance  of  the  sam¬ 
ple  marked  would  indicate  the 
presence  of  too  much  water;  while  the 
places  where  the  ink  actually  failed  to 
print  at  all  indicate  that  it  was  not 
properly  lifted  from  the  blanket,  or  that 
the  ink  in  question  was  too  tacky.  Yon 
will  notice  that  the  chief  lack  of  print¬ 
ing  in  each  case  is  located  along  the 
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STANDARDS 

o/PRACTICE 


ASSOCIATION  V 


As  a  member  of  National  Business  Papers  Association, 
this  publication  pledges  itself  to  observe  and  uphold  the  fol¬ 
lowing  Standards  of  Practice  which  have  been  developed  in 
the  interest  of  business  publication  readers  and  advertisers. 


I  Editorial  Policy:  This  pub- 
*  lication  conceives  it  its  duty  to 
publish  editorial  material  that  will 
extend  the  knowledge  of  its  read¬ 
ers,  expand  their  business,  in¬ 
crease  their  ability  to  serve  others 
or  make  possible  their  advance¬ 
ment  in  any  direction.  No  editorial 
material  will  be  published  in  con¬ 
sideration  of  payment  either  di¬ 
rectly  or  indirectly. 

O  Circulation:  Readers  of  this 
magazine  are  selected  on  the 
basis  of  their  importance  as  buy¬ 
ing  or  influencing  factors  within 
the  field  which  it  covers.  Mailing 
lists  will  be  constantly  supervised 
for  accuracy.  Circulation  records 
will  be  periodically  audited  and 
certified  copies  of  these  audits  will 
be  available  at  all  times. 


O  Advertising:  Believing  that 
advertising  in  Business  Papers, 
when  properly  directed,  is  the 
most  effective  and  most  profitable 
method  by  which  producers  may 
cultivate  their  markets,  we  shaU 
strive  to  cover  the  maximum  pur¬ 
chasing  power  within  our  selected 
field.  Market  data  regarding  our 
field  will  always  be  available  to 
advertisers. 


Advertising  Rates,  as  published, 
are  uniform  to  all  advertisers  for 
like  conditions  and  amounts  of 
space.  We  uphold  the  policy  of 
“Truth  in  Advertising,’*  and  shall 
abide  by  the  policy  of  this  Associa¬ 
tion  to  eliminate  unworthy  and 
unfair  advertising  copy. 


The  GRAPHIC  ARTS  MONTHLY 

Member  NATIONAL  BUSINESS  PAPERS  ASSOCIATION 
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•  SAVE  • 


Time,  Trouble,  Cost 


**PAID  FOR  ITSELF  IN  THREE  WEEKS** 
Says  Adirondack  Arrow 
You  will  never  realixe  the  savings  possi* 
ble  until  you  have  tried  the  new  SPEED* 
LINE  Proof  Press. 


NOLAN  MACHINERY  CORP. 
ROME.  N.  Y. 


The  Principles  of  Accounting, 
Operating  Statements,  Balance 
Sheets,  Ratios  and  Cost  Systems 
for  small  as  well  as  large  printing 
plants  are  all  given  in 

A.B.C.HANDBOOK 
for  PRINTERS 

by  C.  A.  Hale,  C.P.A. 

Price  $1 0.00  per  copy 

PIcoM  Miuf  cheek  mltk  order 

• 

THE  GRAPHIC  ARTS  PUB.  CO. 
608  South  Dearborn  Street 
Chicago,  III. 


left  hand  border  of  each  of  the  letters,  f 
which  we  believe  is  toward  the  back  end 
of  the  sheet. 

Although  you'  may  have  increased 
the  tack  of  the  ink  to  obtain  a  cleaner 
cut  impression,  we  believe  that  if  this 
ink  were  softened  it  would  lay  bet-  I 
ter.  The  ideal  ink,  of  course,  would 
be  one  which  is  tacky  enough  to 
print  clean  and  yet  soft  enough  to  lay 
properly.  Care  must  be  taken  to  obtain 
the  most  concentrated  possible  ink  to 
overcome  graying  effects  or  the  washed- 
out  appearance  which  is  characteristic 
of  inks  which  have  been  softened  too 
much. 


Although  each  pressman  probably 
has  his  own  pet  formula  for  softening 
inks,  a  50-50  mixture  of  com  starch 
and  magnesia,  plus  a  little  bit  of  tur¬ 
pentine,  is  considered  by  many  to  be 
the  best  compound  for  doing  this  work. 

We  did  riot  intend  to  dwell  at  such 
length  on  the  matter  of  offset  tech¬ 
nique  because,  after  all,  that  is  an 
operation  which  you  yourself  are  car¬ 
rying  out;  but  we  do  want  to  reafiBrm, 
however,  that  there  is  nothing  in  the 
nature  of  this  paper  which  would  in 
any  way  be  responsible  for  the  print¬ 
ing  results  as  submitted  to  us. 


»  « 

Plate  Slipped 

QCan  you  tell  from  the  attached 
■  sheet  whether  it  went  out  he- 
tween  the  first  and  second  colors?  The 
red  doesn*t  register  well.  Is  this  the 
fault  of  the  paper? 

’  /.  E.  R.,  Cincinnati,  Ohio. 

A  You  will  notice  that  the  red  is 
■  equally  far  out  on  the  gripper 
edge  as  the  back  edge  and  also  shows 
the  same  variation  on  the  guide  side  as 
on  the  other  side.  We  believe  that  very 
careful  measurements  on  your  part  will 
indicate  that  the  whole  plate  has 
slipped  a  little. 
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and  receiving  tray.  Avaiiable  with  or  with 
cabinet.  Ask  to  see  samples  of  work. 


and  THE  PRINTING  INDUSTRY 

(Rea.  U.  S.  Pat.  Off.) 

published  by  the 

Graphic  Arts  Publishing  Co. 

608  South  Dearborn  Street 
Chicago,  Illinois 

Telephone:  Harrison  0486 

Bu$ine§M  Staff 

A.  F.  Lewis - General  Manager 

E.  H.  Gleason _ Advertising  Manager 

E.  B.  Addison _ Asst.  Adv.  Mgr. 

R.  R.  Berliner _ Eastern  Repr. 

17  East  42nd  Street,  New  York  Gty 
Telephone:  Murray  Hill  2-6770 

Editorial  Staff 

D.  B.  Eisenberc _ Editor 

Magnus  A.  Arnold  A.  J.  McAneny 
Charles  Broad  J.  S.  Mertle 
Haywood  H.  Hunt  H.  C.  Rockwell 
J.  Gus  Liebenow  Robert  S.  Shane 
Harry  Loose  Harold  Marshall 


Printers’  House  Organs 

^HE  steady  increase  in  the  use  of 
printing  by  its  producers  is  encour¬ 
aging;  in  the  past,  too  many  printers 
have  taken  the  rather  peculiar  stand 
that  their  product  was  invaluable  to 
others,  worthless  to  themselves. 


Especially  noteworthy  is  the  fine  array 
of  printers*  house  organs  which  reaches 
us  from  all  over  the  country.  Plants 
small  and  large  are  represented:  one 
and  two-man  shops  turn  out  mighty 
creditable  pieces  which  certainly  must 
get  business  for  them. 

The  house  publication  achieves  many 
desirable  ends.  Most  important  is 
friendly  publicity  for  its  sponsor,  with 
the  distinct  advantage  that  each  issue 
is  an  actual  sample  of  his  work.  Oppor¬ 
tunity  is  present,  also,  to  extend  un¬ 
deniably  valuable  assistance  to  custom¬ 
ers  on  semi-technical  points,  thus  in¬ 
creasing  the  general  knowledge  of  the 
value  of  printing. 

A  few  suggestions  appear  pertinent: 
Reading  matter  should  be  friendly,  hu¬ 
man,  informative,  inspirational.  Dis¬ 
guised  advertising  should  not  be  used; 
the  reader  doesn’t  like  to  commence  an 
essay  on  Dandelions  as  House  Plants 
and  find  himself  mired  in  an  advertis¬ 
ing  blurb  for  Pete  the  Printer.  Edi¬ 
torial  content  should  be  varied  suffi¬ 
ciently  to  interest  as  many  readers  as 
possible — in  this  connection,  a  syndi¬ 
cated  service  often  can  be  used  to  ad¬ 
vantage. 

Printorially  the  production  should  be 
the  very  best  work  of  which  the  shop  is 
capable,  without  employing  methods 
beyond  profitable  reach  of  customers 
and  prospects. 

Regularity  is  valuable.  Monthly  issues 
seem  most  popular;  some  appear  often- 
er,  others  less  often.  As  far  as  possible, 
established  reading  habits  should  be 
considered. 

The  inclination  to  start  big  must  be 
repressed  firmly.  Better  to  commence 
with  a  regularly  issued  postcard  or 
blotter,  then  grow  naturally,  than  to 
let  the  effort  die  after  one  or  two  splen¬ 
did  issues. 

Finally,  EVERY  number  should  carry 
producer’s  name,  telephone  number, 
and  COMPLETE  address. 

(Guest  editorial  by  M.  E.  Smith) 
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i,  \\ani\es  smaW  s\\eels 
ani  enNelopes  • 

'  i,  M\  Uedins  conHo\s  at 
^  Uont  ot 

*vri  * 

Variable  speed  contiol^^^ 


THE  CHANDLER  &  PRICE  CO.- CLEVELAND,  OHIO 


NEW  YORK  Grand  Central  Palace.  480  Lexington  Ave 
CHICAGO  Transportation  Bldg.  606  S  Dearborn  St 


The  booklet,  "33  Reasons 
Why  f^rinters  Prefer  the 
Craftsman  Press,  "explains 
these  and  the  remainder  of 
the  reasons  in  complete 
detail.  Write  for  your  copy 
today  .  .  You  can't  afford 

to  buy  a  platen  press  with¬ 
out  checking  first  to  find 
out  how  a  C  &  P  automatic 
unit  fits  your  demands 
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requires  only 


A  typical  example  of  the  economy  of  floor  space  gained  by 
installation  of  Ludlow  equipment  is  brought  out  in  a  recent 
expression,  by  the  Von  Hoffmann  Press  of  St.  Louis. 
Among  other  statements  are  these:  '^Before  our  machine 
was  installed  it  was  necessary  for  us  to  keep  three  machines 
casting  sorts ...  It  was  necessary  at  all  times  to  have  as 
much  as  50,000  pounds  of  cast'up  type  on  hand  in  type 
cabinets  and  in  sorts  cans .  .  .  The  installation  of  our 
Ludlow  has  changed  all  this  .  .  .  The  old  system  took  up 
twice  the  floor  space  and  was  far  from  being  nearly  as 
efficient.^^ 

■  It  requires  no  stretch  of  the  imagination  to  understand 
this,  since  a  40'font  Ludlow  equipment,  complete  with 
cabinets  and  working  space  for  the  operator,  requires  only 
6  X  10  feet  of  floor  space.  And  with  this  compact  unit  an 
inexhaustible  supply  of  new,  clean  type  in  slug  form  is 


always  available— 
thing  is  within  arm's  t 
his  finger  tips— and 
energy  lost  through!; 

■  In  addition,  the  ez 
make'Up,  economy  oi^n  and 
ups  are  all  regarded  »:game  g( 
these  progressive  priis^  this  i 
Ludlow  is  helping  prirobtain 
all  over  the  country-:^  it  cai 

■  Get  the  facts  of  these  Lud 
will  find  well  spent  d^Sat  is  d( 
thorough  consideratnfl 

LUDLOW 

2032  Clybouni^  I 


waste 


pn  Press 

storage.  Moreover,  every- 
si^the  operator — practically  at 
mo  waste  motion— no  time  or 


^mplicity  of  Ludlow  all-slug 
){&n  and  freedom  from  work- 
"^nie  genuine  enthusiasm  by 
this  is  only  typical  of  what 
ra^btain  in  hundreds  of  plants 
-A  it  can  help  you  to  do. 

e  Ludlow  story  today.  You 
t  is  devoted  to  giving  them 

ilGRAPH  CO. 

ipe,  Chicago,  Illinois 


Read  these  Excerpts  from 
the  Von  Hoffmann  Press 
Statement 

^^We  can  and  do  make  up,  not  one  page  at  a  time, 
but  as  many  as  eight  pages .  .  .  This  we  were 
unable  to  do  under  the  old  system.^' 

■  ■  ■ 

^^Under  the  old  system,  last  year's  outside  pur¬ 
chases  of  sorts  cost  us  in  excess  of  $2,500 .  .  . 
expenses  no  longer  necessary." 

■  ■  ■ 

"A  word  about  ease  of  make-up.  Here  you  will 
find  one  of  your  largest  savings.  No  longer  is  it 
necessary  to  justify  each  line.  .  .  no  longer  is  it 
necessary  to  worry  about  poorly  spaced  lines." 

■  ■  ■ 

"Ludlow  has  reduced  the  number  of  work-ups." 


Set  in  Ludlow  Radiant  Heavy  and  Ludlow  Eusebius 


answered  by 
R.  S.  SHANE,  Ph J). 

Tablet  Making 

'ArFew  printers  and  commercial  bind¬ 
ers  appreciate  the  additional  revenne 
'which  can  be  brought  into  the  shop  by 
adopting  modem  methods  of  commer¬ 
cial  padding.  Printers  and  binders  are 
still  handicapped  by  old-faehioned 
methods  and  materials.  New  methods 
and  materials  have  been  developed  re¬ 
cently  which  spell  increased  revenue 
for  the  plant  whose  salesmen  can  sell 
the  padding  as  an  extra  to  the  regular 
job. 

The  editor  of  this  column  recently 
had  an  opportunity  to  visit  one  of  the 
nationally  outstanding  paper  convert¬ 
ers,  the  plant  of  the  Mohawk  Tablet 
Company  of  Chicago  where  daily 
twenty  tons  of  paper  are  converted  to  ‘ 
scratch  pads. 

Here,  under  the  personal  guidance  - 
of  Alex  Goldstein,  were  studied  the 
new  techniques  and  new  materials. 
Pads  made  by  this  latest  process  have 
padding  which  never  hardens  (never 
is,  of  course,  a  long  time  but  the  pad¬ 
ding  stands  up  for  a  long  time) .  Pages 
tear  freely  and  cleanly  so  that  no 
padding  adhesive  adheres  to  the  page 
to  jam  typewriters  or  automatic  office 
machines. 

One  of  the  most  notable  achieve¬ 
ments  is  in  single  set  tabbing.  Here 
the  prime  requisites  are; 

1.  A  very  nairow,  extremely  sharp 
slicing  blade  for  separating  the  indi¬ 
vidual  forms. 

2.  Proper  tabbing  adhesive. 

3.  Cheesecloth  backing  for  the  pad 
from  which  the  individual  forms  are 
sliced. 

4.  As  porous  a  paper  as  the  job  will 
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Bindery  Questions 


EHPLORE 

■■  rtf  ProUt  Poaalbtlift«a  of  Gwmmod  Popor  Print* 
Inp  witb  HtU  Now  Sotoa»Prowio»lnq — 

MID-STATES 
Flla  Faldar  Sompla  Rook 
•f  E— l/y  ffaif  Gaaiiiiad  Popart 

TODAY— Writs  for  yowr  niK  copy,  or  »i«iply 
Toor  e«t  tM*  od— oMoch  to  yowr  loltorhood— 
pnd  Moll. 

MID-STATES 
GUMMED  PAPER  CO. 

Mid  So.  Dootoo  Avo..  Ckicopo 


'PRINTING  PAPERS" 

is  a  Mood  book  on  paper 

• 

by  William  Bond  Wheelwright 
Order  from  GAM  Price  $2.50  per  copy 


Economy 


The  Ncvf 

o 

SPEEDilNE 

SUPERCASTER 


Time  costs  money !  An  obsolete  cast* 
ing  box  can  hold  up  your  entire  plant. 
When  you  speed  up  your  casting  with  the 
new  SPEED-LINE  SUPERCASTER  you 
also  speed  up  your  presswork  with  clean 
cut  even  casts,  accurately  type-high. 

Guaranteed  10  Years  Against  Warpage 


NOLAN  MACHINERY  CORPORATION 
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WITH  A  ROSBACK  PONY  ROTARY 

TF  YOU  are  now  using  a  slot  rotary  perforator^ 
^  a  Rosback  Pony  Rotary  will  give  you,  on  the 
average,  three  to  four  times  as  much  perfo* 
rating,  in  the  seune  time  and  at  the  same 
labor  cost. 

^Compared  to  a  vertical  perforator,  with  a 

Rosback  Pony  Rotary  you  can  get  five  or  six 
times  the  output. 

Depending  upon  hour  rate  and  t3rpe  of  work, 
your  payroll  savings  will  range  from  fifty  cents 
to  three  dollars  or  more  for  every  hour  you  use 
your  perforator — in  most  cases  averaging  well 
over  $1.50  an  hour. 

In  times  like  these  can  you  afford  to  over* 
look  such  opportunities  for  profit? 

Ask  us  to  send  you  our  complete  Portfolio  of 
Facts  and  Figures  showing  how  other  binderies 
perforate  eight,  ten,  twelve,  fifteen  or  more  reams  per  hour  (depending  upon  job  and 
stock) —  instead  of  the  2  to  5  reams  usually  obtained  with  perforators  of  older  type. 

This  information  is  yours  for  the  asking.  There  is  no  obligation.  Just  write  us. 

F.  P.  ROSBACK  COMPANY 

Largest  Perforator  Factory  in  the  World 
BENTON  HARBOR,  MICHIGAN 
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INCREASE 

EFFICIENCY 


•  Buy  Royal  steel 
chairs  for  your 
bindery  and  press 
room.  They  are  ad¬ 
justable  in  height, 
have  form  fitting 
backs,  and  saddle- 
shaped  seats. 


II! 


i!f 


•  Send  for  Catalog 
which  shows  many 
different  lines. 


ROYAL  METAL 
MFG.  CO. 

Dept.  B 

190  N.  Michigan  Ave. 
Chicago,  Illinois 


permit.  The  resulting  product  can  be 
handled  without  falling  apart  and  can 
be  stored  for  considerable  periods  of 
time  without  the  tell-tale  embrittle¬ 
ment  which  is  the  bane  of  ordinary 
single-eet  tabbing.  The  tabbing  pro¬ 
cedure  is  as  follows: 


I 


a.  A  thin  coat  of  adhesive  is  applied 
and  brushed  out  well  to  avoid  dry  spots. 

b.  A  thin  cheesecloth  backing  is  ap 
plied  to  the  moist  surface. 

c.  A  thin  coat  of  adhesive  is  brushed 
on  over  the  cheesecloth. 

d.  The  pad  is  allowed  to  dry  under 
vertical  pressure  for  at  least  twelve 
hours  before  slicing.  This  is  usually 
accomplished  by  allowing  the  padded 
stacks  to  stand  overnight  in  a  warm 
dry  room. 

e.  Slicing  is  done  carefully  with  a 
smooth  even  motion.  The  blade  is  par 
allel  to  the  paper.  The  blade  should  be 
extremely  sharp  for  best  results. 


CPiaatic 


permit  the  covers  and  pages  to  swing  freely 
back  to  back.  A  feature  that  is  very  desirable 
for  wall  calendars,  sales  portfolios,  easel  pres¬ 
entations,  and  many  other  specialties. 

You  may  now  have  your  dummies  Plastic 
Bound  FREE  in  both  styles — ^the  narrow  back 
and  the  standard  full  back.  Both  offer  practi¬ 
cal  and  valuable  features  for  your  prospect's 
choice. 


PLASTIC  BINDING  CORPORATION 

732  Sherman  Street  •  Chicago,  Illinois 

UCENSEES  EVEBYWHEBE 
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"Pressroom  Dopes" — 
it's  full  of  valuctble  tips 
on  solving  ink  problems. 
No  obligation — just 
write  on  firm  letter* 


SO  JOB'S  THE 
NEW  FOREMAN/ 


"Well,  sir  —  Joe's  a  careful  worker  and  uses  his  head  —  gets  his 
presses  running  in  a  hurry  and  turns  out  mighty  good  work  without  a 
lot  of  lost  time.  He's  been  pretty  smart  in  picking  his  inks,  too.  Uses 
Wotta  Blacks  on  everything  and  says  they've  licked  offset  and  other  ink 
problems  completely  —  that  all  has  a  lot  to  do  with  Joe's  efficiency." 

Joe's  like  hundreds  of  pressmen  who  have  foimd  that  these  quick¬ 
drying,  no-offset,  non-scratch,  extra  mileage  inks  save  a  lot  of  time,  worry 
and  grief. 

You  can  try  Wotta  Blacks  without  investing  a  penny  If  you're  not  fully 
satisfied  we'll  refund  every  cent  you  pay  us. 

Mail  the  Coupon  for  our  FREE  TRIAL  OFFER  OF 


Wotta  Rlachi 


E.  J.  KELLY  CO., 
Kalamazoo,  Michigan 


GAM  2-41 


You've  got  to  show  me!  What  about  that  FREE 
TRIAL  OFFER  for  Wotta  NO  OFFSET  Inks. 


Name 


Address 


E.  J.  KELLY  Company 


KALAMAZOO 

MICHIGAN 


MAKE  YOUR  OWN  RUB¬ 
BER  PRINTING  PLATES 


fEeonomiMB  on  Duplieatma) 

Exclusive 
Power 
Saving 
Insulation 
Chambers 


Patent  Pendinc 


Extreme 
Precision 
Tremendous 
Power 
Maintained 
Pressure 
Power 
Economy 
Connects  to 
no  V. 

Thermostat* 
loally  Con* 
trolled 


"THE  EVA-PRESS" 

Write  for  literature 

AMERICAN  EVATYPE  CORPORATION 
Deerfield,  Illinois 


An  Invaluable 


Aid 


to  printers,  lithographers, 
salesmen  and  advertisers. 


Color  Analyst 

by  EDWARD  PAUL  MULLAN  " 


is  a  book  that  is  an  accurate  guide 
for  any  possible  combination  of 
two,  three  or  four  colors.  This  is 
made  possible  by  squares  of  col¬ 
ors,  showing  the  dot  sizes  neces¬ 
sary  to  produce  the  combination 
desired,  $25.00 

Please  tond  cheek  tdth  order 


THE  GRAPHIC  ARTS  PUBL.  CO. 

608  South  Dearborn  St.,  Chicago,  III. 


Rubber  Plate 
Questions 


answered  by 
HARRY  LOOSE 


Plastic  Plates 

Q  Recently  we  have  been  hearing 
m  about  “plastic^*  plates  and  we  be¬ 
lieve  you  mentioned  them  in  a  recent 
issue.  Are  plastic  plates  just  hard  ridh 
ber  plates? 

C.  D.t  Chicago. 

A  Literally,  a  “plastic”  plate  is  any 
^  m  plate  that  has  been  molded.  (Web¬ 
ster — ^“plastic — capable  of  being  mold¬ 
ed.”)  A  stereotype  is  “cast,”  an  electro¬ 
type  is  electroplated  and  a  zinc  ii 
etched.  In  modem,  common  usage, 
however,  the  term  is  usually  ascrib^ 
to  the  thermal  setting  resinous  com¬ 
pounds.  The  most  common,  perhaps,  u 
“bakelitc”  which  trade  name  is 
quently  given  by  the  laity  to  any  rigid 
molded  product  such  as  fountain  pens, 
telephone  receivers,  knobs,  steering 
wheels,  etc.,  which  may  be  made  of 
similar  material  but  not  necessarily  g 
bakelite. 

In  the  rubber  plate  field,  we  follow 
common  usage  and  though  rubber 
plates  are  actually  “plastic”  we  call 
them  merely,  “mbber  plates”  and  use 
“plastic  plate”  to  designate  the  rigid 
plates  made  of  thermal  setting  resinoos 
compound  which  contain  no  rubber. 

Both  the  rigid  plastic  and  the  flexible 
rubber  plate  are  made  on  the  same  ma¬ 
chine.  The  time  and  cost  are  almost 
identical.  The  process  is  essentially  the 
same.  One  matrix  may  be  used  for 
either  or  both  types  of  plate.  Practi¬ 
cally,  the  only  difference  is  that  in  mak¬ 
ing  a  rubber  plate,  raw  rubber  is  laid 
on  the  matrix  but  if  a  plastic  plate  is 
desired,  the  raw  plastic  powder  is 
sifted  unto  the  matrix  and  covered  with 
a  raw  plastic  backing  sheet. 
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•A  ’M  'a|iOA  »»WIS  mf  l*«a  9ZZ 

noTicjodioQ  Aieusqocp^  tai|uu^  bieq^epioH 


*jaquin|>|  leija^  aie^s  sAeM|y  *pai|Siua|daj  { 

X|snonui4uoa  Buiaq  si  qaiqM  ^ao4S  a6je|  jno  1UOJ4  A|4duiojd  ■ 

pa||»  *»je«l  sj'siMO  HV  SaiVlS  aailNH  "!  |»in43Bin  ! 
-ueiu  Buiaq  aje  sSBdd  9>l3813GiaH  l^poui  Ajaxa  ao§  SldVd  1 


Unconditionally  Ganranteed 

TRY  MODELS  27  and  28 


NOW  40%  DISCOUNT 

Until  Furtirar  Noticn 

Model  27—5  Wheels*  $12.  €7  Ofl  ypl 
d0%  o«  is  $4.80— or_ 

Model  28—6  Wheels*  $14.  Cftifl  Not 
40%  o«  is  $5.60— or— 

Qoantity  diacomita  qnoted  upon  reaoeet. 
We  will  allow  10  %  trade-in  for  <me  old  ma* 
chine  against  each  new  machine  pnrehased. 
Tour  choice  of  —  Forward  or  Backward. 
Boman  or  Gothic.  Solid  or  Bemorable  No. 
Slide. 


Correct 

Mechenicelly 

Direct  Drive 


Immedtatm  dmliwery  eon  be  madm 
from  Mtoek,  Insist  on  Heberts.  1/ 
year  dealer  dees  not  eerry  In 
stock,  order  direct  from  jmotorj. 


*4ap[ooq  eBad  AinaM}  Aieu  mo  104  Aapo;  e4u^ 

leeiiv  eiit  [pi}  o}  pno  neaieng  •  a[ooit  pedeqi  ppo 
i[)6aej)g  [enoissejdnn  snot  Q^-QS  *  ^[6  $  <4  bnnix 
*sos8ej j  BioqiepioH  lopom  )M|V[  etp  }0  semise} 

Bnipiivisiiio  Atreux  eip  e)v6peeAii[  o}  sAsd  }[ 

SSSHd  OH3913ai3H 

lepom  M^M  eq4  no  uoipnpoid  moq  led  QQO'S 

NMoa  3aisdn  a3NHni  oniivwlls3 


The  Roberts  Numbering  Machine  Co., 694-7 1 0  Jamaica  Aye.,  Brooklyn,  N.Y. 
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Helps  you  to  get  smell  jobs  on  and  off 
the  platen  press  quickly.  Saves  time  in 
setting  gauge  pins.  Ea(^  of  your  press* 
men  should  have  one — arvi  your  layout 
man  would  appredate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Price, 
35c  each,  3  for  $1.00  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.,  Chicago 

FORT  DEARBORN 

BEAUTIFUL  NEW  COCKTAIL  LOUNGE 
POPULAR  PRICED  RESTAURANT 

• 

550  Rooms  from  $1.50 

Harold  M.  Harper,  Manager 

LaSalle  and  VanBuren  Streets 

CHICAGO 


Advertise  Rubber 
Plate  Printing 

QWe  have  just  installed  rub- 
•  her  platemaking  equipment  and 
would  like  to  tell  our  customers  about 
it  but  are  at  a  loss  as  to  what  to  say. 

L.  M,  T.y  New  York  City. 

We  agree  that  you  are  on  a  “spot” 
•  but  also  venture  the  opinion  that 
it  is  a  pretty  nice  spot  on  which  to  be. 
Fortunately,  (or  maybe  unfortunately 
in  this  case,  depending  upon  how  you 
look  at  it)  the  greatest  advantages  and 
savings  to  be  derived  from  your  rubber 
plate  machine  are  going  to  be  yours 
alone.  Here  is  an  opportunity  for  you 
to  obtain  duplicate  plates  quickly  and 
economically;  to  run  multiple  forms 
and  save  press  time  on  jobs  not  for¬ 
merly  duplicated;  to  save  down  time 
due  to  ease  of  positioning  and  minimum 
makeready  on  the  press;  to  save  ink; 
to  eliminate  storage  space  and  metal 
investment  in  standing  forms;  to  re¬ 
duce  offsetting ;  to  eliminate  embossing 
and  insure  flat  delivery  of  stock  which 
saves  press  and  bindery  time;  to  avoid 
smafih-up  on  or  off  the  press;  to  sim¬ 
plify  composing  room  makeup ;  in  short, 
to  produce  a  better  job,  quicker  and 
cheaper. 

Unless  you  plan  to  pass  these  savings 
on  to  your  customer,  there  would  seem 
to  be  little  advantage  in  advertising 
them.  There  are  many  ways,  however, 
in  which  the  customer  can  be  shown 
the  advantages  of  rubber  plate  printing 
which  would  increase  your  opportuni¬ 
ties  of  getting  his  business.  The  im¬ 
proved  quality  of  this  printing  can  be 
pointed  out  to  him — ^ruled  forms  with¬ 
out  “washboard”  backs  and  with  closed 
comers  and  intersections,  fine  solid 
uniform  lay  of  ink,  etc.  Your  own  gen¬ 
eral  advertising  pieces  can  be  printed 
on  stock  not  formerly  practical  showing 
new  creative  effects  simple  to  obtain 
with  rubber. 
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Protect  Your  Plant  with 


Dfioo^^ecui&U  O 

^  AIBEKT  H.  HIGHTON  ^ 


M.  F.,  Maywood,  Ill.,  postcards:  “Do 
you  know  of  any  book  that  gives  a 
complete  list  of  abbreviations  in  print¬ 
ing?  If  so,  please  advice.” 

The  question  is  not  quite  clear. 
Abbreviations  of  printing  terms  may  be 
found  in  the  glossaries  of  works  on 
printing.  However,  if  the  question 
relates  only  to  abbreviations  commonly 
used  in  printing  or  writing,  the  answer 
is  found  in  practically  all  dictionaries, 
where  they  appear  either  in  vocabulary 
or  supplementary  place. 


L  E.  S.,  Holland,  Mich.,  writec: 
“Can  you  add  any  light  on  a  conjecture 
of  mine  that  the  word  wow  originated 
in  the  initials  seen  on  the  Woodmen 
of  the  World’s  emblem,  W,  0,  fT.?** 
Wow  is  probably  derived  from  the 
Scotch,  meaning  an  exclamation  of 
surprise  or  pleasure.  By  extension,  in 
American  slang,  a  sensational  hit. 


H.  G.,  Nantucket,  Mass.,  puts  the 
question:  “Can  you  tell  me  what  the 
expression  sus.  per.  coll,  stands  for?” 

Sus.  per.  coll,  is  an  abbreviation  for 
the  Latin  suspensio  per  collum,  mean¬ 
ing  literally  “hanging  by  the  neck.” 
The  term  is  used  in  genealogy  to 
indicate  an  ancestor  legidly  executed. 


J.  C.,  Alexandria,  Va.,  writes:  “Can 
you  tell  me  what  is  meant  by  a  seventy- 
four?** 

The  term  signifies  one  of  a  class  of 
former  line-of-battle  ships,  rated  as 
carrying  seventy-four  guns. 


JUSTRITE 

SAFETY  PRODUCTS 


APPROVED  BY 

UNDERWRITERS'  LABORATORIES,  INC. 


JUSTRITE 
SAFETY  CANS 

The  safe  way  to  han¬ 
dle  benzine  and  other 
flammable  liquids. 
Sizes:  1  Pt.  to  1  Gal. 
(illustrated  land  2,  3, 
5  Gal. 


OILY  WASTE 
CANS 


Reduce  hazards  of 
waste  and  rags.  Keep 
plants  neater  and 
safer. 


Sizes:  6,  8,  10,  14 
and  25  Gal. 


Justrite  Products  are  sold  by  leading 
printers'  supply  firms.  Ask  your  supplier 
today  or  write  for  catalog. 

JUSTRITE  MFG.  CO. 

2054  Southport  Ave.,  Chicago,  III. 


SAFETY 

FILLING 

CANS 


For  pouring 
without  spill¬ 
ing  or  splash¬ 
ing.  Sizes:  5, 
10,  15  and 
20  Qt. 


NEW! 
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Graphic  Arts  Oddities 


Th*  famous  painters  of 
norsnco,  Italy,  placed  them* 
selTes  under  the  Guild  of 
Doctors  and  Apothecaries 
in  1297  because  they  were 
dependent  upon  that  guild 
for  their  supply  of  pig* 
ments!  The  Apothecaries 
procured  pigments  through 
their  agents  in  many  lands. 


During  the  reign 
of  Henry  in  of 
England,  it  is  said 
to  have  cost  leas 
to  build  two  arch* 
es  for  the  London 
bridge  than  to  bny 
a  sinole  copy  of 
the  Bible! 


PERKINS: 

One  of  Amer* 
lea's  most 
versatile  men 
was  Jacob 
Perkins  who. 
at  Newbury* 
port,  Massachusetts,  in  1815,  disco?* 
ered  how  to  soften  and  harden  steel 
and,  in  1816,  established  at  Philadel¬ 
phia  the  world's  first  steelplate  print¬ 
ing  enterprise.  Perkins  pioneered  is 
ventilation  of  homes  arid  ships;  in¬ 
vented  "powderless"  cannon  and 
guns  that  fired  1000 
^  ^ots  a  minute.  He 
worked  vrith  steam 
engines  also. 


When  he  was  admitted  to  the  rank  of  a  Journeyman  printer,  an  apprentice  of 
16th  century  England  was  expected  to  provide  his  comrades  ?^th  a  feast  costing 
not  more  than  $10.00.  A  strict  rule  was  that  "no  females  be  admitted  to  the 
ieasu** 
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T  ALL  BRANCNES  AMERICAN  TYPE  POUNDER 


AMERICAN  NUMBERING  MACHINE  CO. 

ATLANTIC  AND  SHEPHERD  AVES.,  BROOKLYN  N.  Y 

BRANCH  — 105  WEST  MADISON  STREET  CHICAQO  ILL 


Direct  Advertising  and  the  Printer' 


A  text-hook  of  gen¬ 
eral  information  on 
a  subject  vitally  es¬ 
sential  to  the  printer. 
Written  by  one  who 
has  served  a  long  ap¬ 
prenticeship  in  print¬ 
ing  and  direct  adver¬ 
tising. 

• 


by  Albert  Highton 

CONTENTS 

VX^HAT  DIRECT  ADVERTISING  IS  — AND  WHAT 
IT  DOES 

TYPOGRAPHY  AND  LAYOUT 
COPY  —  AND  THE  COPY  WRITER 
THE  MAILING  LIST 
DISTRIBUTION 
THE  RETURNS 
THE  MAILING  PIECES 
THE  PRINTER'S  DIRECT  ADVERTISING 
THE  PRINTER  AND  HIS  CUSTOMER'S  ADVER¬ 
TISING 

PLANNING  CAMPAIGNS 


Price  $1.00 

Send  Money  with  the  Order 


GRAPHIC  ARTS  PUBLISHING  COMPANY 

608  South  Dearborn  Street,  Chicago 


N  BLUE  BOY 


OR  Automatic  Precision 


5  WHEEL  BLUE  BOT 
5 


6  WHEEL  BLUE  BUT 
•  MODEL  6 
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COMMUNICATIONS 


The  article  on  pages  40  to  49  In  your  Jan¬ 
uary  issue  on  "Security  Engraving"  Is  very 
interesting  to  me.  My  father,  Archibald 
McLees,  was  the  first  letter  engraver  to 
be  employed  by  the  U.  S.  Bureau  of  En¬ 
graving  and  Printing  in  1862.  He  had 
been  engraving  bank  note  lettering  for 
the  various  bank  note  companies  in  the 
large  cities  for  several  years,  and  when 
the  Bureau  was  started  he  had  just  a  short 
time  before  that  opened  a  bank  note  en¬ 
graving  business  of  his  own,  and  tried  to 
make  an  arrangement  with  the  Bureau  to 
do  their  lettering  work  in  his  New  York 
shop.  This,  of  course,  the  Bureau  would 
not  agree  to,  so  he  closed  up  his  shop  and 
went  to  Washington.  I  have  a  letter  from 
the  Bureau  Chief  setting  forth  the  Bu¬ 
reau's  position  in  the  matter.  For  many 
years,  as  a  result  of  hostile  lobby  action, 
the  Bureau  was  kept  down,  obscurely 
housed  in  a  small  space  in  one  of  the 
large  buildings.  Later,  a  $300,000  build¬ 
ing  was  erected  for  the  sole  use  of  the 
Bureau.  See  the  Chicago  magazine  "Hob¬ 
bies"  for  the  history  of  Bank  note  engrav¬ 
ing,  October,  1937  number. 

My  collection  of  engravings  includes  200 
first  proofs  from  the  original  steel  dies 
from  which  the  bank  notes  used  before 
the  Civil  War  were  made  up  by  the  trans¬ 
fer  process.  All  of  the  portraits  and 
vignettes  appear  on  the  old  paF>er  money 
in  the  Chase  National  Bank's  exhibit 
"Money  of  the  World"  at  No.  46  Cedar 
Street,  New  York  City. 

Dr.  Frank  McLees 
140  Highland  Cross 
Rutherford,  N.  J. 

«  *  * 

The  cover  on  your  January,  1941,  issue  is 
a  "work  of  art." 

Wm.  A.  Fraser 

Grayslake,  III. 


The  cover  on  your  January  1941  issue  was 
certainly  a  humdinger.  I  imagine  that  you 
will  receive  many  compliments  on  it. 

Lee  Augustine,  Vice-president 
The  Printing  Machinery  Co. 
Cincinnati,  Ohio 
»  *  « 

Let  me  say  that  your  interesting  publica¬ 
tion  receives  the  attention  of  everyone  in 
our  plant  and  hardly  a  month  goes  by  but 
what  we  do  not  secure  a  connection  with 
one  of  your  advertisers  that  either  helps 
us  do  our  work  more  profitably  or  helps 
us  work  easier. 

L.  N.  Carmain 
Modern  Litho  Print  Co. 
Jefferson  City,  Mo. 

4c 

Appreciate  your  magazine  very  much. 
Look  forward  eagerly  to  receiving  it  each 
month.  Classified  columns  good  clearing 
house. 

O.  B.  Martin,  Supt. 
Campus  Printers,  Inc. 
Champaign,  III. 

4c  4c  4i 

For  some  years  I  have  been  a  faithful 
reader  of  your  great  little  magazine.  Your 
various  Question  and  answer  departments 
have  helped  me  through  a  great  many  try¬ 
ing  situations.  Also  the  'Tricks  of  the 
Trade  Department"  has  been  very  helpful. 
Tura  L.  Gibson 
The  Gallipolis  Printing  Co. 
Gallipolis,  Ohio 

4c  4c  4c 

We  look  forward  to  the  monthly  visits  of 
G.A.M.  and  find  it  very  helpful.  We  an¬ 
swer  many  of  the  ads  in  it.  It  gave  us 
our  Greeting  Card  Idea. 

Arthur  H.  Robinson 
Robinson's  Hobby  Press 
Seattle,  Washington 


EXTRA  PROFITS  FOR  PRINTERS 

WHOLESALE  PRICES,  LARGE  volume,  repeat  orders 


Every  Manufacturer,  Wholesaler,  Retailer  buys  Sales  Books,  Autosrraphic  Register 
Forms,  Rotary  Printed  Manifold  Books,  One-Time  Carbon  Forms,  Envelopes,  etc. 
Volume  amounts  to  millions  annually  I  We  specialize  in  these  products  at  low  cost 
and  give  printers  wholesale  prices.  Make  more  profit  without  increasing  present 
sales  e^^ense,  overhead.  We  sell  exclusively  to  hundreds  of  printers  who  are  en¬ 
thusiastic.  Write  for  details  now,  including  our  low  manufacturing  costs  for  enve¬ 
lopes  of  all  kinds. 

Consumers  Printing  &  Paper  Co.,  Newport,  Ky. 
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PASTE  THIS  ON  A  POSTCARD  AND  SEND 


ALSOP  ENQINEERINQ  CORP.  6 

60  Wright  St.,  Mllldale,  Conn. 

Send  me  your  10-day  free  trial  offer  on 
“Labelit.” 

Name . 

Firm. . 

Address . . 

City . SUte. . 


Silk  Screen  Printing  Process 

(Continued  from  page  20) 

A  Word  About  Printing 

For  the  sake  of  simplicity  in  de¬ 
scription,  the  printing  of  a  one-color 
Job  will  be  described.  In  multi-color 
work,  the  same  procedure  is  followed 
except  that  “overdraws”  are  allowed 
where  the  colors  are  superimposed. 

The  card  or  other  flat  printing  sur¬ 
face,  is  fed  into  three  guides  on  the 
printing  base,  the  screen  is  lowered, 
and  the  squeegee  manipulated  by 
scraping  of  paint  across  the  screen. 
The  frame  is  raised,  the  print  removed, 
and  inserted  in  the  drying  rack.  An¬ 
other  card  is  fed  into  the  guides  and 
the  operation  continues.  A  crew  of 
two  men  operating  a  unit  will  produce 
from  150  to  400  prints  an  hour. 

As  yet  most  of  the  silk  screen  print¬ 
ing  is  done  by  hand-operated  units  as 
described  above.  Recent  experimenta¬ 
tion  with  power-driven  printing  presses 
has  proved  encouraging.  There  are  two 
types  of  machines  on  the  market.  One 
is  a  flat-bed  machine  capable  of  700  to 
1000  impressions  an  hour.  The  other 
is  a  rotary  printing  machine  producing 
as  many  as  2000  an  hour.  These  speeds 
compare  favorably  with  the  average 
possible  with  simple  manual  equip¬ 
ment.  However,  the  machines  are 
hardly  as  flexible  in  size  and  range  of 
work  as  are  the  hand-operated  units. 
The  printing  maximum  of  the  power 
driven  machine  is  limited  to  32"x46'' — 
no  such  restriction  being  encountered 
by  the  hand  presses.  The  hand  oper¬ 
ated  unit  is  easy  to  construct,  is  tailor- 
made  to  fit  the  job,  regardless  of 
weight,  size,  or  nature  of  the  printing 
surface. 
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TtirowAwaythat  Glue  Brush 

Save  the  wasted  glue.  ke«>  the  package  clean, 
speed  up  the  job.  ^tber  for  casual  or  produc¬ 
tion  schedules  by  using 

"LABELIT" 

Places  exactly  the  right  amount  of  glue  on  any 
kind  of  label.  If  yon  label  by  band,  printed 
pieces,  address  slips,  folder  seals,  bindings  for 
books  "Labelit”  will  do  it  fast,  clean  and  save 
money.  Will  handle  very  smallest  label  to  8 
inches  wide. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


TRICKS 


the 


Re  Tag  Stringing 

^  Reading  with  interest  the  lead  article 
in  your  January  Graphic  Arts  Monthly 
on  engineering,  I  could  not  but  wonder 
how  most  shops  hand-etring  tags.  I 
suggest  the  foUowing  simple  and  effi¬ 
cient  method  as  a  “Tricks  of  the  Trade” 


Item — 

A  very  simple  device  that  can  be 
made  in  the  shop  in  a  few  minutes  will 
reduce  the  time  taken  to  string  tags  by 
hand  by  as  much  as  25%  to  50%.  Cut 
a  piece  of  three-fourths  inch  wood 


about  5x9  inches.  Drive  a  4  inch  finish¬ 
ing  nail  through  the  board  about  1  inch 
from  the  end.  Bend  it  slightly  toward 
the  other  end  of  board.  Notch  with  a 
file  the  back  side  of  nail  just  below 
point.  Put  a  handful  of  tags  on  the 
board  with  the  nail  through  the  holes. 
Toss  a  loop  of  string  over  the  nail  so  it 
catches  in  the  notch  in  the  nail — pull 
the  tag  off  over  the  point  and  the  string 
is  threaded  through  the  hole.  Put  the 
string  ends  through  the  loop,  and  pull 
tight. 

(This  is  good  for  jobs  such  as  auto 
parking  tags  where  the  two  string  ends 
are  wanted  to  tie  the  tag  to  the  steer¬ 
ing  wheel  of  your  car.) 

Frederick  Elrick 

Winston'Saleniy  N.  C. 


Mortising  Metal  Casts 

'k  Please  accept  another  addition  to 
your  bags  of  tricks.  I  have  been  using 
this  for  some  time.  It  is  an  original 
idea  with  me  for  mortising  solid  metal 
casts  made  from  mats.  The  old  or  usual 
way  is  to  drill  holes  in  the  comers  of 
the  cast  and  saw  out  the  “dead”  metal. 


1  mortise  while  casting  the  cut;  that 
is  I  cut  a  wooden  block  about  six  points 
less  than  the  size  of  mortise  and  about 
that  much  less  than  type  high  (no  block 
type  high  can  be  used,  since  allowance 
must  be  made  for  mat).  Hard-wood 
blocks  from  discarded  cuts  are  about 
the  best.  If  they  are  too  short  I  add  a 
cardboard  or  two. 


Proceeding  along  the  lines  of  actual 
casting  I  place  this  block  over  the  mor¬ 
tise  on  mat  ready  to  be  cast;  then  test 
its  height  by  placing  a  ruler  over  the 
mat  bars  if  O.K.  1  then  close  caster, 
screw  down  tight  and  then  cast  in  usual 
manner.  (If  block  is  not  in  tightly,  it 
slips  when  contacted  by  metal  and  calls 
for  another  try.) 

When  metal  is  hard  take  screw¬ 
driver  or  chisel,  split  up  block  and 
knock  out  with  hammer. 


Lorenzo  Lee  Allen 
Los  Angeles,  Calif. 


u 

★ 

in 

fn 

mi 


of 

th 


or 


th 

th 


Use  Paraffin 

^  After  reading  L.  C.  Thompson's  trick 
in  the  December  GAM  to  keep  lids 
from  sticking,  1  think  1  have  a  better 
method. 

Unless  machine  oil  is  put  on  the  lid 
of  the  can  very  lightly  it  might  get  into 
the  ink  and  discolor  some. 

All  ink  cans  in  our  plant  have  paraf* 
fin  rubbed  on  the  edge  of  the  lid  and 
on  the  rim  of  the  can. 

If  any  particles  of  parafiBn  get  into 
the  can  of  ink,  they  will  not  discolor 
the  ink  since  they  are  almost  pure. 

Also  paraffin  rubbed  on  the  slides  of 
type  racks  will  make  them  slide  100% 
easier. 

John  J.  Mossman 
Cincinnati,  Ohio 


Hand-feeding  Envelopes 
it  To  hand-feed  envelopes  with  the  flaps 
open,  as  they  should  be  of  course,  pro¬ 
ceed  as  follows:  lock  up  the  job  to  run 
the  envelopes  bottoms  down,  set  guides, 
and  make  ready.  Place  envelopes  on 
the  feed  board  with  flaps  up  and  point¬ 
ing  toward  feeder.  Insert  right  thumb 
under  flap  and  pick  up  envelope  by  the 
flap.  It  is  then  a  simple  matter  to  flip 
the  envelope  open  and  feed  it  with  the 
bottom  to  the  gauges  and  the  flap  open 
at  the  top.  Close  flap  when  taking  enve 
lope  ofif  the  platen.  With  little  practice 
most  envelopes  can  be  fed  as  easily  and 
quickly  this  way  as  any  other. 

Howard  Recroft 
Neligh,  Nebraska 

i»  «c 

Removing  String 

k  When  removing  string  from  type 
forms,  wind  the  string  around  the 
thumb  and  little  finger  in  a  figure  8 
shape,  instead  of  the  usual  0.  When 
ready  to  use  for  tying,  you  may  dangle  ' 
the  string  from  your  hand;  it  will 
neither  tangle  nor  knot. 

Charles  Broad 
Chicago,  Illinois 


EASYKASTER 


It  actually  saves  up  to 
50%  in  casting  time! 

Hammond  EasyKasters  have  300  lb. 
valve-controlled  melting  pot  for  gas, 
gasoline  or  electric  heating.  Made 
in  3  sizes — 

5  column  x  18  inches 
5  column  x  24  inches 


1612  DOUGLAS  AVE. 
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Engineering 

( Continued  from  page  14) 

the  press,  an  extra  charge  was  made  for 
this  right  of  way.  As  matters  turned 
out,  everyone  concerned  was  helped 
and  the  printer  was  able  to  make  more 
money. 

Here  again,  a  profit  was  effected  be¬ 
cause  in  spite  of  what  the  cost  records 
might  show,  someone  realized  that  a 
press  standing  idle  was  an  economic 
waste  and  decided  to  do  something 
about  it. 

»  « 

Underruns  and  Overruns 

( Continued  from  page  22) 

where  exact  counts  are  demanded. 
However,  if  the  printer  could  do  this 
accurately,  it  would  mean  he  had  the 
information  to  avoid  most  of  the  trou¬ 
ble  in  the  first  place.  And  if  he  adds 
10%  for  possible  overrun,  but  com¬ 
pletes  the  job  with  only  2%  or  3% 
surplus,  then  he  has  overcharged  the 
customer  and  opened  the  way  for  com¬ 
petition  better  acquainted  with  actual 
figures  on  the  subject.  Study  of  the 
variation  on  every  job  should  aid  in 
reducing  the  tolerance  requirements  on 
all  except  the  most  unusual  jobs.  The 
rule  of  10%  above  or  10%  below — a 
total  difference  of  20% — if  accepted 


without  question  by  the  printer  and 
forced  on  the  customer  in  all  instances, 
seems  like  an  attempt  to  cover  lack  of 
definite  facts  with  an  allowance  wide 
enough  to  protect  the  printer  regard¬ 
less  of  the  customer’s  total  cost  or 
convenience. 

Any  customer  rightfully  resents  over¬ 
runs  or  underruns  caused  by  ineffi¬ 
ciency.  The  printer  who  strives  to 
make  his  work  as  exact  as  possible 
will  not  tolerate  inaccurate  or  unwise 
job-planning  in  his  shop. 

Finally,  the  printer  should  remember 
that  billing  small  overruns  may  lose 
more  goodwill  than  the  slight  addi¬ 
tional  income  is  worth. 

»  «r 

Typesetting  Questions 

( Continued  from  page  29) 

heat  must  radiate  from  below,  while 
electric  heating  elements  surround  the 
pot  nearly  to  the  surface,  immersed  in 
the  metal  itself  in  the  linotype  pot, 
heating  it  uniformly  almost  to  the  top.  I 
(6)  Absolute  uniformity  in  body  and 
strength  in  casting  the  pot  crucible  can 
hardly  be  expected,  but  all  variations 
are  intended  to  be  above  the  safety  r^ 
quirement.  But  shock,  vibration,  con¬ 
traction  and  expansion,  lockup,  etc., 
affect  it  increasingly  as  the  years  pass. 


STIMULATE  BUSINESS  NOW - 

iviJth.  jthsLSSL  jtimsJif, . ,.Acda6h, . . .  JipmalA,! 

1941  LICENSE  BLOTTER  .  . . 

shows  all  U.  S.  and  Canadian  plates 
in  COLOR. 

MEMO  BOOK  will  remind  recip¬ 
ients  oF  senders  For  a  Full  year. 

Write  TODAY  for  samples  and  prices. 

Taaip  lithoqraphinq  company 
•uOUS  61  W.61st.  Chicago  53B  Park  PI..N.Y. 


sBSliE^a 

BBWH  HICh| 

IS: 


iRi  1^39!  tfeBtfB 
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Secthnal  ^nuetti 

For  manufacturers,  supply  dealers,  paper  mer¬ 
chants,  trade  compositors,  engravers,  electro¬ 
typers  and  others,  whose  business  is  confined 
to  local  territories. 

•  You  can  cover  your  local  market  100%  with  sec¬ 
tional  inserts  in  THE  GRAPHIC  ARTS  MONTHLY. 
You  print  your  advertising  either  on  two  os  tour 
pages  and  send  the  insert  to  us.  We  bind  these  in 
every  copy  going  to  the  city  or  state,  or  combina¬ 
tion  of  cities  or  states,  which  you  select. 

•  Our  price  for  inserting,  mailing  and  delivering  diese 
inserts,  which  are  really  your  5x7  direct  mail  pieces, 
is  on  the  per  thousand  basis  and  is  moderate. 

•  No  matter  where  you  are  located  you  can  have  your 
advertising  cover  your  trading  area  regularly  at  a 
reasonable  cost. 

•  This  service  has  been  in  operation  for  some  time 
and  is  getting  results  for  many  local  advertises. 


Write  for  rate  card  and  complete  information 


THE  GRAPHIC  ARTS  MONTHLY 
608  South  Dearborn  St.,  Chicago,  IIL 
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Origin  of  European  Printing 

*  An  interesting  contribution  to  the  Utera* 
ture  on  the  history  of  printing  is  Pierce 
Butler’s  “The  Origin  of  Printing  in  Eu¬ 
rope.” 

Mr.  Butler,  who  was  curator  of  the  typo¬ 
graphical  collection  in  the  Newberry  Li¬ 
brary,  Chicago,  from  1920  to  1931,  and  who 
since  1931  has  been  Professor  of  Biblio¬ 
graphical  History  at  the  University  of  Chi¬ 
cago,  writes  a  very  interesting  history  based 
on  extant  specimens  of  early  printing,  on 
statements  made  by  early  printers,  and  on 
the  evidence  of  coeval  documents.  He  has 
for  twenty  years  collected  much  of  his  ma¬ 
terial  in  European  libraries. 

The  book  contains  155  pages,  is  attrac¬ 
tively  bound,  and  sells  at  $1.50  per  copy. 
It  is  published  by  The  University  of  Chi¬ 
cago  Press,  5750  Ellis  Avenue,  Chicago. 

»  « 

New  Keyboard  Manual 

*  Linotype  Keyboard  Operation,”  a  180- 
page  book  discussing  the  setting  of  all  kinds 
of  matter,  has  recently  been  published  by 
the  Mergenthaler  Linotsrpe  Company,  29 
Ryerson  Street,  Brooklyn,  N.  Y. 

The  book  is  divided  into  four  parts. 

Part  I  contains  an  outline  of  the  opera¬ 
tor’s  qualifications,  a  fingering  system,  key¬ 
board  practice,  figure  work,  capitals  and 
small  capitals,  and  proofreader’s  marks. 

Part  11  covers  the  setting  of  intricate 
composition. 

Part  III  comprises  the  composition  used 
in  newspaper  work,  showing  headings,  text, 
ubles  and  the  advertising  work  customary 
on  daily  and  weekly  newspapers. 

Part  IV  contains  information  on  equip¬ 
ment.  It  contains  also  a  description  of  the 
point  systems  commonly  used. 

The  book  sells  at  $2.50  a  copy. 


Book  on  Bookbinding 

it  The  individual  interested  in  all  types  oi 
hand  bookbinding,  the  making  and  repair¬ 
ing  of  bookbindings,  notebook  covers  and 
cloth  covered  pads,  should  find  “The  Bind¬ 
ing  of  Books”  by  Kenneth  F.  Perry  and 
Clarence  T.  Baab  of  considerable  interest. 

The  book  consists  of  two  parts.  Part  I 
explains  the  principles  of  binding,  when  to 
rebind  or  just  repair,  the  type  of  binding  to 
use,  the  tools,  equipment,  and  materials.  It 
also  discusses  some  problems  of  the  binder 
and  suggests  craft  articles  which  cam  ^ 
made  in  a  bindery.  A  unique  feature  is  the 
instruction  for  making  much  of  the  equip¬ 
ment  needed  in  a  bindery.  Part  II  consists 
of  31  units  of  processes.  Each  step  in  bind¬ 
ing  is  clearly  explained. 

The  book  should  prove  of  value  in  school 
shops,  libraries,  or  home  workshops.  It  cam- 
tains  160  paiges  and  over  100  illustrations. 
It  is  published  by  The  Mamuad  Arts  Preu, 
Peoria,  Illinois,  and  sells  at  $2.00  a  copy. 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

By  J.  S.  Mertlm  and  Harry  Kautch 

Indispensable  for  the  beginner  and 
the  expert  in  offset  printing. 

Price  $6.00  per  copy 

Please  send  money  with  order 

• 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  South  Dearborn  St.  Chicago,  III. 
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TENNIS 


HEAKin  and  HAPPINESS 


Diraction 

Sowrttwatt  Hotalt  Inc  Mis.  lA  Grody  Manning  Pmsldant  •  S.  L  McEodikv  0«n^  MflR 
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Books  for  Printers’  Nooks 


by  William  J.  Acker 


'k  It  seems  to  me  that  even  a  one-man 
shop  could  follow,  in  a  proportionate 
way,  the  example  of  large  publishing 
houses  and  other  commercial  establish¬ 
ments  where  libraries  are  maintained 
for  the  benefit  of  the  business. 

There  are  many  useful  books,  relat¬ 
ing  to  printing,  advertised  in  Graphic 
Arts  Monthly.  The  cost  is  reasonable, 
and  the  investment  is  profitable,  if  such 
books  are  used  to  absorb  and  apply  the 
information  they  contain. 

The  most  essential  book  in  a  printer’s 
library  is  a  good  dictionary,  preferably 
an  unabridged  edition.  A  dictionary 
answers  questions  concerning  proper 
spelling,  definition,  and  division  of 
words. 

A  Thesaurus  is  a  valuable  adjunct  to 
a  dictionary,  especially  for  copywriters 
and  proofreaders,  because  it  gives  syn¬ 
onyms  for  many  words  generally  used, 
and  can  be  helpful  in  seeking  to  avoid 
monotonous  repetition. 

There  are  a  number  of  publications 
designed  to  set  standards  in  printing 
style,  such  as  capitalization,  indenta¬ 
tion,  etc.  The  (^vemment  Printing 
Office,  at  Washington,  D.  C.,  issues  an 
excellent  work  of  this  nature.  The  Chi¬ 
cago  University  Press  also  publishes  a 
style  book  which  is  much  in  demand. 

Something  has  been,  printed  about 
practically  every  feature  of  the  graphic 
arts,  and  every  operation  of  printing  is 
described  and  discussed  in  books  writ¬ 
ten  by  men  of  long  experience  and  with 
thorough  knowledge  of  their  subjects. 


There  are  published  works  on  adver-  | 
tising,  copy  writing,  estimating,  layout, 
lettering,  presswork,  typography,  etc., 
that  belongs  in  this  category. 

Often  these  books  do  not  reach  the 
men  they  are  intended  to  help,  because 
they  are  not  readily  accessible  when  i 
the  men  are  in  the  mood,  or  when  the 
moment  is  propitious.  If  the  usefulneu 
of  such  books  could  be  impressed  on 
them,  at  a  time  when  a  specific  trouble 
could  be  remedied  thereby,  it  might  de-  ’ 
velop  an  interest  in  concerted  study.  I 
Bernard  Shaw  once  remarked:  “If  you  | 
teach  a  man  anything,  he  will  never  [ 
learn.”  Men  learn  by  doing.  \ 

There  are  many  individuals  who  have  \ 
fine  private  libraries  of  publications  on  i 
printing  and  its  related  arts.  Collecting  [ 
such  material  should  be  a  good  hobb^y 
for  mechanical  superintendents. 

Make  up  scrapbooks  of  useful  infor¬ 
mation  gleaned  here  and  there.  Even 
poetry  extolling  the  printer  should  find 
a  place  in  such  a  collection.  i 

The  familiar  alibi,  “I  can’t  afford  it,r 
is  no  excuse  for  any  printing  plant  to  | 
be  without  a  library  of  printing  infor¬ 
mation,  when  such  an  excellent  publica¬ 
tion  as  the  Graphic  Arts  Monthly  is 
sent  free  to  all  recognized  printing  es¬ 
tablishments. 

Usually,  there  are  also  type  specimen  ‘ 

books  and  equipment  catalogs  that 
should  be  kept  in  proper  order  and  in 
an  accessible  place.  f 

To  get  the  most  out  of  his  library,  v 
the  printer  should  have  an  index  system  ^ 
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designed  to  make  desirable  informa¬ 
tion  readily  available.  The  card  index 
used  by  libraries  is  a  practical  method. 
Instead  of  listing  book  titles,  list  ar- 
lides,  questions  and  answers,  “tricks 
of  the  trade,”  etc.,  under  heads  cover¬ 
ing  types  of  operation,  material,  etc., 
giving  publication,  page  number,  and 
other  pertinent  reference  that  will  make 
it  easy  to  find  any  particular  informa- 
tion. 

It  would  be  impractical  and  unneces¬ 
sary  for  the  small  shop  to  have  an  em¬ 
ployee  devote  his  or  her  full  time  to 
the  duties  of  a  librarian.  This  work 
could  be  performed  by  the  proofreader, 
or  somebody  in  the  front  office.  In  any 
group  of  composing  room  workers, 
there  is  usually  one  capable  and  will¬ 
ing  to  devote  a  few  hours  a  day  or  week 
to  such  a  project. 


Equipment  for  every 
sixe  pocket-book 

rebuilt  today,  as  in  years 
past,  to  unquestioned 
standards  of  performance 

Miehle  Units. 

Miehle  Verticals. 

Kelly  Automatics. 

Miller  Major  Unit. 

C  &  P  10x1 5  Kluge. 

C  Gr  P  1414x22  Craftsman. 
Diamond  32''  Power  Cutter. 
Challenge  Lever  Cutters. 
Cleveland  &  Baum  Folders. 


Authorized  Distributors  of 

NEW 

Challenge  and  C  Cr  P  Cutters. 
Challenge  and  Rosback  Drills. 
Rosback  Bindery  Machinery. 
Vandercook  Proof  Presses. 
Acraplate  Presses  for  rubber 
and  plastic  plates. 
Thompson  Cabinets. 

Sandblom  Steel  Chases. 

Rouse  Composing  Equipment. 
Loring-Coes  Knives. 
Milwaukee  C  &  G  Saws. 

Nelson  Saw  Trimmers. 
DeVilbiss  Spray  System. 
Zephyr  Non-Offset  Guns. 


TYPE  &  PRESS  of  ILLINOIS 

A  Reliable  Source  of  Supply 
220  South  Jefferson,  CHICAGO 
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The  Making  of  Ben  Day  Plates 

by  A.  Fred  Bowden 

The  New  York  School  of  Printing 


k  Ben  Day  may  be  used  in  either  black 
and  white,  or  color  work.  In  black  and 
white  illustrations  it  is  used  to  rein¬ 
force  the  picture  or  relieve  the  flatness. 

It  may  also  be  used  to  reinforce  proc¬ 
ess  work. 

In  the  making  of  four-color  plates, 
the  method  of  using  Ben  Day  is  as  fol¬ 
lows  : 

A  negative  is  first  made  from  the 
drawing.  Four  prints  of  this  are  made 
on  the  metal  plates.  One  of  these  is 
etched,  and  serves  as  a  black  key  plate. 
The  other  three  are  for  the  three  pri¬ 
mary  colors;  red,  yellow,  and  blue. 
These  three  are  not  etched,  but  are  put 
into  a  weak  solution  of  acid,  which 
dulls  the  metal  except  where  it  has  been 
protected  from  the  light  by  the  negative, 
leaving  the  picture  in  polished  metal. 

The  Ben  Day  artist  has  the  copy  in 
color  before  him,  and  from  his  knowl¬ 
edge  of  color  separation  knows  where 
to  lay  the  film  work  on  each  plate. 

He  paints  out  with  gamboge  the  parts 
of  the  plate  on  which  no  film  work  is 
desired.  This  is  called  “stopping  out.** 
When  the  stopping  out  has  been  com¬ 
pleted,  the  film  is  inked  up  on  its  print¬ 
ing  surface,  with  a  roller,  just  as  a 
printing  plate  would  be.  An  acid  resist 
ink  is  used.  The  film  is  then  laid  upon 
the  plate,  and  by  pressure  on  the  back 
with  a  stylus  or  a  small  roller,  the  de¬ 
sign  is  transferred  to  the  metal.  Where 
gradations  of  the  tint  are  desired,  in 
order  to  produce  an  increase  of  color, 
the  film  is  re-inked  and  put  back  into 


the  registering  apparatus.  By  a  mov^ 
ment  of  the  micromelic  adjusters,  wi^ 
which  this  is  provided,  the  film  is  moved 
slightly,  so  that  at  the  next  printing 
the  dot  will  fall  a  little  further  over 
than  the  last,  thus  enlarging  the  first 
dot.  The  parts  of  the  plate  that  have 
reached  the  density  required,  are  novr 
stopped  out  with  gamboge,  and  the  film 
design  transferred  again.  This  is  re¬ 
peated  for  each  gradation,  until  the 
entire  plate  is  finished.  It  is  then 
washed  off  with  water.  The  gamboge 
washes  off  readily,  and  with  it  any  of 
the  film  work  that  is  on  top  of  it.  The 
film  work  that  has  printed  on  bare 
metal  with  remain. 

When  the  water  has  dried  off  the 
plate,  the  metal  is  sprinkled  with 
Dragon*s  Blood  powder.  This  will  ad¬ 
here  to  the  ink,  but  will  brush  off  the 
rest  of  the  plate.  The  plate  is  then 
heated,  which  bums  the  powder  in,  in¬ 
creasing  the  acid  resisting  power  of  the 
ink. 

After  this,  the  plate  is  put  into  the 
acid  bath,  which  eats  away  the  unpro¬ 
tected  metal,  leaving  the  design  on  the 
plate  in  relief.  When  the  desired  depth 
has  been  reached  by  etching,  the  open 
spaces,  where  there  are  no  printing  sur¬ 
faces,  are  cut  to  a  greater  depth  by  a 
routing  machine,  to  prevent  the  possi¬ 
bility  of  the  paper  being  pressed  against 
them,  which  would  print  the  bottom  of 
the  plate. 

This  method  is  followed  with  each  of 
the  three-color  plates;  red,  yellow,  and 
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blae,  which  are  also  used  to  produce  all 
the  intermediate  colors  of  the  spectrum. 

When  finished,  the  plates  are  ready 
to  be  mounted  on  wood  or  metal  blocks, 
or  to  be  electrotyped. 

Ben  Day  plates  may  be  made  of  either 
copper  or  zinc,  or  the  work  can  be  done 
on  the  original  drawing.  The  zinc  plate 
is  generally  used  for  the  color  plates. 

The  method  of  laying  the  film  work 
is  the  same  on  drawings,  except  that  a 
paper  frisket  or  stencil  is  used  as  a 
stopout,  or  gum  arabic  is  used  to  paint 
out  instead  of  gam^ge. 

The  Ben  Day  artist  must  be  a  good 
judge  of  color,  and  be  able  to  read  it 
in  black,  as  the  plates  are  made  with  a 
black  etching  ink.  He  must  know  how 
to  make  his  blue  plate  and  his  yellow 
plate  to  produce  the  greens,  etc.,  as  the 
three  plates  must  produce  all  the  colors 
in  the  finished  picture.  They  are  printed 
one  on  top  of  the  other,  and  the  black 
or  the  key  plate  is  printed  over  the 
whole  to  unite  the  colors  and  bring  the 
picture  together. 


PRESS  -  ROO/«^ 


asked  for  this 

Type  Face 

"Give  us  a  good-looking  sans  senf 
letter  that  is  bolder  than  any  other 
on  the  market,"  they  said.  "But  it 
must  be  easy  to  read . . .  and,  most 
important,  must  be  closely  fitted.” 

Baltotype’s  Answer 

Airport 

Black 

Now  available  in  14, 18,  24,  30,  36  point. 
Other  sizes  in  preparation. 

An  Exclusive  Boltotype  Face. 

• 

See  your  Local  Dealer  or  write  to 

BALTIMORE  TYPE 

15-17  S.  Frederick  St.,  Baltimore,  Md. 


Baltotype 

15*17  S.  Frederick  St.,  Baltimore,  Md. 
Please  send  Airport  Black  Specimen  Sheets 


JTr.  Van  Snorif  your  SOfOOO  letter^ 
arc  ali  finithod-— exempt  that  WUkin§ 
forgot  to  put  ink  on  the  protM.**  CITY - 
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New  Form  Collating  Machine 
*  A  new  all-rotary  collating  machine,  de¬ 
signed  to  keep  pace  with  the  production 
speed  of  the  modern  web  Snap-out  and 
Form  offset  press,  is  announced  by  the 
Webendorfer  Division  of  American  Type 
Founders,  Inc.  The  first  of  these  machines 
has  already  been  installed  and  six  additional 
machines  are  now  under  construction. 

The  unit  is  built  to  handle  various  com¬ 
binations  of  paper  and  carbon,  such  as  7 
parts  paper  and  6  parts  carbon  or  5  parts 
paper  and  4  parts  carbon.  Other  special 
combinations,  to  suit  the  needs  of  the  user, 
can  readily  be  handled  on  the  same  equip¬ 
ment. 

The  operation  of  the  machine  is  extremely 
simple.  Both  paper  and  carbon  are  fed  from 
rolls  and  are  handled  in  a  straight  line  op¬ 
eration  which  gives  greater  speed  and  effi¬ 


ciency  than  is  possible  when  the  paper  it 
fed  from  the  side  and  must  be  angled.  la 
collating  the  paper  and  carbon  ribbons,  tbe 
machine  automatically  glues  along  one  ^ge, 
aligrns  for  register  and  delivers  in  cutoff 
sheets.  The  standard  machine  penniti 
sheets  to  be  cut  off  in  multiples  of  4^,  8Hi 
11,  17  and  22  inches,  but  provision  can  U 
made  to  furnish  cutoffs  in  special  sizu 
when  needed.  The  machine  is  ruggedly  cob* 
structed  and  has  a  capacity  of  8,000  cd* 
lated  and  glued  snapout  forms  per  hoar. 
A  motor  of  only  2  h.p.  is  required  to  drm 
it.  In  general  plan  of  construction,  the 
machine  follows  the  basic  pattern  of  a  wd) 
press  where  the  web  is  under  constant  con* 
trol  from  feed  to  delivery.  This  makes  it 
possible  to  introduce  into  the  productkn 
line  several  additional  operations,  such  u 
stitching  or  perforating,  should  these  be 
required. 

In  presenting  this  new  machine,  Ameri¬ 
can  Type  Founders  hopes  to  eliminate  tbe 


C&G  SAWLINER 

HAS  EVERYTHING 

72  Pica  Gauge  adjustable  to  points; 
safe,  positive  Workholder;  V-Belt; 
Ball  Bearing  Mandrel ;  Miter  Gauge 
and  Miter  Vise  and  Trimsteel  Saw 
Blade.  Cabinet  Model  $25.00  extra. 

Write  for  Details 

Milwaukee  Saw  Trimmer  Corp. 

612  E.  aybonm  St.  Milwaukee,  Wis. 
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QUALITY 


Wood,  Nathan  &  Virkus  Co. 

Incorporated 

112  Charlton  Street  New  York  City 


bottle-neck  which  has  been  one  of  the  most 
lerious  problems  in  large-scale  production 
of  assembled  forms. 


RELIEF  PRINTING 
AT  FULL  PRESS 


Edacation  Council  for  School 

*  Cincinnati  printers  and  lithographers  will 
take  an  active  part  in  the  operation  of  Print¬ 
ing  High  School  through  the  medium  of  the 
new  "Cincinnati  Graphic  Arts  Education 
Conncil."  R.  Randolph  Karch,  principal  of 
the  school,  said  in  releasing  this  infewma- 
tion,  "Contact  with  industry  groups  is  of 
vital  importance  to  the  success  and  adequate 
function  of  any  trade  school.” 

Three  Cincinnati  trade  organizations  are 
represented  by  two  members  each :  Franklin 
Tjrpothetae  of  Cincinnati,  Inc. :  Oliver  W. 
Perin,  The  Gibson  &  Perin  Go.,  Inc.,  and 
Emil  Hirschfeld,  The  Hirschfeld  Printing 
Co.;  The  Printers  League:  Major  Herbert 
Nieman,  president.  Arrow  Press;  George 
Meyers,  Western  Printing  Co.;  The  Cin¬ 
cinnati  Club  of  Printing  House  Craftsmen: 
Lee  Augustine,  vice-president.  Printing  Ma¬ 
chinery  Co.;  John  M.  Callahan,  secretary. 
United  States  Printing  and  Lithographing 
Co. :  Alternate,  Carl  Heaton,  pressroom 
foreman,  Richardson-Taylor-Globe. 

The  council,  as  tentatively  set  up,  include 
the  following  seven  purposes : 

1.  To  establish  and  maintain  proper  un¬ 
derstanding  of  graphic  arts  educational  ac¬ 
tivities  in  the  city  of  Cincinnati  and  vicinity. 

2.  To  facilitate  the  necessary  co-operation 
between  printing  schools  and  trade  groups. 

3.  To  spread  information  concerning  the 
objectives  of  vocational  education  and  in¬ 
dustrial  arts  education  in  the  graphic  arts. 

4.  To  aid  educational  activities  through 
the  advice  and  experience  of  the  various 
trade  groups. 

5.  To  aid  the  various  trades  in  the  best 
selection  of  proper  material  for  apprentices 
in  the  graphic  arts  industries  of  Cincinnati 
and  vicinity. 

6.  To  further  the  educational  facilities  of 
those  workers  already  employed  in  graphic 
arts  industries. 

7.  To  establish  a  library  of  graphic  arts 

material  in  which  employers,  journeymen, 
apprentices  and  students  may  study  and  re¬ 
fresh  themselves  on  all  graphic  arts' proce¬ 
dures  and  methods.  ^  ‘ 

Printing  High  School  is^  now  set  up  to 
function  in  three  major,. activities : 

1.  Training  of  apprentices- for  the  trade. 


Domore 


Automatic 


It's  easy  to  see  why  printers, 
large  and  small  are  finding  it 
even  easier  to  make  money 
with  raised  printing,  today. 
DOMORE  Automatic  is  the 
reason.  With  DOMORE  you  get 
highest  quality  Plastic  Relief 
Printing  at  full  press  speeds. 


Virkotype  Permanent  Com¬ 
pounds  with  Base  Inks 
give  hard  and  flexible  relief 
printing. 


Write  for  Information 
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and  the  further  education  of  apprentices 
already  working:  in  the  trade. 

2.  Further  training  of  journeymen  in  spe¬ 
cial  process,  and  in  the  operation  of  the 
various  machines  used  in  the  industry ;  and 

3.  For  the  provision  of  a  clearing  house 
of  information  so  that  all  employers  can 
solve  individual  technical  and  business  prob¬ 
lems  through  the  use  of  an  index  to  articles 
appearing  in  52  graphic  arts  journals  pub¬ 
lished  in  America. 

»  « 

Elected  to  Vice-presidency 
♦  Parker,  Thomas  &  Tucker  Paper  Com¬ 
pany,  Chicago,  announces  that  on  January 
20,  it  elected  Paul  G.  Armstrong  to  the 
position  of  vice-president  of  the  company. 

Mr.  Armstrong,  who  has  been  with  the 
company  for  twenty  years,  is  on  leave  of 
absence  in  order  to  give  full  time  to  his 
job  of  Director  of  the  Draft  for  the  State 
of  Illinois.  Armstrong  is  a  past  commander 
of  the  American  Legion  for  the  Department 
of  Illinois,  and  is  connected  with  national 
activities  of  the  Lepon. 

»  « 

Addition  to  Webendorfer  Plant 

Ground  has  been  broken  and  construc¬ 
tion  is  under  way  on  the  new  addition  to 
ATF’s  Webendorfer  plant  at  Mt.  Vernon, 
N.  Y.  Designed  to  provide  badly  needed 
capacity  for  the  handling  of  unfilled  orders 
for  web  offset  equipment  and  other  items 
in  the  ATF- Webendorfer  line,  the  new 
building  will  supply  approximately  9,000 
square  feet  of  floor  space,  adequate  to  house 
26  machinists  and  operators.  It  is  expected 
that  the  building  will  be  completed  by  the 
end  of  Fetu’uary. 


Matrix  Contrast  Booklet 

♦  A  16-page  booklet  entitled  “One-Third 
Fewer  Errors"  is  being  distributed  by  tht 
Matrix  Contrast  Corporation,  New  Yoih 
City,  among  newspaper  and  commerciti 
printing  establishments.  The  new  booklet 
presents  in  some  detail  the  economies  ef¬ 
fected  in  composing  room  production  by  the 
use  of  Matrix  Contrast  Service,  on  Lino, 
type  and  Intertype  matrices.  The  value  of 
the  service  is  proved  by  numerous  before 
and-after  records  made  in  composing  roonu 
of  various  sizes. 

The  following  chapter  headings  are  typi. 
cal:  “Matrix  Contrast  Service  in  a  Nut¬ 
shell,”  “Savings  Effected  by  53  Newspa¬ 
pers,”  “Big  Savings  in  Ad  Composition,” 
“Fewer  Errors  in  Railroaded  News,”  “Sav¬ 
ings  on  Book  and  Job  Composition,” 
“How  Matrix  Contrast  Service  Is  Ren¬ 
dered,”  and  “Do  the  Savings  Last?” 

Copies  of  the  new  booklet  are  obtainable 
from  the  Matrix  Contrast  Corporation,  Em¬ 
pire  State  Bmlding,  New  York  City. 

»  « 

Mather  Expands  Again 

if  For  the  second  time  in  ten  years  the 
Mather  Coupon  Ticket  Company,  Chicago, 
has  taken  over  additional  space  because  of 
increased  production. 

The  company  originally  started  sharinf 
part  of  the  building  at  2615-19  N.  Ashland 
Avenue  with  the  Carl  Gorr  Printing  Com¬ 
pany.  Within  five  years  both  concerns  had 
grown  to  such  an  extent  that  they  took  over 
the  entire  building  at  that  address. 

Charles  W.  Mather,  president  of  the 
company,  made  the  statement  that  his  beUel 
in  the  future  justified  removal  into  the 
larger  plant  at  2924  N.  Western  Avenue. 


225  N  WABASH  AVE  .  CHICAGO,  ILL 
TELEPHONE  FRANKLIN  7601 


advertising  art  studios  photo  engravings  commercial  photographers 
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^  COST  ^ 
CUTTER 
►  SAWS  J 


Sell  Easter  Greeting's 

*  In  calling  attention  to  its  Easter  line  of 
letterheads  and  folders,  The  Goes  Litho¬ 
graphing  Company,  61  West  61st  Street, 
Chicago,  points  out  that  Easter,  as  well  as 
Christmas,  is  a  good  time  during  the  year 
when  business  men  might  send  greetings 
and  words  of  appreciation  to  their  local 
customers. 

The  company  is  ready  and  willing  to  send 
to  the  printer,  samples  of  the  Easter  line, 
imprinted  specimens,  a  Sales  and  Copy  Sug¬ 
gestion  Manual,  a  resale  price  list,  and 
other  material  that  will  help  the  printer  sell 
the  idea  of  Easter  greetings  to  his  custom¬ 
ers.  An  interesting  folder  gives  information 
as  to  the  possible  prospects  for  Easter 
greetings;  and  gives  hints  as  to  how  they 
may  be  sold. 


Chairman  of  Committee 

★  Thomas  R.  Jones,  president  of  the  Amer¬ 
ican  Type  Founders,  has  accepted  appoint¬ 
ment  as  chairman  of  the  National  Associa¬ 
tion  of  Manufacturers’  committee  on  em¬ 
ployment  relations.  For  the  last  two  years 
Mr.  Jones  has  served  as  a  member  of  the 
important  committee,  which  was  created 
to  study  and  report  on  employment  policies, 
plant  practices,  labor  legislation,  industrial 
disputes,  wages  and  hours,  and  other  devel¬ 
opments  in  the  important  field  of  employer- 
employee  relations. 


iHt 


WHO 


Another  COST  CUTTER 
feature:  ACCURATE 
sawing  and  trimming  of 
slugs  as  small  as  1  pica 
without  "backing." 


Sold  on  a 
MONEY- 


made  in 


Write  for 


and  Prices 
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C.  B.  NELSON  &  CO. 

720  S.  Dearborn  St.,  Chicago,  III. 


***^^®’*  rmapon»ibtm  for  gpoUIng  my 
nmmo  wrong?** 


Approve  Pre-pay  Plan 

'*  A  unique  plan  to  aid  members  to  attend 
the  22nd  Annual  Convention  of  the  Inter¬ 
national  Association  of.  Printing  House 
Craftsmen  next  August  10  to  14  at  Balti¬ 
more,  has  been  devised  by  the  Baltimore 
Club. 

Convention  Scrip,  in  denominations  of  $1, 
$2  and  $5,  has  been  prepared  by  the  Balti¬ 
more  Club  so  each  month,  when  a  member 
pays  his  dues,  he  may  also  buy  a  Scrip  for 
whatever  sum  he  chooses,  which  he  puts 
aside  to  be  used  at  Convention  time.  Scrip 
will  be  negotiable  at  the  Registration  Desk 
for  registration  certificate,  and  other  regular 
Convention  expenses,  for  the  member  and 
his  wife  or  guest. 

In  the  belief  that  an  extension  of  this 
Baltimore  “pre-pay”  plan  to  the  other  Clubs 
in  the  International  would  lead  to  a  larger 
Convention  attendance,  the  Baltimore  Club 
has  arranged  to  supply  Scrip  to  the  other 
Clubs  to  be  used  in  the  same  manner.  It  is 
suggested  that  Club  Treasurers  extend  this 
pre-pay  privilege  to  all  their  members  and 
make  it  include  transportation  expenses  as 
well  as  the  nominal  costs  while  attending 
the  Convention. 

»  « 

Wilkens  Joins  Lasher 

★  John  A.  Wilkens  has  been  appointed  sales 
manager  of  the  George  F.  Lasher  Printing 
Co.,  Inc.,  Philadelphia,  successors  to  the 
printing  company  of  the  same  name  which 
for  over  fifty  years  has  been  engaged  in  the 
printing,  both  letterpress  and  offset,  of  mag¬ 
azines,  catalogs,  booklets,  and  fine  color 
work. 


Wilkens  has  been  associated  for  thirty, 
four  years  with  the  Charles  Francis  Press  of 
New  York  and  has  been  prominent  in  print¬ 
ing,  advertising  and  publishing  circles.  Dor. 
ing  many  years  as  vice-president  and  trea^ 
urer  of  Charles  Francis  Press,  Mr.  Wilkini 
has  also  been  treasurer  of  the  New  York 
Employing  Printers  Association  and  treas¬ 
urer  of  the  Advertising  Club  of  New  York, 

»  « 

Manufactures  Printers’  Quoins 

★  The  American  Wood  Type  Mfg.  Co.,  270 
Lafayette  Street,  New  York  City;  and  608 
South  Dearborn  Street,  Chicago,  announces 
that  it  now  is  manufacturing  a  complete 
line  of  printers’  quoins.  These  are  of  the 


Hemple  style  and  are  made  in  three  sizes, 
No.  0  midget.  No.  1  medium,  and  No.- 2 
large.  According  to  the  announcement,  the 
outstanding  feature  of  these  quoins  is  that 
they  have  solid,  substantial  teeth  that  will 
give  long  wear  and  are  so  constructed  that 
the  quoins  will  not  slip. 

The  company  is  manufacturing  also  s 
complete  line  of  quoin  keys,  including  press¬ 
men’s  combination  keys  and  triple  combina¬ 
tion  keys,  as  well  as  quoin  keys  for  the 
quoins  mentioned  above.  Other  items  of 
manufacture  are  type  high  gauges,  benzine 
cans,  and  galley  locks  in  various  sizes. 


24  YEARS  OF  LEADERSHIP 

Long  experience  in  helping  printers  to  properly 
evaluate  their  work.  Pointing  and  leading  the 
way  to  better  and  more  profitable  business. 

FRANKLIN  PRINTING  CATALOG 

Demanded  by  printers  who  know  its  worth. 

Something  NEW^  a  Trade  Plant  Catalog 

PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY,  UTAH 
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Ideal  Durotype  Rollers 

★  An  interesting  mailing  piece  featuring  its 
new  Durotype  Vulcanized-Oil  Distributing 
Rollers  was  released  recently  by  the  Ideal 
Roller  &  Manufacturing  Company,  2512 
West  24th  Street,  Chicago,  and  21*24 
Thirty-Ninth  Avenue,  Long  Island  City, 
N.  Y. 

On  a  3-column  miniature  newspaper 
front  page,  neatly  folded  and  inserted  in  a 
die-cut  carrier,  the  Ideal  Company  points 
out  that  Ideal  Durotype  Rollers  contain  no 
rubber,  glue,  water  or  glycerine.  Seven  ad¬ 
vantages  of  these  Ideal  Durotype  Rollers 
are  listed  as  year-round  service,  proper 
suction  or  tack,  easily  cleaned,  do  not  melt 
or  soften,  long  life,  economy  of  cost  and 
operation,  and  finest  ink  distribution. 

»  « 

Two  Offset  Classes 

★  The  Technical  Trade  School,  Pressmen’s 
Home,  Tennessee,  announced  that  durit»g 
January  its  offset  department  was  put  on  a 
two-shift  per  day  basis.  This  was  done  to 
meet  the  ever-increasing  demands  for  in¬ 
struction  at  the  school  in  offset  printing 
and  was  absolutely  necessary  in  order  to 
take  care  of  more  men  who  seek  admittance 
to  the  School.  So  numerous  have  been  the 
applications  in  recent  months,  according  to 
the  anouncement,  that  the  School  has  been 
unable  to  accommodate  but  a  few  of  those 
who  have  wanted  to  come  since  the  conven¬ 
tion  of  the  International  Union. 

This  is  the  first  time  in  the  School’s  thirty 
years  of  operation  that  a  double  shift  for 
instruction  purposes  has  been  employed. 

In  addition  to  the  students  comprising 
these  two  shifts,  the  International  Printing 
Pressmen  and  Assistants’  Union  has  over 
fifteen  hundred  members  enrolled  in  the 
home  study  course  in  offset  printing. 

»  « 

U.  T.  A.  Member»hip  Campaicfn 

★  The  membership  campaign  of  the  United 
Typothetae  of  America  opened  on  January 
27  when  state  chairmen  made  arrangements 
to  meet  with  their  committees  to  make  as¬ 
signments  and  plan  for  group  meetings  of 
U.T.A.  members.  These  meetings  will  be 
held  for  the  purpose  of  securing  pledges  of 
continued  Typothetae  affiliation  from  pres¬ 
ent  members  and  their  acceptances  of  the 
new  dues  rate  which  goes  into  effect  on 
March  1. 


Achieve  Color  Harmony 

witkGLOWTDNE 

When  customers  want  an  envelope  and 
enclosure  combination  that  is  a  true  mail¬ 
ing  symphtmy,  suggest  Glowtone  p^>er 
and  envelopes  in  matching  or  contrast¬ 
ing  colors. 

Glowtone  formulas  have  been  coordi¬ 
nated  after  numerous  studies  and  tests. 
They  include  extra  insert  suggestions, 
color  theories,  even  recommended  colors 
of  ink. 

Send  for  Your  Set  of  Glincione 
Color  Kits  Today  I 

WESTERN  STATES 

£niflof2t  £omj2any 
MILWAUKEE  •  WISCONSIN 
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New  Block  Leveller 

♦  Vandercook  &  Sons,  900  North  Kilpat¬ 
rick  Avenue,  Chicago,  Illinois,  announce 
the  new  No.  10  Vandercook  Block  Leveller. 


According  to  the  announcement,  this 
Leveller  is  designed  for  permanent,  preci¬ 
sion  accuracy  under  heavy  duty  use.  It 


will  take  both  wood  and  metal  mounted 
plates  up  to  Easily  read  dial 

permits  accurate  cutting  to  predetermined 
block  height.  No  calculating  is  necessary. 

The  size  of  the  cutter  motor  on  the  new 
No.  10  Vandercook  Block  Leveller  has  been 
increased  from  one-half  to  one  horsepower. 
This  is  for  speeding  up  cutting  operations 
and  extending  the  life  of  the  macUne. 

The  work  table,  formerly  started  by  hand 
and  friction  driven,  now  has  an  individual 
motor  which  controls  the  speed  of  rotation 


and  tends  to  better  and  smoother  operation. 
The  automatic  brake  is  a  new  feature.  Tbt 
redesigned  plate  clamp  is  an  improvement 
for  speedier  operation  and  positive  hold. 

The  new  No.  10  Vandercook  Block  Let. 
eller  is  easier  to  operate.  Both  motors  art 
started  and  brake  released  by  a  foot  pedal 
Machine  is  under  control  of  the  operator 
at  all  times.  The  announcement  furtlier 
points  out  that  dust  and  chip  removing  fea¬ 
tures  of  the  Hacker  models  have  been  im¬ 
proved,  insuring  clean  operation. 

»  « 

Inventor  Passes  On 
*  Charles  Linder  Mohr,  inventor  of  the 
Mohr  Lino-Saw,  died  on  January  14  it 
Evanston,  Illinois. 

Mohr  was  born  on  September  11,  1868, 
the  son  of  Jacob  Wohleber  Mohr,  a  minister 
of  the  Evangelical  Church.  After  attendini 
the  Geneseo  Collegiate  Institute,  Charla 
Mohr  learned  the  printing  trade  in  JoUet, 
Illinois,  and  later  moved  to  Chicago,  when 
he  became  proprietor  of  his  own  plant.  He 
later  was  superintendent  of  the  job  printing 
department  of  the  Janesville  (Wisconsin) 
Gazette;  and  still  later  was  associated  with 
the  Janesville  Recorder. 

It  was  while  with  the  latter  newspaper, 
in  1910,  that  Mr.  Mohr  conceived  the  idci 
of  an  automatic  device,  to  be  attached  to 
Linotype  and  Intertype  machines,  for  sav¬ 
ing  slugs  to  the  many  lengths  needed  is 
newspaper  and  job  work.  He  founded  the 
Mohr  Lino-Saw  Company,  and  was  its  ac¬ 
tive  head  for  many  years. 

Among  those  who  survive  him  is  Harold 
O.  Mohr,  present  head  of  the  Company. 


TIPS  ON  PRESSWORK 
$1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now. 
Send  check  or  money  order. 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  So.  Dearborn  St.  Chicago,  IP. 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOiR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N ICKELTYPERS 
STEREOTYPERS 
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Aid  for  Selling  Envelopes 
tA  new  envelope  sales  promotion  piece, 
called  the  Envelope  Selector,  has  been  made 
tTsilable  recently  by  United  States  £nve>  I 
lope  Company,  Springfield,  Massachusetts. 

The  Envelope  Selector  contains  all  regu* 
lar  envelope  sizes,  with  diagrams  of  the 
ityles.  These  have  been  set  up  so  that  they 
may  be  seen  at  a  glance  and  easily  com* 
pared  . . .  but  at  the  same  time  be  conven* 
iently  carried  around  in  the  pocket. 

The  Company  writes:  “We  are  also 
naiUng  a  specimen  copy  of  the  Envelope 
Selector  to  every  printer  on  our  mailing 
hat.  We  are  offering  a  free, copy  to  the 
printer  for  each  one  of  his  printing  salesmen. 

“We  are  also  offering  a  supply  of  the 
Envelope  Selector  to  the  printers  on  our 
lilt  for  distribution  to  buyers  of  printing 
on  a  cost  basis,  that  is,  we  will  take  the 
printer’s  order  for  the  quantity  he  desires, 
at  the  price  of  $3.30  per  hundred  copies, 
which  is  the  actual  cost  of  a  long-run  second 
edition  of  the  Selector.  Oru:  name  will  be 
omitted  from  the  cover  of  the  printer  edi¬ 
tion  so  the  printer  can  imprint  with  his  own 
ume  and  address." 

»  « 

Mechanical  Conference 

*  It  has  been  announced  by  the  Mechani-  ' 
cal  Conference  Committee  of  the  Pennsyl¬ 
vania  Newspaper  Publishers’  Association 
that  the  1941  Mechanical  Conference  will 
beheld  on  Monday  and  Tuesday,  March  31- 
April  1  in  Allentown,  Pa. 

Sessions  of  the  conference  will  be  held 
in  a  large  conference  room  of  the  Allentown 
Morning  Call  and  Evening  Chronicle  at  the 
invitation  of  Mr.  Royal  W.  Weiler,  pub¬ 
lisher. 

Convention  headquarters  will  be  at  the 
American  Hotel,  Allentown. 

A  large  number  of  exhibits  are  being 
planned  at  the  hotel  in  connection  with  the 
conference.  The  two-day  meetings  will  be 
devoted  to  talks  and  discussions  on  prob¬ 
lems  of  the  composing  room,  pressroom, 
stereotyping  department,  photoengraving 
department.  The  final  session  will  be  given 
over  to  photography. 

Complete  details  of  the  program  are  being 
worked  out  by  the  committee  under  the  di¬ 
rection  of  George  C.  Stevens,  Scranton 
Times,  chairman. 


O/i 


HOW 

ARE  YOUR  FACES? 

It  is  as  important  to  add  NEW  tjpo  iacos 
in  keeping  with  the  trands,  as  it  Is  to 
add  faster  and  more  eifident  presses. 

•  Depleted  cases,  short  fonts,  and  worn 
type  are  expensive  from  a  productfon 
standpoint.  Out-of-date  faces  are  a  sell¬ 
ing  hazard. 

•  Make  a  surrey  of  your  type  fadlities 
now.  Add  a  new  f2unily  from  M  &  L 
Type  Foundry.  Choose  from  Eden,C<m>- 
net.  Twentieth  Century,  or  hundreds  of 
others,shown  in  the  M  &  L  Price  UsL 

•  M  &  L  Foundry  Type  is  extra  hard, 
made  of  sdentifically  blended  spedal 
metal — and  press  tested  for  long  wear. 
Mdl  the  coupon  NOW  for  catalog. 


m&j" 


TYPE  FOUNDRY 

4001  RAVENSWOOD  AVE.,  CHICAGO,  ILL. 
TELEPHONE  LAXEVIEW  0201  TO  8207 


Please  send  specimen  showings 
and  latest  M  &  L  catalog  of  type 
faces. 


Name _ 

Address. 
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those  interested  in  this  modern  graphic  arti 
reproduction  technique.  The  first  is  a  per. 
manent  Living  Lithography  Exhibition,  tite 
first  of  its  kind  in  this  country,  which  wat 
opened  in  New  York  on  February  igt  at 
the  New  York  Trade  School,  312  E.  67th 
Street,  in  cooperation  with  the  Lithographic 
Technical  Foundation.  The  second  is  a 
traveling  exhibition  of  Living  Lithograph; 
being  sponsored  by  the  American  Institute 
of  Graphic  Arts,  115  E.  40th  St.,  New 
York,  which  will  open  in  New  York  in  Ben 
Franklin  Hall  at  the  Advertising  Club,  23 
Park  Avenue,  on  February  24th,  where  it 
will  be  on  view  through  March  1st.  Thii 
exhibition  is  being  booked  now  for  show* 
ings  in  cities  throughout  the  United  States, 
and  is  expected  to 'travel  for  several  yeaa 

The  name,  "Living  Lithography,”  is  b^ 
ing  used  in  tjoth  cases  by  permission  of  the 
Lithographers  ,  Natioiul  Association,  who 
copyrighted  the  title  during  their  collabon- 
tion  with  the  Philadelphia  Art  Alliance  dnr* 
ing  October,  1940,  in  presenting  a  month* 
long  national  lithographic  exhibition ;  it  wu 
this  event 'which  served  as  the  inspiratioB 
for  the  Institute  show. 

Following  the  precedent  established  b; 
the  Philadelphia  show,,  both  shows  will  b« 
non-technical  in  character,  emphasizing  the 
versatility  and  artistry  of  modern  litho¬ 
graphic  production,  and  will  include  hun¬ 
dreds  of  examples  of  lithographed  product! 
gathered  from  lithographers  tlu-oughout  the 
entire  country.  Many  of  the  items  in  each 
show  were  selected  from  the  PhiladelpUa 
show  at  the  time  of  its  dismantling,  and  it 
is  planned  to  keep  the  permanent  exhibit 
progressively  up  to  date  by  changing  the 
material  from  time  to  time. 


Shown  above  is  a  complete^  ATF  duplicate 
platemoking  department,  including  plate¬ 
making  machine  and  duplicate  plate  work 

demon- 


table  and  materials  cabinet, 
strated  in  the  booklet  on  the  duplicate 
platemaking  process  just  issued  by  the 
American  Type  Founders,  Inc.,  Elisabeth, 
AT.  /. 

The  operator  is  measuring  the  floor  depth 
of  a  plate  with  an  ATF  precision  plate 
gauge.  In  the  foreground  on  the  work 
table  is  a  rubber  plate  cutter  and  trimmer. 
Hanging  on  the  side  of  the  work  table  is  a 
font  of  inch  steel  bearers  for  foundry 
lock-up.  Shown  in  the  materials  cabinet 
are  the  metal  racks  for  holding  rubber,  hol- 
land  cloth  and  sticky  back  in  rolls,  the  spe¬ 
cial  shelves  for  matrix  material,  metal,  fin¬ 
ished  plates,  etc.,  the  deep  light-proof 
rubber  storage  drawer  and  the  special  dust¬ 
ing  drawer  with  tilted  bottom  and  screen. 


Exhibit  Lithographic  Productions 

★  Two  noteworthy  “Living  Lithography” 
Ebchibitions  were  recently  introduced  to 


Zincoat  galleys  are  made  of  steel  that  has  been 
coated  with  zinc  so  as  to  penetrate  deep  into 
the  metal.  In  addition  the  zinc  coated  sheet  has 
been  Bonderized  thus  making  a  rustproof  galley 
that  is  smooth,  accurate  and  sup>erior  in  all  re¬ 
spects.  They  cost  no  more  than  regular  steel 
galleys.  Try  them  and  see  the  difference. 

Manufactured  by 

AMERICAN  STEEL  CHASE  COMPANY 

31>31  Forty-Eighth  Ave.,  Long  Island  City,  New  York 
Sold  by  AH  Dealers 


TheNewAMSCO 


ZDIGOATBDSTPROOF 

GALLEY 
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More  Law-books 

*  The  Michie  Co.,  Inc.,  largest  law-book 
publisher  in  the  South,  is  constructing  a 
two-story  brick  addition  to  the  west  end  of 
its  building  on  Market  and  Seventh  streets, 
Charlottesville,  Va.  The  new  addition,  it 
was  announced,  will  be  occupied  by  book 
presses  on  the  first  floor  and  by  typesetting 
machines  on  the  second. 

»  « 

Detroit  Craftsmen  Officers 

★  Bernard  P.  Sass  of  Detroit  Typesetting 
Company  has  been  re-elected  President  of 
the  Detroit  Club  of  Printing  House  Crafts¬ 
men. 

Other  officers  of  the  Club  who  were 
elected  for  1941  were  Lawrence  Speck, 
Vice-president,  John  J.  Barnett,  2nd  Vice- 
president,  John  G.  Fisher,  Treasurer.  Those 
elected  as  directors  were  Griffin  Sawyer, 
Past  President,  George  Hofsommer,  Regi¬ 
nald  Stranbridge,  George  Lorentzen  and 
Starr  Wade.  George  Glaeser  was  re-elected 
to  the  post  of  secretary — this  is  the  21st 
consecutive  year  he  holds  this  position  in 
the  organization. 

The  Detroit  Club  of  Printing  House 
Craftsmen  celebrates  this  month  as  its  20th 
anniversary  with  three  of  the  charter  mem¬ 
bers  still  active — George  Glaeser,  the  club’s 
.secretary  for  20  years;  Griffin  Sawyer,  a 
Past  President  and  John  A.  Stryker,  His¬ 
torian  of  the  Club.  The  celebration  will  be 
a  dinner  dance  in  the  Leland  Hotel’s  Colo¬ 
nial  Room  February  22. 

Guests  for  the  celebration  will  be  Perry 
Long  of  “American  Weekly’’  and  past  In¬ 
ternational  President,  Frank  M.  Caffrey, 


the  present  International  President  and  the 
International  Association’s  executive  board 
who  will  hold  their  semi-annual  board  meet¬ 
ing  in  Detroit  at  that  time. 

w  « 

Old  Machine  Into  Spitfire 

THE  COUNTRY  NEEDS  YOUR 
SCRAP  METAL  NOW 

■k  “The  systematic  salvage  of  scrap  metal 
is  becoming  more  important  day  by  day. 

“Every  ounce  is  needed  for  conversion 
into  essential  materials  for  war  purposes. 

“In  this  work  the  printer  can  play  his 
part,  for  all  the  metals  that  printers  use 
are  of  value.  A  thorough  overhaul  of  your 
equipment  may  discover  several  machines 
that  have  outlived  their  real  term  of  useful¬ 
ness,  and  it  is  bad  business,  and  worse  econ¬ 
omy,  to  patch  them  up.  ‘Scrap  and  re¬ 
place’  is  the  order  of  the  day. 

“A  timely  gesture  that  might  well  be 
followed  up  by  other  printing  concerns, 
whose  machines  are  past  their  period  of  use¬ 
ful  and  economic  production,  was  made  by 
Messrs.  Dawson  &  Goodall  Ltd.,  of  Bath, 
when  they  recently  installed  one  of  the  lat¬ 
est  ‘Monotype’  machines.  In  co-operation 
with  the  Monotype  Corporation  Limited  the 
old  machine  was  handed  to  the  local  Red 
Cross  Fund,  and  will  be  reduced  to  scrap 
metal  and  converted  into  new  service  for 
the  fighting  Forces. 

“Every  new  piece  of  equipment  to-day 
needs  a  permit  from  the  Government,  and 
it  is  probable  that  the  regulations  may  be 
tightened  up.  This  is  another  reason  for 
attending  to  the  matter  as  soon  as  possible.*’ 

The  Alliance  Record,  London 


Oompleta  with 
Spring  Gauge 


The 


Jacques  Bookbinders'  Shear 


IRON  TABLE — 26  inches 
wide  with  nickel  plated 
rules  for  gauging. 

GAUGES — Rapidly  ad¬ 
justed  for  accurate  cutting. 


OLAMP — Foot  clamping 
with  our  sectional  climp, 
which  raises  parallel  and 
is  self-adjusting  to  all 
widths  and  thicknesses  of 
stock. 


SPRING  GAUGE — for  SIZES — 8S  inch;  40  inch; 
narrow  cutting  furnished  45  inch;  60  inch;  60  inch: 
unless  otherwise  ordered.  72  inch. 

Write  for  Catalog  and  Prieot 


JOHN  JACQUES  &  SON 

Established  in  1850 

93  Webster  Street  Worcester,  Mass. 
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Double  Hammond  Space 

■k  To  meet  increased  production  needs,  the 
Hammond  Machinery  Builders  recently 
doubled  its  plant  space  at  Kalamazoo,  Mich* 
igran.  The  sixty-year  old  firm,  which  spe¬ 
cializes  in  the  manufacture  of  printing 
equipment  and  industrial  grinding  and  pol¬ 
ishing  machinery  has  erected  an  ultra¬ 
modern  glass  and  steel  addition  to  its  for¬ 
mer  plant.  The  construction  is  such  as  to 
give  the  workers  utmost  light  during  day¬ 
light  hours.  A  new  recreation  room  with 
showers,  wash  fountains  and  lockers,  card 
tables  and  other  recreation  facilities,  is 
available  for  the  workers. 

~  Part  of  the  addition  will  house  a  modern 
engineering  office  and  demonstration  room 
where  Hammond  machines  will  be  kept  on 
display. 

R.  H.  Hathaway,  formerly  sales  engineer 
for  Production  Machinery  Company,  Green¬ 
field,  Massachusetts,  has  been  appointed 
assistant  to  chief  engineer  Henry  J.  Kings¬ 
bury  of  the  Hammond  Machinery  Builders. 

Mr.  Hathaway  was  educated  at  Technical 
High  School,  Fall  River,  Massachusetts, 
and  Tufts  Engineering  College,  gaining  his 
technical  experience  largely  in  the  polish¬ 
ing  and  abrasive  equipment  field. 

»  « 

Course  in  Lithography 
k  Preliminary  arrangements  have  already 
been  made  by  the  Lithographic  Technical 
Foundation,  in  cooperation  with  the  New 
York  Trade  School,  to  offer  for  the  fourth 
time  the  Intensive  Course  in  the  Funda¬ 
mentals  of  Lithography  for  graduate  chem¬ 
ists  and  engineers. 

The  great  majority  of  executives  in  the 


lithographing  industry  agree  that  there  it  t  § 
growing  need  for  men  who  have  the  scien* 
tific  approach  to  production  problems.  TjV 
wise  it  is  generally  granted  that  the  latat 
developments  in  the  field  of  lithography  cao> 
not  be  adequately  interpreted  by  men  with¬ 
out  technical  training.  Lacking  such  men, 
many  companies  lose  the  advantages  of  sav¬ 
ings  resulting  from  scientific  research. 

The  primary  aim  of  the  Intensive  Course 
is  to  acquaint  young  technical  men  with  the 
fundamentals  of  the  lithographic  process, 
thereby  enabling  them  to  become  equipped 
more  quickly  for  effective  service  in  the 
production  end  of  the  business. 

At  the  New  York  Trade  School,  312 
East  67th  Street,  New  York  City,  where  all 
of  the  class  sessions  for  the  Intensive  Course 
are  held  for  a  period  of  nine  weeks  during 
the  summer,  is  the  most  completely  equipped 
lithographic  school  in  the  country. 

All  communications  pertaining  to  the  In¬ 
tensive  Course  should  be  addressed  to  the 
Lithographic  Technical  Foundation,  Inc., 
220  East  42nd  Street,  New  York  City. 

j»  « 

L.N.A.  Convention 

The  Lithographers  National  Association 
Inc.  announces  that  its  36th  Annual  Con¬ 
vention  will  be  held  May  27-30,  at  The 
Greenbrier,  White  Sulphur  Springs,  West 
Virginia. 

j»  « 

Appointed  Salesmanag^ 
k  James  D.  Yates  has  been  appointed  salet- 
manager  of  Martin  Driscoll  &  Companj, 
printing  ink  manufacturers  at  610  F^eral 
Street,  Chicago.  Mr.  Yates  has  been  wiA 
the  Company  for  over  sixteen  years. 
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ClcMlffied  AdueniiUn^ 

QlodUuf  2>ate  QofUf>  16>  24tk  ike  Mcudk  Pnecedu^  Sd^dde 

The  rate  for  advertising  under  this  heading  is  $1.25  per  agate  line  per  insertion  on 
a  one  time  order;  $1.00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  vrith  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us 


ADVERTISING 


INVESTIGATE  —  Mail  Order  Selling. 
Dime  brings  copy  of  MAIL  MAGAZINE 
(Stevens  Point,  Wis.)  A  National  60  Page 
Monthly  for  the  Mail  Order  Trade. 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  2222,  Chicago. 


AIR  CONDITIONING 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled 
“Air  (Conditioning  and  Humidity  Control" 

B.  OFFEN  &  COMPANY 
608  South  Dearborn  St.  Chicago,  Illinois 


ALUMINUM  BINDING  SCREWS 


—  DISTRIBUTORS  OF - 

B  ALUMINUM 

INDING  SCREWS 

Product  of  ALUMINUM  CO.  of  AMERICA 
Strong,  Light,  Non-Rutting,  Attractive 


Griffin,  Campbell,  Hayes,  Walsh,  Inc. 


ANNOUNCEMENTS 


Paneled  Cards,  Wedding  Invitations,  Re¬ 
ligious  Cards,  Engraved  Sympathy  Cards, 
Informals,  Mourning  and  Personal  Station¬ 
ery.  M.  S.  House,  363  Canal,  New  York. 


ANNOUNCEMENTS,  BLANK  STOCK 
AND  THERMOGRAPHY 


BLANK  STOCK  —  Weddings,  Panelled, 
Round  Corner,  Featherweights  and  Vellum 
Business  Cards  at  lowest  prices.  Thermo- 
graphed  Invitations  including  stock,  $2.50 
PER  100  SETS.  Free  Samples.  United 
Process  Corp.,  43  W.  27  St.,  New  York. 


ART  ADVERTISING  BLOTTERS 


STEP  UP  your  Blotter  sales  with  GOES 
ART  ADVERTISING  BLOTTERS.  17 
gorgeous  girl  subjects  NOW  ready.  Write 
TODAY  for  NEW  Blotter  Supplement. 
GOES  LITHOGRAPHING  COMPANY 
61A  West  61st  Street,  Chicago 
53B  Park  Place,  New  York 


ART  WORK  AND  CUTS 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manufacturer 

Line  Cuts  blocked  min . 

Halftones  blocked  2"x3'' — 

65.  85  screen . OwV 

Coast  to  Coast  Daily  Mail  Order  Service 
ARTISTIC  PHOTO  ENGRAVING  CO. 
40  West  22nd  St.  New  York.  N.  T. 


50  East  2lit  8L 
N.  Y.  City 


538  South  Clark  8L 
CHICAGO 


Buy  your  'ZINC  CUTS"  direct 
from  N*E*A  and  Save  Money! 


Etchings-Halftones8r£95£ 


AmcRicnn 

PHOTO  -  CnCRRYI  RG  CO 

IX>4-06  RACE  ST.  PHIU.  M. 


BINDING  SCREWS 

ALUMINUM  and  BRASS 

All  sizes  in  stock  for  prompt  shipment. 
Lowest  prices.  (Price  list  on  request.) 

R.  S.  RUGGLES  &  CO.,  Inc. 

6  Varick  Street  New  York,  N.  Y. 


ART  WORK  AND  CUTS 


DRAWING  SCUT 


’anmcriAKrStKncE 


110  HARRISON.  OAK  PARK.ILL. 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samoles.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


AUTOMOBILE  EMBLEM  CARDS 


Engraved  Automobile  Emblem  Cards 

l-Color  Card  Emblems 

1,000  to  4,000 — per  1,000 . $1.75 

5,000 — ^per  1.000 .  1.65 

10,000 — per  1,000 .  1.50 

(In  stock:  1-on,  2-  4-  and  8-on) 

We  also  have  2  and  3  color  cards 
Send  for  samplet. 

Commercud  and  Social  work  our  specialty. 

GLOBE  ENGRAVING  COMPANY 
29  East  22nd  Street  New  York  City,  N.  Y. 


BINDERS  CEMENT 


Hove  You  Tried  AMSOL 

A  Colorless  Flexible  Cement  for 
Padding  -  Tipping  -  Binding 
Applies  Cold  -  Dries  Quickly 
No  Thinning  Necessary 

Griffin,  Campbell,  Hayes,  Walsh,  Inc. 


50  East  21st  St. 
New  York  City 


536  South  Clark  St. 
Chicago 


Zinc  CTCHincs 
and  HRLFTOnCS 
95‘ 


MARSHALL  NEWSPICTURES  1N( 

PO.  BOX  173  •  INDIANAPOLIS  .  INDIAN) 


PlTTC^fRI^NDLY 

\J%ILO  -FOLKS  p] 

LOW  POSTPAID  \ 

COmPLITl  RUT  PHD  CUT  SERVICE 

Etchings  <100 
OR  Halftones  ^  1 — 

NATIONWIDE  ENGRAVERS 

TYLEN1 TEXAS 


BINDINGS— MECHANICAL 


A  PLASTIC  TUBE  BINDING— in  many 
colors.  Bound  in  your  own  plant.  FREE 
LICENSE.  No  special  machinery. 
Tauber-Tube,  236  William  St.,  N.  Y.  City 


BOOKS 


THE  PRINTER’S  FRIEND— Saves  vat 
uable  time  and  eliminates  costly  errors  is 
figuring  cost  of  paper.  A  concise  set  of 
tables  in  bcxjklet  form,  showing  number  of 
pounds  per  thousand  sheets  of  any  size,  any 
weight  paper.  Only  necessary  to  know  num¬ 
ber  of  times  size  cuts  out  of  sheet,  and 
pounds  per  thousand  full  size  sheets  (or 
ream).  Does  away  with  lengthy  division 
and  multiplication.  Example :  Job  calling  I 
for  10,000  forms  size  8j4"x7}4  .  on  20  lb. 
bond,  cuts  six  out  of  folio.  Table  shows 
weight  of  6.67  pounds  per  M.,  or  66.7 
pounds  for  job.  Will  pay  for  itself  in  leu 
than  week.  SPECIAL  INTRODUCTORY 
OFFER — Send  dollar  bill  for  one  copy, 
two  dollars  for  three,  to  PRINTER’S 
FRIEND,  P.O.  Box  22,  Cincinnati,  Ohia 


BOOKS  of  all  publishers  on  advertisi^ 
art,  color,  photography,  engraving,  print¬ 
ing,  offset,  silk  screen,  journalism,  salex 
management,  correspondence,  etc.  Trade 
magazines.  Discounts.  Lists  free.  Com¬ 
mercial  Engraving  Publishing  Co.,  34A 
North  Ritter  Ave.,  Indianapolis,  Indiana. 


THE  PRACTICE  OF 
PRESSWORK 

By  Craig  R.  Sjncher 

I 

at  a  special  price  of  .  .  .  $4.00 

Send  Money  with  Order 

GRAPHIC  ARTS  PUB.  CO. 
608  S.  Dearborn  St.,  Chicago,  III- 
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WICKERS 


bookbinders  equipment 


bookbinders  equipment.  Box 

Makers  and  special  Binder  Machinery,  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  W.  Jack- 
son  Blvd.,  Chicago. 


bookbinders  machinery 


!  MAKE  paper  punching  equip,  for  all 
idard  machines,  also  hand-punches  for 
:hanical  binding.  Bargains  in  rebuilt  per- 
itors  and  paging  machines. 

A.  JUUL  CO.,  KANKAKEE,  ILL. 


CALENDARS 


CALENDARS  FOR  PRINTERS  com¬ 
plete  with  exception  of  printing.  Size 
samples  30c.  Size  9j4xl5j4,  sam¬ 
ples  30c.  Both  sets  50c.  Fan  samples  30c. 
Henry  Tirrill  &  Co.,  1708  Delmar  Blvd., 
St.  Louis,  Mo. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


BUSINESS  CARDS 


45c  PER  M — ^Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Lafayette  St., 
New  York,  N.  Y. 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calen¬ 
dar  Co.,  3696  E.  Forest  Av.,  Detroit,  Mich. 


CALENDAR  HEADQUARTERS  FOR 

printers,  150  designs  as  low  as  $2.35  per 
100  with  pads  attached.  Samples  $1.50. 
Ergang  Co.,  322  Spruce  St.,  Philadelphia. 


BUSINESS  CARDS  AND  SOCIAL 
ANNOUNCEMENTS  (Raised  Printing) 


CALENDAR  MAILING  WRAPPERS 


100  Wedding  Invitations _ $2.75 

1000  Business  Cards _ _ $2.00 

New  Type  used  for  every  job.  Finest  qual¬ 
ity  Stock  used.  Complete  line  of  Thermo- 
graphed  Business  and  Social  Announce¬ 
ments.  Samples  free.  American  Business 
Card  Co.,  142  W.  24th  St.,  N.  Y.  C. 


BUSINESS  OPPORTUNITIES 


MAIL  ORDER  business  is  printers’  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
w  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania.  ______ 
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PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


EXTRA  PROFITS  FOR  PRINTERS 

Wholesale  Prices 

Steady  repeat  orders  by  selling  Sales 
Books,  Autographic  Register  Forms,  Ro¬ 
tary  Printed  Manifold  Books,  One-time 
Carbon  Forms,  Envelopes,  etc.  See  larger 
advertisement  on  Page  72.  this  magazine. 

Consumers  P.&  P.  Co.,  Newport,  Ky. 

(Across  the  river  from  Cincinnati) 


BUSINESS  OPPORTUNITIES 


SELL  YOUR  PLANT! 

Have  cash  buyers  interested  in  good  plants, 
any  locality.  Strictly  confidential — LIQUI¬ 
DATIONS  OUR  SPECIALTY,  ANY¬ 
WHERE. 

PRINTCRAFT  REPRESENTATIVES 
1440  Broadway  New  York,  N.  Y. 


The  Reliable  3  Disk  Cam  Wickersham 

Over  ISfOOOfOOO  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non-parallel 
surfaces:  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  is  reached  and  another  reglet  or  slug  is  required, 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Bend  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


CALENDAR  PADS 


CALENDAR  PADS  -  BLOTTERS 


Largest  assortment  of  Pads.  Best  selling  line 
of  Art  Blotters.  Write  for  catalog  In  which  you 
are  interested.  Orders  filled  immediately. 


JOSEPH  HOOVER  £r  SONS  CO. 
M;*rl>et  and  49th  Sts.  Philadelphia,  Pa. 


I 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Iowa. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 


CALENDAR  PLATES 


NEW  CATALOG 


READY  TO  PRINT  mam 

CALENDAR  PLATES 


318  designs — new  modern  treatments — old 
favorites.  Yearly — single  months — 3  at  a 
glance — 18  months — 2  years  at  a  glance.  The 
most  complete  selection  of  practical  easy 
to  read  calendars.  Almanac  plates  ready  to 
print — accurate  —  authentic  —  informative. 

Send  25/  for  the  37th  catalog  we  have  is¬ 
sued  in  over  7  5  years  of  service  to  printers. 
Credit  will  be  given  on  your  first  order. 

Sene/  for  catalog  today  I 


THE  FRANKLIN  COMPANY 

822  W.  Van  Buren  St.,  Chicago,  Illinois 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


C  P  C  C  a  copy  of  the  new  TASOPt 
MAGAZINE,  monthly  tre* ! 
ure  chest  of  photographic  and  pboto-enon,! 
ing  information.  Loam  why  Aurora,  Mo." 
is  the  photo-engraving  photographic  cent* 
of  America  .  .  .  how  publishers,  machi» 
operators,  printers  and  free-lance  photof. 
raphers  are  making  money  with  pictnm 
No  obligation — postcard  brings  your  con. 

TA80PE*  Dept.  522  AURORA,  no, 


CAMS  REMILLED 


Cams  Remilled — C&P  Parts — Steel  Cham 
Manufacturers  of  “Ever  Ready”  Papj 
Cutter — Dealers  in  printing  machinery 
EVER  READY  MACHINISTS,  INC 
137W.19thSt.  WAtkins  9-7142  NewYoii 


CARBON  PAPER 


lA/U  AT^  ® 

yy  If  ^  f  •  bon  Paper  problem? 

Let  IMPERIAL  give  you  the  answer.  0* 
of  America’s  foremost  manufucturen  d 
carbons  for  every  commercial  use. 

CARBON  PAPERS 

Pencil  Carbon.  One  Time  Carbon 
Striped  Carhon,  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 

IMPERIAL  guarantees  better  quality,  lonf- 
lasting  economy.  Expert  technicians  wi 
be  glad  to  advise  you  on  your  problenu. 
Samples  and  prices  without  obligation. 

PEERLESS-KEY  IMPERIAL  MFG.  CO. 
Factory:  401-7  Mulberry  St.,  Newark,  N.  J. 
Branch:  19  South  Wells  St.,  Chicago,  III 


CARBON  INTERLEAVED  FORMS  | 
Two  color  lithographed  letterheads  andi- 
rect  by  mail  pieces.  Also  quantity  ruiuii 
Checks,  Bills  of  Lading,  Coupons,  wrappw 
&  package  inserts.  Write  for  details  to^. 

R.  A.  TAYLOR  &  CO.  . 

1 31 7  Ethan  Avenue  Cincinnati,  OIm 


For  Carbon  Paper  write^ 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CARD  CASES 


SELL  PRINTING.  Build  business  win 
Card  Cases.  Handsome,  durable,  with  jx 
advertisement  as  low  as  3c.  Samples  Ifc 
Schramm,  113  S.  Louise,  Glendale,  CaE 


VARIOUS  STYLES;  different  qualitis, 
different  prices ;  some  as  low  as  $3.50  tho* 
sand.  Simmons,  325  East  Fifth  Strtd, 
New  York.  N.  Y. 
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Use  SMITH'S 

"SOLVor 

TYPEand  CUT  WASH 


INSTANTIY  REMOVES  HARD  INK 

and  verdigris  from  type,  halftones,  fountains, 
rollers,  patent  blocks  or  any  surface  where  ink 
aecumuiates  and  oxidizes. 

CARRIED  IN  STOCK  BY 

American  Type  Founders  Sales  Corporation 

and  Reputable  Supply,  Ink  and  Paper  Houses  Only 


Sinqlp  Gallon 
Case  Lots 
(12  gal.) 
Drum  Lot 
(52  qal.) 
FRANCIS 


(n^  $1.40 
X  SMITH 


COMPANY 

Canarsic,  Brooklyn.  N.Y. 


CEMENT-PRESS  &  FOLDER  TAPE  |  COMMERCIAL  STOCK  CUTS 


OVERLAPPING  Printing  Press  and  Folder 
Tapes  cemented,  ready  to  run,  in  two 
minutes  with  May's  Rapid  Tape  Cement. 
Eliminates  sewing.  Unaffected  by  heat  or 
moisture.  Send  $1.00  for  large  tube.  May 
Chemical  Works,  902  Larrabee  St.,  Chicago. 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
all  halftone  makeready.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia,  Pa. 


CHRISTMAS  CARDS 


CHRISTMAS  CARDS  Close  Outs  —  Also 
Birthday  and  All  Occasion  Cards  —  Trade 
Thermographers.  A.  B.  PLATELESS  CO., 
243  Canal  St.,  New  York. 


COMMENCEMENT  INVITATIONS 


1941  LINE  Now  Ready!  Complete  forms 
or  blank  forms  for  your  own  imprinting — 
big  values — liberal  discount — also  Personal 
Cards — Diplomas — Covers.  Write  for  sam¬ 
ples  and  details  on  your  business  stationery. 
Stauder  Engraving  Co.,  Dept.  CS-2,  4128 
Belmont  Ave.,  Chicago,  Ill. 


OUR  1941  attractive  Commencement  Line 
is  ready  for  distribution.  Smart  designs  of 
personal  cards  at  $1.00  per  thousand  and 
up.  Samples  upon  request.  U.  S.  Announce¬ 
ment  Card  Co.,  Inc,„  116  W.  14th  St., 
New  York,  N.  Y. 


COMMENCEMENT  INVITATIONS. 
Also  other  engraved  stationery.  Samijles 
furnished  to  printers.  Siegrist  Engraving 
Co.,  926  Oak  St.,  Kansas  City,  Mo. 


^'iaj^ENORAVINO  CO. 


WHCATON 


3500  IDEAS— “TYPEPS”  (Stock  Cuts) 
Large  $2  Catalog  FREE  to  executives  and 
advertisers.  WriteTODAY.  BROUILLET 
SYNDICATE,  30  E.  Superior,  Duluth. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  on  your  letterhead  for  catalog.  HUX 
CUTS,  Dept.  3,  11  W.  42nd  St.,  New  York. 


"A  Cut  for  Every  Thought'' 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York. 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON,  Inc.  Large  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CUTS 


^  u  Ll‘ 

|i  & 

111!.". 

cull 

m  TO 
^  I  PR 


u  LITTLE  BLACK 
i  I  fir  WHITE  CUTS 

O  00 

(inexpensive)  helpful, 
Co  add  zip  and  verve  to 
^  text  for  small  ads.  cir- 
culars.  blotters,  bouse 
organs,  booklets,  an- 
nouncements,  etc.  Send 
"  TODAY  for  FREE 
M  I  PROOFS.  BAW  (B) 
^  >  CUTS.  232  N.  High 
St.,  Columbus,  Ohio. 


SIGNATURE  FROM  YOUR 

Wood  Cats  / Js  DAY^SERVICE 

Fac-Similie  Engr.,  179  W.  Wash.,  Chicago 


CUTS  (TYPE  CAST) 


Type  Cast  Cuts 

A  full  line — for  Automo¬ 
biles,  Oil  Products,  Fed¬ 
eral  Agencies  and  many 
others.  Special  designs 
made  to  order.  Write  for 
proof  sheets. 

Sterling  Type  Foundry,  Vermontviilo,  Mich. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 
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I^SCUTTING  STICKS  K^ai^.-iiifiEfJLg^lglirj 


k'O  /n!^>i»i' 


All  size*  carried  In  stock. 

Lowest  prices,  any  quan¬ 
tity,  5%  disc,  on  3  doz.  carton. 

AMERICAN  WOOD  TYPE  MFC.  CO. 

618  8.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.  C. 


CUTTING  DIES 


MR.  PRINTER  —  you  sell  Printing  Im- 

Jressions.  There  is  more  profit  in  Cut-Out 
mpressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  press.  Phone 
or  mail  sample  for  estimate.  Ray  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  Republic  0731. 


STEEL  RULE  DIES  $1  up.  For  Cutouts 
of  all  kinds  and  Folding  Boxes.  LYLE 
HAGEL,  171  Stanley,  Peoria,  Ill. 


MOST  DIES  we  make  for  printers  cost 
less  than  $2.00  apiece.  Lowest  Prices. 
K.  O.  Prose,  Newburgh,  Indiana. 


DIES  (STEEL  RULE),  DIE  CUTTING 


STEEL  RULE  CUTTING  DIES 
for  Printers  and  Display  Manufacturers, 
etc.,  for  75c  up.  Also  clicker  dies  for 
leather,  etc.,  $1.00  up.  Over  night  service. 

Df*  Steel  Rule  Die 
■  Mfg.  Co. 

114  West  27th  St.  New  York  City 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  CORPORATION, 
37  Carroll  Street,  Buffalo,  New  York. 


DISPLAY  SIGN  EASELS,  all  sizes.  Su¬ 
perior  quality  and  service.  Low  Prices. 
Sta-Set  Easel  Co.,  324  E.  3rd,  Cincinnati. 


ENVELOPE  PRINTING  PRESS(Auto) 


LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — 10,000  to  18,000  per  hour. 
Reinstallation  by  iTie  Public  Printer.  Post 
Mfg.  Works,  671  Diversey  Pkwy.,  Chgo. 


TIPS  ON  PRESSWORK 
$1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now. 
Send  check  or  money  order. 

GRAPHIC  ARTS  PUBLISHING  CO. 
608  So.  Dearborn  St.  Chicago,  III. 


Jar  and  Brush  FREE  with  your  first  ordar 
S  S  Artist  Rabber  Cemeat.  Nationaly 
Mad,3  9r«8as:  Light,  Madium,  Haavy.  $2.7$. 
par  gaL  postpaid.  For  Friskets  usa  S  S  Spe* 
del  Frisket  Ceaseat.  $3.50  par  qaL 


RUBBER  CEMENT  to. 

34J8  Ho  Halsted  St  .  CHICAGO.ILL.  i 


ENVELOPES 


10c  IN  STAMPS  brings  32  pp.  MONEY 
SAVING  Envelope  Catalog.  Made  to  order 
and  in  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO.,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping.  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  561  Sixth  Avenue,  New  York. 


rebuilt  _  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  .P  Miller  parts  in  stock.  Printers' 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway.  N.  Y.  C. 


NEW  AND  USED  Hand  &  Pow.  presses, 
cutters.  Pony  fonts.  Pk.  Ave.,  Stymie,  Sans 
Serif,  Script,  Bang  Gothic,  etc.  Ink  &  cuts 
15c.  Send  stamps  for  complete  bargain 
catalog.  Bradshaw,  3214-G  Huron,  Chga 


Router 

Simplest  in  operation — quick  to  lock  up- 
precision  equal  to  big  machines.  $28.50.  Pio- 
neer  Mfg.  Co.,  1232  Jackson  St.,  Toledo,  0. 


1—44'*  20th  Century  Cutter.  | 

I— ^rots  Feeder  for  5/0  Miehle. 

Single  and  Two-color  45x65  MIEHLE  and 
Single-color  41x54  Potter  OFFSET 
PRESSES.  Feeders  and  ExL  Dellverias. 
Model  B  CLEVELAND  FOLDER. 

I — Style  B  Kelly 

INDUSTRIAL  EQUIPMENT  CO.,  INC 
71  Wait  23rd  St.  New  York,  N.  Y. 
Tel.  STuyvesant  9-1266 


100 
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Prodnction  Machines 

REBUILT  BY  HOOD-FALGO 

Twenty  years  of  experience  in  supplying  fine  rebuilt  ma¬ 
chinery  to  Printers,  Boxmakers  and  Typesetters.  Our 
guarantee  is  your  absolute  assurance  of  Perfect  Perform¬ 
ance  and  Maximum  Production. 

Select  from  This  Partial  List  of  Offerings 


CYLINDER  PRESSES 

6/0  Two-color  Miehles — Bed  Size  52  x  70. 
Can  be  equipped  with  Dexter  Suction  Feeder 
«)d  Extension  Delivery  If  desired. 

1/0  Two-color  Miehle — Bed  Size  43  x  56. 
Extension  Delivery — ^with  Dexter  Suction  Pile 
if  desired. 

5/0  Single-color  Miehles  46  x  65.  Extension 
Qjljvery— with  or  without  Dexter  Pile  Feeder. 

2/0  Single-color  Miehles  43  x  56.  Feeders 
and  Extension  Deliveries. 

No.  1  Miehle — Bed  Size  39  x  53.  Complete 
with  Suction  Feeder  and  Extension  Delivery. 

No.  2  Miehles — Bed  Size  35  x  50. 

No.  3  Miehle — Bed  Size  33  x  46.  Equipped 
with  Suction  Pile  Feeder  and  Extension  Delivery. 

4/4R  Miehles — Late  Serial  Numbers.  Dexter 
Fee^r  and  Extension  Delivery — Bed  Size  30  x 
41— Also  Handfed. 

4/3R  Miehles — Units  and  Handfed. 

3iA*4R  Miehle — 25  x  38  Sheet.  Excellent 
Machine  for  Two-Page  Newspaper. 

Pony  Miehle — Units  or  Handfed. 

4/3  Babcock — Late  Style  Press.  With  prac¬ 
tically  new  Dexter  IF  Feeder  and  Extension  De¬ 
livery-Bed  Size  28  X  41. 

No.  12  Babcock — Bed  Size  47  x  66. 

No.  10  Babcock — Bed  Size  41  x  55. 

4/3  Babcock — Bed  Size  28  x  41 . 

No.  7  Babcock  Cutters  and  Greasers — Bed 
Size  36  X  52. 

G.  U.  Premier— Bed  Size  43  x  52.  With 
Dexter  Feeder  and  Exteruion  Delivery. 

Dexter  Pile  Feeders  and  Cross  Feeders  Always 
in  Stock. 


HIGH  SPEED  AUTOMATICS 

Miller  Two-color — Bed  Size  28 x  38.  Sheet 
Size  25  X  31  Vi — Completely  Rebuilt. 

Miller  Simplex — ^^rial  No.  4412.  Bed  Size 
20  X  26  —  Automatic  Lubrication  —  Practically 
New. 

Miller  Simplex — Bed  Size  20  x  26.  Completely 
modernized  with  latest  type  overhead  tape  de¬ 
livery  and  heavy  cylinder. 

Miehle  Horizontal — Late  Type.  Completely 
Rebuilt. 

Miehle  Vertical — Model  36.  Several  always  In 
stock. 

Kelly  No.  2 — ^Sheet  Size  24  x  35.  Complete 
with  Reloading  Device  and  Auxiliary  Roller. 

Kelly  No.  1 — ^Sheet  Size  22  x  28.  Latest  type. 
Practically  New  with  Reloading  Device  and  Aux¬ 
iliary  Roller. 

Kelly  Model  B — 17  x  22.  Expertly  Rebuilt— 
always  in  stock. 

lOxISC&P  Cylinder.  Completely  Rebuilt. 
JOBBERS 

Model  *‘y  Laureate.  14  x  22  John  Thompson. 
12  X  18  Chandler  &  Price  New  ^ries.  Miller 
Feeders.  10  x  15  Chandler  fir  Price.  Kluge  or 

Miller  Feeders. 

TYPESETTING  MACHINERY,  ETC. 

One  "C"  Intertype.  Two  "B"  Intertypes.  Twe 
"8"  Linotypes.  Monomelts.  All  Completely  Re¬ 
built. 

44"  Seybold  Dayton  Automatic  Clamp  Cutter. 

2  Fuchs  fir  Lang  Bronzers.  Sizes  40  and  54— 
One  with  Hollingsworth  Conveyor. 

Folders.  Saws.  Perforators.  Punches.  Patent 
Base  and  Hooks. 


SPECIAL  LIQUIDATION  SALE  SSttSS]: 

known  York  Printing  Company,  York,  Penna.,  consists  of  Miehle  Cylinders,  Auto¬ 
matics  and  Jobbers.  Complete  composing  room  and  bindery.  Representative  on 
premises:  York  Phone  No.  2895. 

Send  for  Special  List  of  This  Equipment 

HOOD-FALCO  CORPORATION 


Now  York  Office:  225  VARICK  ST. 
Tel.  Walker  5-1554 


Chicago  Office:  343  SO.  DBARBORN  ST. 
Tel.  Harrison  5643 
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fiote  Improved 

SPEEDO 

Bonding  Press 


Large  Size 
Model  “A’ 


Bands  circulars  into  neat, 
compact  packages 

A  simple  twist  of  adjusting  screw  and  It’s 
set  Takes  from  3x5  to  7x10. 

c.  F.  ANDERSON  &  CO. 

3229  Calumet  Ave.  CHICAGO 


equipment  for  sale _ 

thoroughly  rebuilt  Kelly  B; 

automatic  feeder  and  blower,  oversized  cyl¬ 
inder,  auxiliary  distributor  and  extension 
delivery ;  new  press  ^ar.  Pinnow  &  Craig 
Ptg.  Mchy.  Co.,  298  Broadway,  New  York. 

Linotype  -  Intertype  Machines 
Bought  -  Sold  -  Rebuilt 
Linotype  Repair  Service  Co. 

27  W.  24th  St.,  New  York,  N.  Y. 

FULL  AUTOMATIC  Clamp  Power  Cut¬ 
ters,  32",  38",  40"  with  electrical  equip¬ 
ment — fully  guaranteed — J.  Gus  Liebenow, 
608  S.  Dearborn  St.,  'Chicago,  Ill. _ 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $68.50?  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 

FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
huyin*.”  E.  G.  Ryan,  729  S.  Dearborn,  Chgo. 

SAW  TRIMMERS— CASTING  BOXES 
All  Makes  and  Sizes.  “Really  Rebuilt” — 
LOW  Prices — Terms.  Johnson  Ptg.  Equip¬ 
ment  Co.,  Dept.  E,  Kalamazoo,  Mich. 

FOR  SALE — Sheridan  Book  Covering  Ma¬ 
chine,  will  cover  2400  to  3000  catalogs  per 
hour  and  will  take  book  9x12  to  4x5.  A  bar¬ 
gain  at  $250.  Leicht  Press,  Winona,  Minn. 


MOA  sale  — used 

~0U  GRAPHOTYPES 

Bought,  Sold  and  Exchanged 
Reconditioned  and  Fully  Guaranteed 


natwnal  address  plate  CORP. 

900  W.  Van  Buren  St.,  Chicago 
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Payne &Walsh 

Special  Buys  of 
the  Month 

REBUILT 

?iew  Machine  Guarantee 

Miehle  Horizontal,  late, 
model. 

Miller  Simplex  (20x26) 
all  latest  improvements. 

No.  4-4R  Miehle  Auto¬ 
matic  Unit. 

2/0  Miehle  (43x56)  hand 
fed  or  automatic. 

Model  B  Cleveland  Folder, 
continuous  feeder. 


LIQUIDATION  SALE 
2— No.  2  Miehles  (35x50) 
hand  fed. 

1—  No.  2  Miehle  (35x50) 
Cross  Feeder. 

2 —  Model  5  Linotypes,  low 
base.  Universal  Ejector, 
Margach  Feeders,  etc. 

1 — Model  8  Linotype. 

All  rebuilt  three  years  ago 
and  in  perfect  condition.  May 
be  seen  in  operation  in  New 
York  City. 


Ask  for  Complete  List 
Terms 

PAYNE  &  WALSH 
CORPORATION 

82  Beekman  St.,  New  York 

Beekman  3-1791 


1941  lOS 


MIEHLE  HORIZONTAL 
Straightline  Delivery 

Intertype  Mod^  G 

22x34  Miehle  Auto.  Unit 

Miehle  No.  4-2R  and  Pony.  Late  Serials 

Kelly  Presses,  Modds  B  Spl.  and  A 

ABC  MACHINERY  WORKS 
566  West  Randolph  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


B  &  L  24"  Process  Lens,  $100.00;  Cooke 
Process  Lens,  16"  color  corrected,  $75; 
20x20  Engravers  Camera,  $100.00;  11x14 
Camera  with  lens,  $100.00;  11x14  No.  120 
Screen,  $100.00;  11x14  No.  150  Screen. 
$75;  6,  8,  10,  12  Point  Scotch  lino  mats 
with  Italic  and  small  caps,  $160.  Hickock 
32"  Ruling  Machine,  3  beam  striker  and 
underlift,  automatic  feeder,  cost  $5500,  sell 
for  $400;  1  Hammond  Router,  $70,  cost 
$125.00.  WANTED  TO  BUY,  8  Point 
Century  expanded  with  Cheltenham  Bold; 
6,  8,  10,  12  Point  Garamond  or  Bodoni 
Book  with  Italic  and  small  caps.  Flower 
City  Press,  Burke  Bldg.,  Rochester,  N.  Y. 


At  a  GIVE  AWAY  Price.  Combination 
monotype  strip  material  and  type  caster 
complete  with  all  equipment.  Now  in  ac* 
dve  use.  35  fonts  of  type  (5  series  14 
point  thru  36  point),  ^n  Serif  medium 
and  bold  included,  other  single  fonts,  cor¬ 
ner  pieces,  ornaments,  etc.,  storage  drawers 
and  cabinets  included.  Address  The  Gazette 
and  Daily,  31  £.  King  St.,  York,  Pa. 


FOR  QUICK  SALE  No.  2/0  56"  Miehle 
Press  with  Cross  continuous  feeder ;  60 
cycle,  440  volt,  variable  speed  motor  and 
controls;  2  sets  rollers;  hair-line  register; 
excellent  condition ;  high  serial  number ; 
now  in  operation  on  our  floor  $2,500  cash. 
Wire  or  write  Standard  Press,  231  Jeffer¬ 
son  Ave.,  Grand  Rapids,  Michigan. 


USED  PRINTING  Machinery  for  com¬ 
posing  room  and  bindery.  Many  like  new, 
completely  rebuilt.  Terms,  trades.  What 
do  you  need?  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  New  York. 


FOR  SALE— 38x50  Fuller  Folder.  Ideal 
for  job  and  newspaper  shop,  folds  16  and  32 
page  sections  also  parallel  folds.  A  bargain 
at  $350.  Leicht  Press,  Winona,  Minn. 


Everything  lor  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

609  W.  Lake  St.  Chicago 

Telephone  Monroe  1814 


World* 8  Largest  Stock  of  Used 
and  Rebuilt  Linotype  and 
Intertype  Machines 

LINOTYPE  SUPPLY  CO. 

EXCEPTIONAL  VALUES 

Model  5  Linotype,  complete 
- _ _ _ $500.00 


Model  1 4  Linotype,  complete 
with  Monomelt - $1200.00 


65  Linotypes  and  Inter¬ 
types  on  our  floors 


85  Mergenthaler  Linotype 
Magazines — guaranteed, 
each  - $67.50 

Mergenthaler  Magazine  Racks, 
with  4  and  6  arms,  each 
_ $20.00 


Almost  new  Elrod, 
E852G,  with  4  molds, 
Margach  feeder  and  gas 
pot,  $925.00 


200  Fonts  of  Ludlow  Mats,  50% 
off  list. 

Largest  supply  of  parts  carried 
in  stock  at  all  times. 

Ludlows,  Elrods,  Saws,  Proof 
Presses,  Reid  Racks,  Magazines, 
Margach  Feeders,  Gas  and  Elec¬ 
tric  Pots,  Galleys,  and  Cabinets. 

Exports  Our  Specialty 
Appraisers  and  Liquidators 

LINOTYPE  SUPPLY  CO. 

Established  1914 

337-339  Canal  St.,  New  York 

Tel.  CAnal  6-0916-0917 
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Gtllcy  Cabinets 
Stvt  $10.50 
Xtmxs  lU  itMl  con- 
gKaon.  electrically 
welded,  reinforced 
ddei.  Attractlre  dark 
olire  freen  enamel. 
Extra  lai»e  nnmerali. 
Bost-ivoof  galleya. 
TOMPKINS  Printing 
Equipment  Co. 

705  S.  Dearborn  St. 
Ohioago,  III. 


equipment  for  sale 


SELL  OR  TRADE — 36-pt.  mold:  mats 
Mtri.  102,  24tri.  55,  42  tri.  21.  Need  up  or 
low  split  mags  of  12-pt.  med  or  cond  font 
Gothic  mats.  Let’s  trade.  Times-Joumal, 
Eastman,  Ga. 


CAMPBELL  PONY— ;24x32  sheet — com¬ 
pletely  reconditioned  with  motor  and  line 
resistance  condenser,  $800.  Fine  for  job 
shop  needing  larger  bed.  Vintage  Press, 
Vintage,  Penna  . 


BABCOCK  Printing  Press,  two  roller  No. 
35,  bed  size  27''x36^',  with  motor  and  ex¬ 
tension  delivery.  Absolutely  first  class  con¬ 
dition.  Box  1095,  Gr^hic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


MONOTYPE  14  and  18  point  composition 
Kabel  Bold  mats,  molds  and  keybars.  Ap¬ 
proximately  half  cost.  The  Stein  Printing, 
161  Lnckie  St.,  Atlanta,  Georgia. 


AIR  COMPRESSORS,  Non-Offset  Units, 
and  Spray  Guns,  very  reasonable.  Write 
today.  G.  M.  Manufacturing  Co.,  216  N. 
Clinton  St.,  Chicago. 


NSW  Simplified  Stereo-Caster  $6.50.  Casts 
cuts,  big  type,  duplicates  forms.  Mat  Serv¬ 
ice,  Box  351-G,  Pontiac,  Mich. 


Miller  Simplex  and  Maior 

Kellys  No.  2-1 -B 

Miehle  No.  4  Units 

Miehle  No.  41  and  46  two  colors 

Mieble  2—0  Units  Ser.  17000 
and  up 

Seybold  and  Oswego  Cutter  44- 
50-68 

Harris  Offset,  various  sixes 
Linotypes  and  Intertypes 

• 

Hamilton  R.  Marsh  Co. 

Ilth  &  Race  Sts.,  PhRadelphia 


FOR  SALE 


2 — 4/0  Miehles,  serial  Nos. 
14322  and  1 3083,  equipped 
with  Dexter  suction  pile 
feeders,  ext.  deb.  and  a.c. 
motors. 


1 — Miller  Two-color  latest  type. 

1 —  Miller  Major  Simplex  press 
single  color. 

2 —  5/0  Two-color  Miehles,  Dex¬ 
ter  suction  pile  feed.,  C.E.D. 

1 — 5/0  Miehle  Perfecting  Press. 

1 — 2/0  Miehle  Perfecting  Press. 

1 — Monotype  Thompson  Cast¬ 
ing  Machine,  complete  with 
2  molds  and  73  fonts  of  mats 
casting  from  6  to  48  points. 

1 — Model  K  Cleveland  Folder. 

1 — ^Model  O  Cleveland  Folder. 

1 — Christensen  Gang  Stitcher. 

1— No.  2  Kelly. 

1 — 12  X  18  Craftsman  press, 
Kluge  feeder. 

1 — No.  1  Miehle,  with  ext.  del. 

3 —  No.  2  Miehles,  hand  fed, 
single  phase,  a.c.  motor. 

1 — No.  3  Miehle,  hand  fed, 
three  phase,  a.c.  motor. 

1 — Craftsman  Line-up  Table, 
45  X  65. 

1 — 50"  Seybold  auto,  clamp 
cutter. 

1 — 44"  20th  Century  Seybold 
auto,  clamp  cutter. 

1 — 34"  Oswego  power  cutter, 
hand  clamp. 

All  of  Abovo  Bquipinont  Will  Bo  Sold 

for  Cook  m$  mnd  Whmro  1$  mi  Bmrgatn 
PrteoM 

THE  VANCE  R.  HOOD  CO. 

22SVarickSt.,N.Y.C.  Walkar  5-5083 
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'‘'22  )  f*(trs  oj  l^rartical  Experience^'' 


l2Ec  LINOTYPES-INTERTYPES!;fJoS« 

MOST  REASONABLE  PRICES  —  GUARANTEED  PERFECT  — EASY  TERMS 
MORE  BUSINESS  HERE^MORE  SALES  HERE 
BECAUSE 

WE  ARE  MINDFUL  OF  EVERY  BUYER'S  INTERESTS 


LINOTYPE  MAINTENANCE  CO. 

237  Lafayette  St.,  New  York  •  CAnal  6-02-42 


EQUIPMENT  FOR  SALE 


MUST  SELL  AT  ONCE 

W.  S.  Warnock  Diagonal  Base  and  Hooks ; 
Latham  Base  and  Hooks ;  Uprightgrain 
Wood  base.  Like  new  at  greatly  reduced 
prices.  Address  Box  1042,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


ONE  36'*x65"  MEISEL  4-color  Printing 
Press,  delivers  cut-off  sheet  36"  long.  Com¬ 
plete  and  in  good  operating  condition,  very 
reasonably  priced.  For  further  particulars 
address  Box  1096,  GAM,  608  S.  Dearborn 
St.,  Chicago. 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


MIEHLE  PRESSES— No.  1  with  Cross 
feeder;  No.  4  3-rollcr;  34  x  47  Optimus, 
a.c.  motor,  $475;  41  x  55  Optimus  Dexter 
feeder  and  ext.  del.  $750,  a.c.  motor.  Print¬ 
ers  Supply  Co,,  2127  Locust,  St.  Louis,  Mo. 


LINOTYPE  —  Intertype,  used  motors, 
molds.  Monomelts,  Margach  Feeders,  2 
used  Reid  Magazine  Racks,  2  Miller  Saws, 
42  em  Tntertype  elec,  pot;  gas  and  electric 
pots.  Wm.  Reid  Co.,  2271  Clyboum,  Chgo. 


SIX  NEW  Electric  Monomelts  complete, 
have  never  been  uncrated,  will  sacrifice  for 
quick  sale.  Box  1097,  GAM,  608  South 
Dearborn  St.,  Chicago. 


MCMFy 


Thera's  •  Market 
in  your  conmunity  for  sur 
Potters  14x22  We  Mnufacture  them, 
in  fact  nothing  but  I  We  suppty  them  in 
striking  cetort  out  of  stock  return* 
no  waiting.  We  have  them  for  Dance. 
4tt  July, Theatre. POoiban.totkcibail,  etc 


EQUIPMENT  FOR  SALE 


32"  C.  &  P.  PAPER  CUTTER,  32"  Bia- 
mond  Power  and  38"  Acme  Power  Par- 
Cutters,  12x18  C.  &  P.  Craftsman,  8x12 
and  10x15  C.  &  P.  New  Series  and  14x22 
John  Thomson,  Laclede,  Wesel  and  Hoe 
Pedestal  Saws,  Potter  Proof  Press  and  other 
general  printing  equipment  reasonably 
priced.  John  Griffiths  Co.,  Inc.,  145  Nassau 
St.,  New  York  City. 


DEXTER  Job  Folder  33x46,  McCam 
Folder  19x24,  Upham  2  color  attachment 
for  53  inch  Miehle,  Reiner  Rotoprint,  7  HP 
D.C.  motor.  Town  Talk,  Ferguson,  Mo. 


14x20  MULTILITHj  Camera  and  com¬ 
plete  plate  making  equipment.  In  use  every 
day.  Want  larger  press.  Bower  Company, 
34-38  S.  Central  Ave.,  Phoenix,  Arizona. 


30"  SEYBOLD  Capital  Cutter,  rebuilt, 
$600.  Goss  Comet,  Craftsman  with  Kluge, 
25x38  Hall  Folder,  Keith  Neal,  Des 
Moines,  Iowa. 


KELLY  PRESS — 17x22,  excellent  condi¬ 
tion,  $1100.  Bult,  Printers,  Albany,  N.  Y. 


SAVE  MONEY 

ON  ELECTRIC  MOTORS 


Electric  motors  for  every 
printing  press  requirement — 
adiustable,  variable  and  con¬ 
stant  speed  types,  1/6  to  10 
H.P.  at  prices  that  save  you 
plenty.  All  iloreco  rebuilt 
motors  guaranteed  to  per¬ 
form  like  new.  Don’t  buy 
an.v  electrical  equipment  un¬ 
til  you  get  our  price. 


30% 

TO 

70% 

LESS 


MWIR  iHOW  PRINT^wvFOWLER.INU 


THE  MOTOR  REPAIR  A  MFO.  CO. 
1548  Hamilton  Ave.  Cleveland,  Ohio 
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LINOTYPER'S  chair  SA.85 

WITH  "LIVE"  CUSHION  SEAT  ^ 

“i  good  chair  costs  less  than  a  tired  worker** 

All  steel  construction,  electrically  welded,  extra  large  cush¬ 
ion  seat,  adjustable  height,  posture-shaped  back. 

INTERGRAPH  CORP.,  129  W.  24rii  St.,  New  York,  N.  Y. 


equipment  for  sale 


bargains  for  printers 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1041,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  'Co.,  1232  Jackson  St.,  Toledo. 


SELL  ONE  HARRIS  LB— 41  x  54  and 
one  6SL — 28  x  34,  excellent  condition ;  now 
running  our  floor;  cash,  terms  or  trade. 
Could  use  36  x  48  singles  or  two-color.  Box 
1088,  GAM,  608  S.  Dearborn,  Chicago. 


FOR  SALE  —  Goss  Comet  and  Duplex 
Model  E.  Flatbed  Newspaper  Presses. 
JOHN  GRIFFITHS  CO.,  Inc. 

145  Nassau  Street,  New  York  City 


EQUIPMENT  WANTED 


DIE  PRESS  and  Envelope  Dies ;  Cooley 
&  Trevor  envelope  machine ;  two-color  Ani¬ 
line  printer;  Miller  Simplex  or  Miehle 
Horizontal.  Also  for  sale :  Sherman  Enve¬ 
lope  machine  to  make  No.  12  and  14  O.S. 
Box  1098,  GAM,  608  S.  Dearborn,  Chgo. 


2  CUTTING  &  CREASING  Presses,  size 
20x30.  1 — 2/0  Miehle  Cylinder,  complete 
with  Dexter  Suction  Pile  P'eeder  and  auto¬ 
matic  delivery,  size  40x50.  Box  1099, 
GAM,  608  S.  Dearborn  St.,  Chicago. 


FANS 


FANS — Metal  Desk  Calendars  and  Novel¬ 
ties.  Samples  either  line  50c.  R.  Maltz 
Advertising,  Towanda,  Pa. 


FLEXIBLE  AND  PERMANENT 
COMPOUNDS 


100%  Hard,  flexible  and  permanent  com¬ 
pounds  and  inks.  Hand  and  automatic 
machines.  Embessograph  Process  Co.,  Inc., 
251  William  Street,  New  York. 


_ FOLDING  MACHINES 


SPECIAL  BUILT,  also  repairing  and 
overhauling  all  types  of  machines.  Rollers 
reconditioned  at  minimum  cost.  Clybourn 
Machinists,  302  N.  Loomis,  Chicago. 


FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


I  wllll  w  Spanish  our  spe- 
cialty.  Translators 
and  typesetters  in  ALL  languages 
to  the  printing  trade,  since  1910. 

535  So.  Franklin  St.,  Chicago,  111. 


USED  GALLEY  RACK  —  or  imposing 
table — complete  with  galleys.  Preierably 
84^x13.  Herald  Press,  Inc.,  225  S.  Church 
St.,  Charlotte,  N.  C.  I 

TWO  MILLER  Simplexes.  As  is,  where  ' 
IS.  Give  full  particulars.  The  H.  M  .David- 
son 'Company,  New  Haven,  Connecticut. 

WANTED  —  Rotary  Perforator.  Foot 
power  perforator  for  sale.  Buckeye  Print¬ 
ing  Co.,  Cleveland,  Ohio. 

- - — I 

Say  you  saw  it  in 

graphic  arts  monthly 


GAS  AND  ELECTRIC  HEATER 


NEW  HIGH  POWERED  ELECTRIC 
NEUTRALIZER 

The  Only  Proven  Method  for  Removing 
Static.  For  all  makes  of  Ptg.  Presses, 
Paper  Cutters  and  Converting  Machin¬ 
ery,  etc.  State  make  and  size  of  Press. 

STATIC  ELIMINATOR  AND  PRINTING 
PRESS  HEATER  CO. 

239  Centre  St.  New  York,  N.  Y. 
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MEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gouge  Pins 

Rcb.  U.  S.  Pat^  Office 


GROVE'S  Improved  "NO-SLIP" 

Register  Gauge  Pins  with 
Spring  Tongues 


Vise  Grip— $1.75  set  of  3,  with  extra 
Tongues 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 
Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


GATHERING  EQUIPMENT 


The  Low  Gathering  Cabinet 

A  thorouRlily  practical  inexpensive  device 
that  greatly  facilitates  gatliering  (collating 
or  assembling)  sheets  of  paper  into  sets. 
Quickly  adjusted  for  every  size  sheet  up  to 
12"  X  18".  Saves  time,  space  and  energy. 
T’sers  are  gathering  6000  s)>eets  per  hour. 
Folder  on  request. 

JOHN  M.  LOW  A  CO. 

223  W.  Madison  St.  Chicago,  III. 


GAUGE  PINS _ 

T^*»F@Mr  Polili”  °p“n* 

IHIIB  Improved  Dozen  $I.6S 

Sample  Free  -  Send  Dealer’s  Name 

==  CHAS.  L.  STILES  CO. 

64  Hanford  St.  Columbus.  Ohio 

GOLD  AND  METALLIC  INKS 


MAROHN  METALLIC  INKS  will  not 
rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chemical 
Co.,  20  West  22nd  St.,  New  York  City. 


GREETING  CARDS 


YEAK  'round  money-makers !  Sell  big  lint 
Everyday  Greeting  'Cards,  $1  Stationery. 
Get  samples.  New  England  Art  Publishers 
Dept.  619,  North  Abmgton,  Mass. 


LARGEST  selling  $1  assortments  in  Amer. 
ica  .  .  .  because  foremost.  Everyday,  Easter 
etc.  Sample  cards,  literature,  10c.  Evers| 
5156  Simonson,  Elmhurst,  New  York. 


GRINDING  SERVICE 


PAPER  KNIVES  expertly  ground.  Saws 
filed.  New  Knives — Cutting  Sticks. 

JOHN  SWANSON  &  CO. 

711  S.  Dearborn  St.  Chicago,  III 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  0. 


GUMMED  TAPE— PRINTED 


SELL  Printed  Gummed  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


DEALERS— 5  rolls  1"  Ptg.  Tape  &  Ma¬ 
chine  $2.95.  Richards  &  Co.,  Ft.  Scott.Kans. 


INK  DIVIDER 


Flinker  Fountain  Divider 

_  Permits  extra  colon  no 

extra  impressions,  alio 
A  saves  ink  using  only  put 
of  fountain  needed.  Pool 
proof — Leak  proof.  Bert 
Divider  on  market. 

Send  tor  Circular 

THE  FLINKER  INK  DIVIDER  COMPANY 
I  P.  0.  Box  868,  Cincinnati,  Ohio 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 
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INK  SAVER 


SEALSPRAY  prevents  “Ink  Skinning.” 
Great  Time  Saver.  Send  $1.75  for  1  lb.  and 
sorayer.  Money-back  guar.  Monogram 
Co.,  150  N.  5th  St.,  Philadelphia,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance. 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  "G." 

N.  Y.  Mergenthaler  Linotype  School 
244  West  23rd  Street,  New  York  City 

_ LABELS _ 

LIBERAL  DISCOUNTS  to  printers  on 
all  kinds  of  label  work.  Design  free.  45 
years  of  experience. 

EDACCD  LABEL  COMPANY 
ri\MjClV  732  s.  Federal,  Chgo. 


Serving  the  Trade  for  over  50  Years 

PRINTED  I  n  P  F  f  C  engraved 
EMBOSSED  LAD  la  Ld  METAL 

SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


PRINTERS  AND  BROKERS  WANTED 
TO  HANDLE  REVERSE  SHIPPING 
LABELS.  LOWEST  PRICES.  CATA¬ 
LOG.  PRINTRITE,  BILTMORE,  N.  C. 


LETTERHEAD  DESIGNERS 


SPECIAL  SALE  PRICES 


Buy  several  at  these  low  prices! 
Specify  forward,  backward  or  skip  wheel 
machines.  Order  from: 


NUMBERING  MACHINE  SERVICE  CO. 

618  S.  Dearborn  St.,  Chicago 
AMERICAN  WOOD  TYPE  MTG.  CO. 

270  Lafayette  St.,  New  York  City 
NATIONAL  NUMBERING  MACHINES 
1  Beekman  SL,  New  York  City 


_ LINE  CUTS _ 

DRAWINGS  from  photo.  Line  Cuts,  Pic¬ 
ture  of  Home  printed  on  Stationery,  Book¬ 
plates.  Xmas  cards.  Samples  10c.  Brown’s, 
1435  Rugby,  Schenectady,  N.  Y. 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  prac¬ 
tical  instruction.  Men  from  Honolulu, 
California,  Washington,  Florida,  every¬ 
where,  attend.  Free  catalog.  Address — 

Milo  Bennett's  School  Maumee,  Ohio 


EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.,  New  York.  16  machines; 
14’s;  Intertypes.  Established  1906.  Print¬ 
er’s  course  $100.  Operators  supplied. 


LITHOGRAPHING 


DEALER’S  Discounts — Send  samples  for 
quotations.  Richards  Litho.,  Ft.  Scott,  Kan, 


MAILING  MACHINES 


,1^  ^1 

LETTERHEAD  [UT5 


SAMPLES  OF  *  —  -  -  » ^  ji.B  If 

Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


MAKE  1000  PER  CENT  PROFIT 


OUR  NEW  1942  Calendar  and  Adv.  Nov¬ 
elty  Samples  ready,  worth  $50,  cost  $3.  Get 
into  our  coast-to-coast  adv.  campaign.  In¬ 
crease  your  income  from  your  printing  dM)t. 
1000%.  BIEBLE,  LTD.,  16  N.  Sixth  St., 
Philadelphia,  Fa. 
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"Patriotic"  number  extremely  popular.  Write  for  samples,  jobbers'  prices  and 


details.  Easy  sellers — good  profits.  Equip  your  sales  staff  with  sample  kits. 


CHECKER  PENCIL  COMPANY  •  1 02  Bleecker  St.  •  New  York,  N.  Y. 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  d9  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


MENU  COVERS 


CASH  IN  ON  MENU  COVER  PROFITS 

Send  for  descriptive  folder  and  price  list. 
Selection  of  Binding  Materials,  Priced  as 
low  as  $2.64  doz.  Buy  direct  from  mfr. 
Act  today.  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St.,  Chicago,  Illinois. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PIN  NOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  (Tity. 


NUMBERING  MACHINES 


PRESS  &  HAND  NUMBERING  MACHINES 

Bought  -  Sold  -  Rented  -  Repaired  -  Parts 

Price  list  upon  request 
PRINTERS  NUMBERING  MACHINES  CO. 

ICiO  West  21st  St.  New  York  City 


We  repair,  rent,  buy,  sell,  trade. 
NUMBERING  MACHINE  SERVICE  CO. 
610  South  Dearborn  St.,  Chicafo,  III. 


OFFSET  FOR  THE  TRADE 


DON’T  LET  HALFTONE  and  composi¬ 
tion  costs  make  you  lose  that  difficult  fob. 
Get  an  estimate  from  our  complete  Onset 
Department,  and  meet  competition.  Let  us 
quote  en  your  difficult  finishing  operations, 
such  as  strip  gumming,  punching,  perforat¬ 
ing,  etc.  The  Schneider  Printing  Company, 
Palmyra,  Pa. 


OLD  FASHIONED  TYPE 


OLD- FASHION  TYPOGRAPHY- 
200  faces.  Repro.  pfs.  Bklet.  25f 
“Modern  Usesof  AntlqueTypes” 
We  want  to  buy  more  old  fonts. 
F.N.  Phillips,  305  E.  45,  N.Y.  City 


PADDING  SERVICE 


PAD  with  a  CS  PADDING  DEVICE- 
the  modern  way.  No  tipovers.  Heavy  pres¬ 
sure  without  weights  or  blocks.  Simple  and 
easy  to  operate.  Write 

ADVANCED  PRODUCTS 
202  E.  Main  St.  Ionia,  Mich. 


PAPER  BARGAINS  FOR  PRINTERS 


1,000  Hammermill  sheets  &  envelopes..$6.00 

1,000  Hammermill  cards  or  sheets .  2.50 

1,000  Gold  border  die  cut  cards,  6x8....  1.50 
1,000  Litho.  Blotters,  3}4x6j4,  40  des.  3.00 

1,000  Kraft  Envelopes,  6)4x9 .  3.00 

1.000  Colorful  Announcement  Cards....  2.50 
1,000  Close  Out  Imprint  Xmas  Cards..  4.00 
10,000  Round  Cor.  Cards,  size  2x3)4"  4.00 
Save  40%  or  more  on  many  Paper  Needs! 
Large  Bulletin  Free  !  Liberal  Samples,  25c. 
FANTUS,  440  N.  Wells  Street,  Chicago. 


PERFORATING  EQUIPMENT 


ROTARY  PERFORATOR— Many  types 
of  perforations,  including  snap-out.  Effi¬ 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  you  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond,  Half¬ 
tone.  Utility  and  Magazine  ftR 

Black — 6  lbs.  for . 

(50c  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  Laflin  St.  Chicago,  III. 
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And  furniture/! 


PICTURE  SERVICE 


NEW  PICTURE  SERVICE— NO  CASH 
Monthly  picture  page  mats  in  exchange  for 
small  space  credit.  \Vrite  for  free  sample 
release.  No  obligation.  No  salesmen. 
PIX'PAGE,  London  Guarantee  Bldg.,'Chgo. 


PLANOGRAPHY 


PRINTERS — Don't  pass  up  black  and 
white  or  color  offset  jobs!  Our  spe¬ 
cial  price  arrangement  to  printers  now 
enables  you  to  handle  this  work  prof¬ 
itably. 

Write  us  for  Price  Schedule  No.  43 
and  full  details 

RAPID  COPY  SERVICE  CO. 

123  North  Wacker  Drive  Chicago 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  acid  proof 
process  ink.  Write  for  bargain  list,  stating 
wants.  Can  save  you  up  to  50%.  One  of 
the  largest  screen  stock  in  U.  S.  Moore 
Laboratories,  4835  Woodward  Av.,  Detroit. 


WHIRLERS,  Vacuum  frames.  Layout  Ta¬ 
bles,  Photo-Composers,  Improved  features 
make  our  equipment  worth  investigating. 
Write  for  literature.  WEMCO,  2329  Troy 
Street,  Dayton,  Ohio. 


MAKE  your  own  offset  plates.  Save  money. 
Send  for  circulars.  Cameras,  Printing 
Frames,  Whirlers  and  Accessories. 

LITHO  EQUIPMENT  &  SUPPLY  CO. 
215  W.  Ohio  St.  Chicago,  III. 


FREE  Stereotype  Caster,  Details  Stamp. 
GREEN,  543A  Broadway,  Lawrence,  Mass. 


PRESSROOM  EQUIPMENT 


Dealers  Only 

The  best  deal  ever  offered  on  No-Offset 
Sprays.  Box  1082,  GAM,  608  S.  Dearborn 
St.,  Chicago,  HI. 
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It’s  economical.  All  widths 
to  24  picas.  Buy  any  amount. 

Free  tweezers  with  $5  order. 

6  pt.  Reglet  $i.50  per  50  yd.  bundle 
12  pt.  Reglet  $1.63  per  50  yd.  bundle 
18  pt.  Reglet  $1.00  per  25  yd.  bundle 
24  pt  Reglet  $1.38  per  25  yd.  bundle 
AMERICAN  WOOD  TYPE  MFQ.  CO. 

610  8.  Dearborn,  Ohgo.  270  Lafayette,  N.  Y.  0 


HOTEl 

FONTINEllE 


in  Siyte  and  Comfort 


That's  the  thought  that  u  always  uppe^ 
most  in  the  minds  of  those  who  attend 
you  at  Hotel  Pontenelle.  In  keeping  with 
this  policy,  the  management  is  constantly 
adding  new  features  for  your  comfort 
and  convenience.  The  Amher  Room  Cof¬ 
fee  Shop,  the  King  Cole  Room,  and  the 
Black  Mirror- Bombay  Room  invite  you. 


PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil-proof  synthetic 
rubber  or  combination  for  newspaper, 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  Street  Chicago,  III. 


RESTAURANT  AND  CAFE  CHECKS 


RESTAURANT  CHECKS  •  ROLL  TICKETS 
Special  Prices  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


ROLLERS 


POLL  FRS  TOUGH  AND  CHIPLESS 
ALL  NEW  COMPOSITION 

Sets  (3)  8x12 . $2.50 

3—10x15 . $4.50  3—12x18. _ $6.00 

Subject  to  discounts  of  10%,  20%  and 
30% •  Write  for  information  to 

FAULTLESS  ROLLER  COMPANY 
103  Palmetto  St.  Montgomery,  Ala. 


RUBBER  PLATE  EQUIPMENT 


HAZ-EL-ITE  Rubber  Plate  Base.  WARP- 
PROOF  -  LEVEL  -  INDESTRUCTI¬ 
BLE.  Can  be  cut  on  an  ordinary  slug  saw. 
WRITE  FOR  SAMPLE  &  PRICE 
THE  LOCKWOOD-HAZEL  CO. 
Atchison,  Kansas 


H.H.H.  ELECTRIC  or  STEAM  HY¬ 
DRAULIC  VULCANIZERS  and  our 
proven  methods  insure  precision  rubber 
printing  plates.  H.  H.  Heinrich,  Inc.,  200 
Varick  St.,  New  York. 


SALESBOOKS 


ATTENTION  PRINTERS! 

lOOsalesbookswith  your  own  imprint  $3.40 

4  You  can  meet  any  a  A  A 

lllll  competition.  Com-  V  ^11 
I UU  plete  line.  Write. 

Free  samples. 


3.40 


Harrison  Salesbook,  Inc. 

290  Broadway  Boston,  Mass. 

MANIFOLD  &  SALESBOOKS  Your 
imprint  on  request.  Free  catalog.  Write 
Eddi  Rose,  398  Jackson,  Dept.  G.  N.Y.C. 


#  Serve  your  customers ;  increase  your  profits 
W  Deal  direct  with  plant  established  50  years. 
f  We  help  you  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  liberal  discounts' 
Ask  for  free  samples  and  local  agency  today 

Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 


SAW  SHARPENING 


"Business  Is  Good  When  Things  Are  Dull" 

Saws  and  Knives  sharpened,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
clay  received. 

KNIVES  AND  SAWS,  INC. 

520  N.  Cicero  Ave.,  Chicago 


SAW  TRIMMERS 


YOUR  OLD  reliable  Miller  Saw  rebuilt 
and  modernized — better  than  any  other  saw 
you  can  buy — as  low  as  $102.50.  Wallin 
Mfg.  Co.,  1122  Harney  St.,’ Omaha,  Nebr. 


SILK  SCREEN  FOR  THE  TRADE 


SIGNS,  Truck  signs,  displays.  Stock  holi¬ 
day  posters  for  imprinting.  Get  those  silk 
screen  profits.  C.O.W.A.N.,  32-34  Cedar 
Street,  Bridgeton,  N.  J. 


STAPLES 


STANDARD  — Guaranteed  A-1  frozen 
to  fit  all  machines,  except  Acme.  (50,000) 
10  boxes,  $2.85  ;  25  boxes,  $6.45  cash  pre¬ 
paid.  DiBari,  304  East  149th  St.,  N.  Y. 


STANDARD  at  competitive  prices. 
For  Boston  3  bx.  $1.50;  10  bx.  $4.75. 
Bargains  on  Acme  and  Special  Staples. 
Economy  Supply,  15818  Bringard,  Detroit. 


GUARANTEED  to  work  perfect  in  all 
machines.  Standard  10  boxes  (SOM) 

$2.85 ;  25  boxes,  $6.45.  Cash  prepaid. 
Guthmann,  600  W.  Jackson  Blvd.,  (Chicago. 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  noyelty_  manu¬ 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


STEEL  RULE  DIEMAKING 


w  WORLD’S  OLDEST  DIEMAKERS  Of- 

fers  You  Tough  Temper  Steel  Rule  Diw 
Your  That  Cut  Longer,  Cost  Less.  Try  Our  Die 
Write  Cutting  Service.  RICHARDS’  THE  DIE- 
^.Y.C.  MAKER,  KALAMAZOO. 
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COWAN”  PERFORATORS 


BALL 

BEARING 


MIEHLE  VERTICAL 


For  MIEHLE  VERTICAL 
and  CYLINDER  PRESSES 

All  “COWAN”  Ball  Bearing  Perfo¬ 
rators  operate  on  steel  bands  which  are 
furnished  with  the  equipment,  and 
which  are  quickly  and  securely  fastened 
around  the  cylinder.  This  insures  a 
clean  cut  and  keeps  the  sheets  from 
piling,  which  saves  time  in  cutting,  jog- 
i^ing,  gathering,  binding  and  padding. 


"COWAN''  I  I 

Perforating 

Gripper  . . . T?'L  ....... 

For  Job  Presses 

Only  12  Point'  Space  Required! 

Print  and  Perforate  at  same  time.  No  plungers  to 
deposit  ink  on  tympan.  Will  not  sever  draw  sheet. 
Will  not  cut  rollers.  No  additional  make-ready. 
Grooved  Impression  Bar  is  locked  in  form.  Perfect 
register.  No  dust  to  fill  draw  sheet.  No  stopping  to 
change  packing. 


Pat.  2035164 


Please  state  type  of  press  to  be  fitted 
when  making  Inquiry 

MORQAN  EXPANSION  ROLLER 
TRUCK  CO. 

Park  W.  Cowan 

P.  O.  Box  216  Hollywood,  Calif. 


STRIP  GUMMING 


DON’T  LOSE  that  difficult  job  because 
you  can’t  handle  the  finishing  operations. 
Years  of  confidential  service  to  the  trade 
on  strip  gumming,  punching,  perforating, 
etc.  assure  you  of  prompt  efficient  service. 
Estimates  cheerfully  furnished.  _  Complete 
Offset  Department.  The  Schneider  Print¬ 
ing  Company,  Palmyra,  Pa. 


THERMOGRAPHY  SUPPLIES 


STORE’S  COMPOUND  produces  beauti¬ 
ful  Raised  Printing  with  regular  type.  Di¬ 
rections  and  Kit  of  Black,  Gold  and  Silver, 
$1*00.  Stokes  Co.,  Hudson,  Ohio. 


I 


PRINTERS  ^ 

Meet  or  Beat  Competition 
With  Our  Line  of 
1A  A  DUPLICATE  $0 
I  W  U  8ALE8BOOK8 
Imprinted  with  your  name  on  every  sheeL 
14  Day  Delivery  8ervlce.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  8T.  COLUMBU8,  OHIO 


THERMOMETERS 


STEP  UP  your  specialties  vvith  ACCU¬ 
RATE  Thermometers.  Specializing,  tubes, 
olain  or  mounted.  50  years.  HARTLEY 
GOVE’S  SONS,  Hart  St.,  Vineland,  N.  J. 


TICKETS  OF  EVERY  DESCRIPTION 


TICKKTS  AND  SALKSBOOKS 
Send  us  your  inquiries  for  Roll- Folded 
Reserved-Trade  HoostinK  Tickets  Coupon 
Books  and  Salesbooks.  Handsome  Profits. 
KLLIOTT  TICKET  COMPANY 
4  09  Lafayette  Str eet .  N ,  Y .  C 


SPECIAL  PRINTING  youTe  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G.,  Toledo,  Ohio. 


"'PRINTING  PAPERS" 

18  a  good  book  on  paper 

• 

by  William  Bond  Wheelwright 
Order  from  GAM  Price  $2.50  per  copy 
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BtNCO 


I 

I 


AAd  to  Your  Profits 

Sell  Printed  BINGO 
Supplies.  Free  Samples. 

MORRIS  MANDELL 

1123  Broadway  New  York 


WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  FTS.  6  PT.  COPP.  PLATE.  1-2-3-4.  $2.00 
4  FTS.  12  PT.  COPP.  PLATE  GOTH.  $2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  2r)A-50a,  $1.25 
8  PT..  COMPLETE  FONT.  25A-50a.  $1.65 
10  PT..  COMPLETE  FONT.  2.5A-r)0a.  $2.60 
12  PT..  COilPLETE  FONT.  2.iA-.50a.  $3.30 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  FREE.  DEPT.  9 
RULEX  TYPE  CO. 

549  8.  Wells  St.  Chicago,  III. 


U'lK.  WEDDING  INVITATIONS 

1  Ft.  14  Pt.  lOA  20a  $3.20  )  30  Day  Special 
1  Ft.  18  Pt.  9A  18a  $3.60  j  At  Only  $5.40 
Ot/ier  Faces,  Write  for  Catalogue 
HAASE  TYPE  PDRY.1847  N.HiUted  SL.  Chieato.  III. 


A  FONT!  NEW  Guaranteed 
Type!  Presses!  'Catalog,  lists, 
6c  stamps.  National  Type  Co., 
Dept.  B,  Jackson,  Michigan. 


GUARANTEED  Type,  leads,  slugs,  rule, 
quads  and  spaces.  Mfd.  by  us.  Send  for 
complete  specimen  price  list  free.  Rayco 
Type  Founders,  604  W.  Lake  St.,  Chicago. 


DEALERS  WANTED  to  handle  today’s 
most  popular  type  face.  Write  Box  1079, 
(TAM,  608  S  Dearborn  St.,  Chicago,  Ill. 


TYPE  (FOUNDRY) 


Before  placing  your  next  order  for  foundry 
type,  write  for  our  free  specimen  booklet 
with  price  list.  Also  showing  of  special 
$1.00  handy  box  fonts. 

NEON  TYPE  FOUNDRY 

412  FIRST  AVENUE  PITTSBURGH,  PA. 


REAL  FOUNDRY  TYPE— Copperplate 
Gothic,  Chelt.  B.,  Goudy  B.,  Wedding  Text, 
etc.  Also  monotype  in  $1.00  fts.  20%-30% 
Disc.  Q.  C.  Type  Fdy.,  418  Arch  St.,  Phila. 


ATF  DISPLAY — 14  to  144  pt.  Genuine 
Foundry,  Grayda,  Kaufmann,  Park  Ave., 
etc.  Descriptive  folder.  Oakdale  Composi¬ 
tion,  Germantown  &  Sedgley,  Philadelphia. 


Letterhead 

Design 


and 


Manufacture 


by  Frederick  Scheff 


is  an  invaluable  book 
for  those  engaged  in 
letterhead  work. 


Contains  125  designs, 
each  different,  and  each 
representing  a  different 
business,  industry  or 
profession. 

Price  $10.00  a  copy 

Please  send  money 
with  order 

The  Ginphic  Arts  Fiib.Co. 

608  South  Dearborn  Street 
Chicago 
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MILLER  PRESS 

TWO-COLOR 

for  Immediate  Sale 

Size  24  X  36,  at  a  bargain.  In  excellent 
mechanical  condition  with  all  up-to- 
date  Miller  gadgets  on  it.  Completely 
rebuilt  last  year.  Running  speed,  at 
close  register,  2600  per  hour.  Can  be 
seen  operating  on  color  work  by  ap¬ 
pointment.  Equipped  with  latest  Wesel 
base  and  ATF  spray.  Will  finance  to 
responsible  firm  in  United  States,  25% 
down,  balance  18  months. 

MIEHLE  No.  4,  Dexter  Pile  feeder.  Ex¬ 
tension  delivery,  equipped  with  patent 
base  and  ATF  Spray  Gun. 


Write  Box  1092 

GRAPHIC  ARTS  MONTHLY 
608  So.  Dearborn  St.  Chicago,  Illinois 


WANTED 


DEALERS  WANTED  to  handle  Brass 
and  Copper  Spaces.  Big  Discounts.  April, 
270  Lafayette  St.,  New  York  City. 


KIDDER,  Meisel,  Xew  Era  Presses  want¬ 
ed,  also  Seybold  Cutter.  Cash  Waiting. 
SEALTITE  CO.,  515  Greene  Ave.,  Brook- 
lyn,  N.  Y. _ 

WIRE 

SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 

Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 

WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance,  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago.  _ 
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Buy  a  word,  torts  or  fonts  in  any  size. 
AMERICAN  WOOD  TYPE  MFQ.  CO. 

270  Lafayette,  N.  Y.  0.  618  8.  Dearborn,  Chgo. 


BUY  WOOD  TYPE  direct  from  mfgr. 
Send  10c  postage  for  free  large  catalog. 
BIG  DISCOUNTS.  Globe  Wood  Type 
Co.,  2854 — 56  D  St.,  Philadelphia,  Pa. 


MISCELLANEOUS 


PRINTERS’  BUSINESS  BUILDERS 
Improve  your  Business  Forms.  Timely  Ad¬ 
vertising — on  the  job  at  right  time  brings 
results.  All  selected  from  Printers  &  Sta¬ 
tioners  over  United  States  for  Productions 
— Sales  &  Collection  Departments.  Port¬ 
folio  of  Forms  $1.00,  Postage  Prepaid. 
Story-Wright  Printing  'Co.,  Tyler,  Texas. 


KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


PRINTERS — Star  Make-Up  Rules,  with 
pica  and  agate  scales  are  more  popular  than 
ever;  25c  or  5  for  $1.  Two  sizes,  12-  and 
13-ems.  Edw.  Reider,  Pleasant  Hill,  Mo. 


JOURNALISM  in  20  Lessons  only  $1  pre¬ 
paid.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia. 


Would  your  advertisement 
in  The  Graphic  Arts  Monthly 
bring  you  results? 


Bear  in  mind  that  this  issue  of  GAM 
has  been  sent  to  70,000  names.  Bear 
in  mind  also  that  an  advertising  au¬ 
thority  once  stated  that  there  was  an 
average  of  three  readers  to  every  re¬ 
cipient  of  a  publication.  That  means 
that  this  issue  of  GAM  will  have  been 
read  or  looked  through  by  approxi¬ 
mately  three  times  70,000  or  210,000 
persons. 

With  such  a  largo  circulation,  GAM 
cannot  fail  to  bring  returns  to  you  as 
a  result  of  your  advertisement. 


<zjnm 


TO  DISPLAY  ADVERTISERS 


Acme  Type  Founders .  43 

Alsop  Engineering  Corp . .  73 

American  Evatype  Corporation . 66 

American  Numbering  Machine  Co .  71 

American  Roller  Co .  44 

American  Steel  Chase  Co .  92 

American  Type  Founders - 25, 49 

American  Typesetting  Corporation .  30 

American  Wood  Type  Mfg.  Co . 109 

Anderson,  C.  F.,  &  Co . 103 

Automatic  Saw  Sharpening  Co .  38 

Baltimore  Type . - .  83 

Barnes-Crosby  Company .  86 

Baum,  Russell  Ernest . Back  Cover 

Beckett  Paper  Co.,  The .  4 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  23 

Blatchford,  E.  W.,  Co .  43 

Bolton,  John  W.,  &  Sons,  Inc. . .  36 

Central  Paper  Co.,  Inc .  46 

Challenge  Machinery  Co.,  The . . .  5 

Chalmers  Chemical  Co . .  41 

Champion  Paper  and  Fibre  Co.,  The _  13 

Chandler  &  Price  Company,  The .  59 

Chicago  Printers’  Machinery  Works _ 104 

Coes,  Loring,  Company _  54 

Compo  Rule  Co . 36 

Consumers  Printing  &  Paper  Co .  72 

Craftsman  Line-Up  Table  Corp. _  19 

Cromwell  Paper  Co . Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co.,  The 

. . Inside  Front  Cover 

Devere  Company .  52 

Driscoll,  Martin,  &  Co..... .  44 

Ever  Ready  Label  Corp .  30 

Gegenheimer,  William .  52 

Goes  Lithographing  Company . 76 

Gummed,  The,  Products  Company _ ....  46 

Hammermill  Paper  Co . . .  21 

Hammond  Machinery  Builders . 33,-75 

Harris-Seybold-Potter  Company _  47 

Heidelberg  Printing  Machinery  Corp .  67 

Hood-Falco  Corporation . 101 

Hood,  Vance  R . 105 

Huber,  J.  M.,  Inc._ . . 2,  3 

Ideal  Roller  &  Manufacturing  Co . .  27 

Jacques,  John,  &  Son. _  93 

Justrite  Mfg.  Co . 69 

Kelly,  E.  J.,  Company . 65 

Keystone  Type  Co.„ . Insert 

Kimble  Electric  Company . 51 

Lassco  Products,  Inc . 52 

Ludlow  Typograph  . 60,  61 


Linotype  Maintenance  Co . lOj 

Linotype  Supply  Co . ^104 

Lustro,  The,  Company . 44 

M  &  L  Type  Foundry . 91 

Matrix  Contrast  Corporation . 28 

McGraw-Hill  Book  Co.,  Inc . 20 

Mid-States  Gummed  Paper  Co . 62 

Miller  Printing  Machinery  Co . 1 

Milwaukee  Saw  Trimmer  Corp . . 84 

Monomelt  Company . . .  29 

Montgomery  &  Bacon . 28 

Morgan  Expansion  Roller  Truck  Co _ II3 

Morgans  &  Wilcox  Mfg.  Co . 32 

Munising,  The,  Paper  Co . 11 

National  Numbering  Machine  Co . . IO9 

Naz-Dar  Company . 17 

Nelson,  C.  B.,  &  Co . 87 

New  Era  Manufacturing  Co . 35 

Nolan  Machinery  Corporation _ 56,62 

Nygren-Dahly  Company . 57 

Paper  Manufacturers  Co . Insert 

Payne  &  Walsh  Corporation _ 103 

Pitt,  J.  W.,  Inc . 46 

Plastic  Binding  Corp. . . . 64 

Porte  Publishing  Company . 88 

Printing  Machinery  Company,  The . 40 

Rapid  Roller  Co . 39 

Redington,  F.  B.,  Company . 42 

Riegel  Paper  Corporation . 74 

Roberts  Numbering  Machine  Co . .  67 

Rosback,  F.  P.,  Company . . 63 

Rouse,  H.  B.,  &  Co . —  15 

Rowe,  James,  Inc. _ S3 

Royal  Metal  Mfg.  Co. . . .  64 

Sampson  &  Ollier  Electrotype  Co - 90 

Scott  Linotyping  Co . ..Insert 

Seybold  Division  . —  7 

Shane-Beever  Co. . . Insert 

Signode  Steel  Strapping  Co. - 48 

Simonds-Worden- White  Company - 20 

Stereotype  Equipment  Co . . 31 

Tarrant,  Jack,  School  of  Estimating - 44 

Tepper,  J.  J.,  Corp . —  52 

Type  &  Press  of  Illinois . 81 

•  United  American  Metals  Corp’n _ 34 

Universal  Mono-Tabular  Corp . — ~~  32 

Vandercook  &  Sons,  Inc . — ~  9 

Verner,  B.,  &  Company - 17 

Wells  &  Co _ Insert 

Western  Brush  Co.,  Inc . 38 

Western  States  Envelope  Co . —  89 

Wood,  Nathan  &  Virkus  Co.,  Inc. — ~~  85 
Zephyr  American  Corp . 37 
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Nowyou  know — it  pays  to  buy 

DEPENDABLE 

PROTECTION 


and  CROMWELL  TYMPAN 

is  your  guaranteed  time  and  money  saving 
makeready  protection 


The  best  way  to  avoid  trouble  is  to  be 
prepared  tor  it.  Cromwell  Special  Pre¬ 
pared  Tympan  is  the  best  and  most  eco¬ 
nomical  protection  you  can  buy  against 
makeready  troubles  due  to  tympan  failure. 

Calipered  uniformity,  high  tensile  strength, 
absolute  resistance  to  oil,  moisture  and  at¬ 
mospheric  changes — these  unconditionally 
guaranteed  Cromwell  features  help  you 
produce  better  looking  work  at  bigger 
profits. 


Protect  yourself  against  the  time  and 
money  wasting  delays,  the  untidy  looking 
presswork  so  frequently  experienced  with 
inferior  tympan.  Profit  from  the  depend¬ 
able  performance  of  Cromwell  Tympan. 

Convince  yourself  by  trying  Cromwell 
Tympan  on  your  own  presses,  on  your 
toughest  jobs.  It  may  be  purchased  in 
rolls  or  in  sheets,  accurately  cut  to  fit  any 
high  speed  press.  Order  Cromwell  Tym¬ 
pan  today  from  your  local  distributor. 


THE  CROMWELL  PAPER  CO. 


4801-39  S.  WHIPPLE  STREET 


CHICAGO,  ILLINOIS 


Protecting  airports  against  invasion  from  the 
skies  is  a  vital  phase  of  modern  warfare.  A  SO 
cal.  machine  gun  unit  of  the  62nd  Anti-aircraft 
Regiment  is  here  shown  repelling  a  theoretical 
air  attack  on  Mitchell  Field,  New  York. 


